MHUHUCTEPCTBO OBPA30BAHUA PECITYBJIMKU BEJIAPYCb
BEJIOPYCCKHUIM I'OCYJAPCTBEHHBI YHUBEPCUTET
®AKYJBTET MEXKJIYHAPOJHBIX OTHOIIEHU

Kadeapa MmexayHapoaHOro TypusmMa

AHHOTAITUS JUTUIOMHON paOOTHI

Tpancdopmanuss MapKEeTHHIOBOM JAEATEIbHOCTH TYPUCTCKOI0 NPEANPUATHA B
YCJIOBHSX pa3BUTHA HUPPOBOH IKOHOMUKH (Ha mpuMepe OO0 «PocTrHI»)

Konsannu Banepus FOpbeBHa

Hay4Hblll pyKOBOJIUTENB: CTApIIMI MTPENoiaBaTelib Kapeapbl
Copoko Ilerp OcunoBuu

MuHnck, 2022



AHHOTANINUA

1. CTtpykrypa 1 00beM IMIUIOMHOMH PadoThI

JlumiomHast paboTa COCTOUT M3 3aJaHUS HAa JUIUIOMHYIO PaOOTy, OTJaBICHUS,
MIEpPEeYHs YCIOBHBIX 00O3HA4YeHUH, pedepara AUILIOMHOW PaOOThI, BBEIACHUS, TPEX
riaB, 3akmodeHus, 13  womoctparuii, 10 Tabmum, 2 NpWIOKEHWH, CIHCKa
WCITOJIb30BAaHHBIX HMCTOYHUKOB. OOmmii o0beM paboThl cocTaBiseT 95 crpaHuil.
Cnucok WCHOJIb30BAHHOM JUTEpaTypbl 3aHUMAEeT S CTPaHUIl W BKIIOYAET 56
MTO3ULIAMN.

2. IlepeyeHb KJIIOYEBBIX CJIOB

MAPKETHUHI, IIU®POBAA SKOHOMUKA, TPAHCOOPMAIIUA
MAPKETHUHI'OBOU HNEATEJIBHOCTU, DIGITAL-MAPKETHUHT,
BHYTPEHHSA W BHEIIHAA CPEJJA OPIAHU3AILIMM, MAPKETUHI'OBBIE
KOMMYHUKAINNU, MAPKETUHI'OBBIE UCCJIIEJJOBAHUA.

3. Conep:xanue padoThl

Obvexm uccnedosanus — Typuctckoe npeanpustue OOO «PocTUHTY.

Ilpeomem uccnedosanuss — MapKeTHHIoBas JesarenbHOcT, | digital-
WHCTPYMEHTHI KOMITAaHUU B YCJIOBUAX LIU(PPOBOI MOXHU.

Llenv uccnedosanus — u3ydeHue BIUSHUS HUGPOBOM PKOHOMUKH HAa Mapke-
TUHTOBYIO JIESITEILHOCTh TYPUCTCKOTO MpeaAnpusiTusi, 3PEeKTUBHOCTh UCMHOJIb30Ba-
HUSI UHCTPYMEHTOB HIU(POBOTO MAPKETUHTA B MPOJABUKEHUU TYPUCTUUECKUX YCIYT,
a Takke pazpaboTKa KOMIUIEKCa PEKOMEH AU IO COBEPIIICHCTBOBAHUIO JI€SITEIBHO-
CTU KOMIIaHUHU.

Memoowr uccneoosanus. PESTLE-anamu3, SWOT-ananu3, MeToAsl CHHTE3a,
KJaccupuKaluu, IeayKIUU, 0000IIeHUsT U CPaBHEHUS, TIEPBUUYHOE MAPKETUHIOBOE
UCCIIEIOBAHUE.

llonyuennvie pezynromamol u ux Ho8uzHa. VI3ydyeHbl TEOPETUYECKHUE ACIEKThI
TpaHcopMaliMu ~ MApKETUHIOBOM  JEATEIBHOCTM B HUMPOBYIO  D3IOXY,
MpoaHaJIN3UpOBaHA OPTaHMU3alMsl MAapPKETUHITOBOM  JICSITEIBHOCTH  TYPUCTCKOM
KoMrnaHuu «POCTHUHI»; TPEAJIOKEHbl PEKOMEHIAIMU TI0 YCOBEPILICHCTBOBAHUIO
JAbHEUIIIC MApPKETHUHTOBOM JIESATEIbHOCTH KOMIIAHUHM C YYE€TOM HMMEIOIIUXCA
pecypcoB. HaydHasi HOBU3HAa — ONpEACJICHUE MyTeHl MPaKTUYECKOTO MPUMEHEHUS
1IM(PpOBOro MapKeTHUHra C Y4ETOM COBPEMEHHBIX TCHJICHIIMN U TPEH0B, pa3paboTka
MakeTa MOOMILHOTO MPUIIOKECHUS.

Jlocmoseprnocme  mamepuanog u - pe3yIbmamos  OUNJIOMHOU  pabombi.
Hcnonb30BaHHbIE MaTepuaidbl W PE3yJIbTaThl JUIJIOMHON palOOThl  SBISIOTCS
JIOCTOBEpPHBIMU. PaboTa BHITIOJTHEHA CAMOCTOSTEIBHO.

Pexomenoayuu no ucnonvzosanuro pezynrbmamos pabomwsi. UToru padOThI
MOT'YT OBITb HCHOJIb30BaHBl B MApPKETHUHTOBOM JCSATEILHOCTH TYPUCTCKUMU
NPEANPUATHSIMHU.



AHATALBIS

1. CTrpykrypa i a0'éM abIIUIOMHAI Ipanbl

JlplIToMHasT mpana CKIajaenua 3 3aJaHHs Ha JBIUIOMHYIO Ipaly, 3MECTYy,
nepaniky YMOYHBIX aba3Ha34u’HHAY, padepara IBIIUIOMHANW Mpaibl, YBOI31H, TPOX
rinay, 3akmousHHs, 13 imoctpanbiii, 10 Tabmin, 2 nagaTkay, CHiCy BBIKapBICTaHBIX
KpBIHiLL. ATylnbHBI a0’éM mpanibl ckiagae 95 craponak. Cric BBIKAPBICTAHBIX KPBIHILL
3aiiMae 5 cTapoHak i Ykirodae 56 masirblid.

2. llepaJiik KJIOYABBIX CJI0Y

MAPKETBIHI', JIIYBABAA  O5KAHOMIKA, TPAHCOAPMAIILIA
MAPKETBIHTABAW JI3EMHACIII, DIGITAL-MAPKETBHIHI, YHYTPAHAE 1
SHEHIHAE ACAPOLI3E APT"AHI3ALIBII, MAPKETBIHI"ABBIA
KAMVYHIKALBII, MAPKETBIHI'"ABbIA TACJIEJJABAHHI.

3. 3mecT npaubl

Ab'exm 0acnedasanns — TypbeicThiuHae npaanpeieMcTBa TAA «PoCTBIHTY.

IIpaomem oacnedaséanna — n3erHacup 1 digital-iIHCTpyMEHTHl KammaHil Ba
YMoBax JiiybaBai 3MoXi.

Mbsma oacnedasanns — BbIByYsHHE YIUIBIBY J140aBail 3KaHOMIKI HA MapKEThIH-
raByl0 J3€WHAacllb TypbICLKara MnpaamnpbleMcTBa, 3()EKThIYHACHH BBIKAPBICTAHHS 1H-
CTpyMEHTay JiubaBara MapKeTBIHTY ¥ MPAacOyBaHHI TypHaciyT, a TaKkcaMa pacrpano-
VKa KOMIUIEKCY pAaKaMeHallbIi Na Y1acKaHaJIeHH] A3eHHAaCI]l KaMIIaHii.

Memaowt oacneoasannsi. PESTLE-anamiz, SWOT-anami3, mMetrampl CiHTI3Y,
KJjacipikaupli, I3AYKIbI, adaryJbHEHHs 1 MapayHaHHs, MeplIacHae MapKEeThIHTraBae
JaciieJaBaHHE.

Ampuvimanvia 6viHiKI 1 X Hagi3Ha. BpIBydaHbl TIap3THIYHBIS ACIEKTHI TPAHC-
dapmanpli  MapKeTbIHTaBal J3eiiHacii § JiybaByr 30Xy, IIpaaHaii3aBaHa
apradizaiplsi MapKeTbIHraBail J3elHacii Typbicukaid kammadil  «PoOCTBIHIY;
nparnaHaBaHbl pAKAMEHJAlbll Ta YyJacKaHaJCHHI Jajelliail  MapKeThIHraBai
J3eMHACI TyphICLIKal KaMmMaHil 3 yiliKkaM HagyHbIX pacypcay. HaBykoBas HaBi3Ha —
BBI3HAYAHHE LUISIXOY MpaKThlUHAra MpbIMSHEHHsS Jiu0aBara MapKETBIHTY 3 YJiKaM
CY4YaCHBIX TAHJPHIIBIN 1 TPIHAAY, pacmpaloyka MakeTra MabiibHara 1ajiaTky.

Haknaonacyb mamaspuianay i 6viHIKAY ObINIOMHAU npayvl. BbIKapplCTaHbIS
MaTAIPbISIIBI 1 BBIHIKI ABIIIIOMHAN Mpalsl 3’ syndionua qakaagaeimi. [Ipara Beikanana
CaMacCTOMHA.

Poxamenoaywli na evikapvicmanni eviHikay npaysl. BBIHIKI Tpaibl MOTYIb
ObILb BBIKapbICTAHBI y MapKeThIHTaBai J3elHacIi TYPBICTBIYHBIMI
paanpbleMCTBaMI.



ANNOTATION

1. Structure and scope of the diploma thesis

The diploma thesis consists of the diploma thesis assignment, table of contents,
list of conventions, diploma thesis abstract, introduction, three
chapters, conclusion, 13 illustrations, 10 tables, 2 appendices, reference list. The total
scope of the thesis is 95 pages. The reference list covers five pages and includes
56 items.

2. Keywords

MARKETING, DIGITAL ECONOMY, TRANSFORMATION OF
MARKETING ACTIVITIES, DIGITAL MARKETING, INTERNAL AND EX-
TERNAL ENVIRONMENT OF THE ORGANIZATION, MARKETING COM-
MUNICATIONS, MARKETING RESEARCH.

3. Content of the thesis

Obiject of research is the tourist enterprise Rosting LLC.

Subject of research are marketing activities and digital tools of the company in
the digital era.

Purpose of research are studying the impact of digital economy on marketing
activities of the tourist enterprise, the effectiveness of the usage of digital marketing
tools in the promotion of tourist services, as well as the formulation of a recommen-
dations’ set to improve activities.

Research methods are PESTLE-analysis, SWOT-analysis, methods of
synthesis, classification, deduction, generalization and comparison, primary
marketing research.

Results of the research and their novelty. Theoretical aspects of the trans-
formation of marketing activities in the digital era; analysis of the marketing
activities” organization of the tourist company Rosting; a number of
recommendations to improve the further marketing activities, taking into account
available resources. The scientific novelty consist in identifying ways of practical
implementation of digital marketing, considering current trends, creating a layout of
the mobile app.

Authenticity of the materials and results of the diploma thesis. The materials
used and the results of the diploma thesis are authentic. The thesis has been put
through independently.

Recommendations on usage. The results of the research may be used in the
marketing activities by tourist enterprises.



