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AHHOTALIMSA

1. Ctpykrypa u 00beM TUILIOMHOM padoThl
Jluromuast paboTa COCTOUT U3 3aJIlaHUS Ha TUITUIOMHYIO paboTy, OTJIaBICHHUS,

MIEpPEYHs YCIOBHBIX 0003HAUEHUH M COKpAIeHN, pedepaTa, BBEACHUS, TPEX TJIaB,
3akimoueHus, 12 Tabmmi, 13 wutocTpanuii, CIICKa UCTIOIh30BaHHBIX HCTOYHUKOB,
3 npunoxenuit. O0mut 06beM padbotsl coctasiset 105 crpanui. Crnucox
UCTIOJIb30BaHHBIX UICTOYHUKOB 3aHUMACT 3 CTPaHUIIBI U BKITtoYaeT 30 Mo3uIuii.

2.1lepeyeHb KJIIOYEBBIX CJIOB
COBBITUMHBIN MAPKETUHI', MEPOITPUATHSA, EVENT-MAPKETUHI,

PR-ITPOEKT, PR, MAPKETHUHI, ITPOABM>XXEHUE.

2. Conep:xkanmne padboThl
Ob6vexm uccredosanusi — MapkeTuHroBbie crpaterun @K «/lunamo-

MuHCKY.

L]env uccnedosanus — npoaHanu3upoBaTh dPHEKTUBHOCTH COOBITUITHOTO
MapKeTHUHTa KaK HHCTpyMEHTa peanu3aiuu PR-IpoeKToB, OLIEHUTh POJib
COOBITUITHOTO MapKETHHTa KaK MHCTPYMEHTA MPOJIBIXKEHUS OpeHa U MPOTYKIIUH
bytOoapHOTO KiTyOa «/InHamo-MuHCK».

Memoouwl ucciedosanusi. B paboTe UCIOJIB30BaHBI TEOPETHUYCCKUE (aHAIN3
JUTEPATYPHl U UHTEPHET-UCTOYHUKOB, CHHTE3, 0000111eHNe, KilaccuuKaims,
MIPOTHO3MPOBAHME) U MPAaKTUUYECKHE (HAOII0AeHUE, U3MEPEHUE, CPABHEHHE,
WHTETpajbHas OIEHKA) METO/IBI.

Tlonyuennvie umoeu u ux nosusna. VItoru nanHoit paboThl O3BOJISIOT
OMPENICIUTh 3HAYUMOCTb U aKTyaJIbHOCTh MAPKETHUHTa KaK HMHCTPYMEHTA
peanuzanuu. [IpakTrdeckas 3Ha4UMOCTh pa0OThI 3aKJIFOYAETCS B pa3paboTKe
pEeKOMEHAAIUM M0 YIYUIICHUIO MPUMEHEHUS MAapPKETUHTOBBIX CTPATETUi
GbyTOOIBHBIX KITyOOB.

Jlocmoseprocme mamepuano u pe3yibmamos OuniomMHou pabomel. B
paboTe UCMOIb30BAIKCH TAHHBIE U3 O(UITNATBFHBIX HHTEPHET-UCTOUYHUKOB, a
Tak)ke OMmyOJUKOBAHHBIC TPYbI OTCYECTBEHHBIX U 3apy0EKHBIX aBTOPOB.
Hcrionp30BaHHbBIE MaTepUaIbl U PE3YIHTATHI JUTUIOMHON PaOOTHI SBIISIFOTCS
JIOCTOBEPHBIMU.

Pexomenoayuu no ucnonvzosanuro pezynomamos pabomet. Pazpaborannple
PEKOMEHAIIUN MOTYT OBITh UCIIOJIb30BaHBI B MPAKTHUECKOU JEATEITLHOCTH
oenopycckux PpyrOonpHBIX KIIy0oB. TeopeTudyeckue aclieKThl paboThl MOTYT
UCITOJIB30BATHCS B YU€OHO-03HAKOMUTEIBLHBIX TETISX.



ANNOTATION

1. Structure and scope of thesis

The thesis consists of an assignment for a thesis, a table of contents, a list of
conventions and abbreviations, an abstract, an introduction, three chapters, a
conclusion, 12 tables, 13 illustrations, a list of used sources, 3 appendices. The
total amount of work is 105 pages. The list of sources used takes 3 pages and
includes 30 items.

2. List of keywords

EVENT MARKETING, EVENTS, EVENT MARKETING, PR PROJECT,
PR, MARKETING, PROMOTION.

3. Content of the thesis
The object of the study is the marketing strategies of FC Dynamo-Minsk.

The purpose of the study is to analyze the effectiveness of event marketing
as a tool for the implementation of PR projects, to assess the role of event
marketing as a tool for promoting the brand and products of the Dynamo-Minsk
football club.

Research methods. The work uses theoretical (analysis of literature and
Internet sources, synthesis, generalization, classification, forecasting) and practical
(observation, measurement, comparison, integral assessment) methods.

The author of the paper confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under
investigation, and all theoretical, methodological and methodological positions and
concepts borrowed from literary and other sources are valid.

The results obtained and their novelty. The results of this work make it
possible to determine the significance and relevance of marketing as a tool for
implementation. The practical significance of the work is to develop
recommendations for improving the application of marketing strategies of football
clubs.

Reliability of materials and results of the thesis. The work used data from
official Internet sources, as well as published works of domestic and foreign
authors. The materials used and the results of the thesis are reliable.

Recommendations on the use of work results. The developed
recommendations can be used in the practical activities of Belarusian football
clubs. Theoretical aspects of the work can be used for educational purposes.



AHATALBIA
1.Ctpykrypa i 20'éM abInioMHail npaubl

JIpITIIoMHast Tipalia CKIaJaeliia 3 3a/laHHs Ha IbITNIOMHYIO Tpaily, 3MecTa,
nepaniky YMOYHBIX Ma3HAYdHHIY 1 CKapausHHSY, padepaTa, YBIAI3EHHS, TPOX
YJacTak, 3aKII0UYdHHS, 12 Tabmir, 13 imrocTparllblid, CIicy BRIKAPHICTAHBIX KPBIHIIIL, 3
NPBIKIAAaHHAY. ArynbHbI a0'éM mpatisl ckiagae 105 ctaponak. Criic CKapbICTaHBIX
KPBIHIII 3aiiMae 3 cTapoHkKi 1 Ykimtodae 30 mazimblii.

2.J1epaJiik KJIHOYaBBIX CJI0Y

[TAJI3EMHBI MAPKETBIHT, MEPATIPLIEMCTBA, EVENT-
MAPKETBIHI', PR-ITPAEKT, PR, MAPKETBIHI', PAXYHHE.

3. 3MecT npaubl
Ab'exm Oacnedasanns - MapketbiHTaBbls cTpatarii OK «/lprHama-MiHCK».

Mbma dacnedasanns - mpaaHaizaBallb 3(EKThIYHACIb M1a/13¢iHara
MapKeTBHIHTY SIK IHCTpyMEHTa paaiizaibli PR-tipaekTay, ananinb poo naa3eiHara
MapKEeTHIHTY SIK IHCTpYMEHTA MpacoyBaHHs Op3H/Ia 1 IpaayKibli GyTOOIRHATa
kiy6a "Jlpinama-MiHck".

Memaowl 0acnedasanns. Y nipaubl BBIKApPbICTAHbI TIAPATHIYHBIS (aHAII3
JiTapaTypsl 1 IHTAPHAT-KPBIHIL, CIHTI3, adaryJbHeHHE, Kiaciikaibis,
IparHa3aBaHHe) 1 IPAKThIUHBIA (Ha3lpaHHE, BRIMSPIHHE, TapayHaHHE,
IHTATpaIbHAs alPHKA) METaIbl.

Ampuoimanvia 6bIHIKI § ix Hagi3Ha. BBIHIKI Aaa3eHal Ipaibl Ja3BaSIOb
BBI3HAYBIIh 3HAYHACII 1 aKTyaJbHACIIh MAPKETHIHTY SIK IHCTPYMEHTA pAali3allbli.
[IpakThiuHae 3HAUIHHE Mpalbl 3aKII0Yaclla ¥ pacnpanoyibl p3KaMeHalbli na
NaJISANIIPHHI MPBIMSHEHHS MAPKETBIHTaBbIX CTPATAriid (yTOOJBHBIX KIIyOay.

Jlaxnaonacyb mamapolanay i 6bIHIKAY ObINIOMHAU npaysl. Y Tparbl
BBIKAPBICTOYBAJICS JaA3€HBIA 3 adilbIHHBIX IHTIPHAT-KPHIHIIL, a TaKCaMma
amyOJIiKaBaHBIs Mpallbl alUbIHHBIX 1 3aMEXHBIX ayTapay. BoikapbeicTaHbIs
MaTAPBISIIBI 1 BBIHIKI ABITIIIOMHAN pabOoThI 3'SYIISIONIA TAKIIaTHBIMI.

Paxamenoaywli na evikapvicmanni evinikay npaysl. PactipanaBaHbis
pAKaMeH 1allbli MOTYIb ObILlb CKapbICTAHBI ¥ IPAKThIYHAN J3eMHACI OenapycKix
GbyTO0aBHBIX KITy0ay. TaapaThIUHBIS aCHEKTHI MPallbl MOTYIb BEIKAPBICTOYBALILA ¥
By430Ha-a3HasIMJIEHYbIX MATaX.



