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PE®EPAT

Junomuas pabora: 67 c., 13 puc., 4 Tabia., 51 UCTOUHUKOB.

KaoueBbie ciaoBa: THOOPMAILIMMOHHBIE YCIIYI'U, UKT-YCIIVYIU,
MUPOBOI PBIHOK, TEXHOJIOI'H, CTPYKTYPA
NMHOOPMAILIMOHHOI'O PBIHKA, SKCITIOPT UKT-YCJIVI, TEHJIEHIIN B
COEPE UKT.

O0beKT uccjIeJ0BAaHUs: MUPOBOU PHIHOK HH(POPMAITMOHHBIX YCIYT.

Heabp wucciaenoBaHusi: aHanu3 (QYHKIMOHUPOBAHUS MHPOBOTO pPBHIHKA
MH(OPMAIMOHHBIX YCIYT, BBISIBJICHHE MPOOJIEM M ONPEIECICHHE MEPCHEKTHB €ro
pa3BUTHSL.

MeToabl HcCCIeOBAHUSI: AHAU3 CTATUCTUYECKUX JIaHHBIX, THUIOTE3,
TEOpUA W JHUTEpaTypbl MO TEME MCCIEIOBAaHUSA, CpPABHUTENbHBIA METO,
0000111eHNE U HAOIIOIEHHE.

IlonydyeHnHble pe3yabTaThl U MX HOBHM3HA: MPOBEAEH aHAIU3 AUHAMUKH
pa3BUTHSI  MHUPOBOILO  pBIHKA  HMHMOPMALMOHHBIX  YCIYr,  HCCIEAOBaHbI
KOHKYPEHTHBIE TMPEUMYLIECTBA CTpPaH-IMJIECPOB B JIaHHOM cdepe, u3yyeHa
XapaKTEPUCTHKA CIpOca U MPEJI0KEHNU HA MUPOBOM PBbIHKE MH(DOPMALIMOHHBIX
YCIIYT, a TaK)Ke OIICHEHBI MEePCIEKTUBBI pa3BUTHs pbiHKa nocie kpusuca COVID-
19.

Ob0s1acTh  BO3MOKHOIO NPAKTHYECKOr0 TMPHUMEHEHHUsl: BBIBOABI U
MPEIOKEHHS MPOBEIEHHOTO UCCIIEI0BAHUS MOTYT OBITh HCIIOJIb30BAHBI OpraHaMu
rOCyJAapCTBEHHOTO YIpPaBJIEHUS MpPU MOATOTOBKE MPEIJIOKEHUN IO Pa3BUTHIO
pbIHKA HMH(POPMALMOHHBIX YCIAYr C YYETOM MHUPOBBIX TEHIEHUUH, M0
COBEPILIEHCTBOBAHUIO TOCYJIaPCTBEHHON MOJUTHUKA B cepe HHPOPMaLHUOHHBIX
TEXHOJIOTHM, a TAK)KE Pa3IMYHbIMU NMPEANPUITHIMU U opranuzauusamMu chepsl UT
pU pa3pabOTKE CTPATETUN PA3BUTHS U COTPYIHUYECTBA.

ABTOp pPabOThl TOJITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAJIMTUYECKUI Marepuan NpaBUIbHO M OOBEKTUBHO OTPAXKaeT COCTOSHUE
UCCJIEyEMOr0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHX
HMCTOYHUKOB TEOPETUYECKUE, METOJIOJIOTHYECKUE U METOJUYECKUE TOJIOKEHUS U
KOHLETILIUN COMTPOBOXAAIOTCS CChUIKAMU Ha UX aBTOPOB.

(moamuch cTyeHTa)



PE®EPAT

Jeimmomnas pama: 67 c., 13 man. , 4 Tabi., 51 xperHi,.

KatouaBbis ciaoBbl: [HOAPMALIBIMHBIA TTACJIYTI, IKT-ITACJIVITL,
CYCBETHBI PBIHAK, TAXHAJIOI'IL, CTPYKTYPA IHOAPMAILIBIMHAT A
PLIHKY, DKCITAPT IKT-ITACJIVT, TOHJIPHLIBII V COEPHI IKT.

AO'eKT 1acjielaBaHHA: CYCBETHbI PbIHAK iH(papManbIiiHbIX NACJIYT.

Mbdra paciaenaBaHHsi: aHani3 (QYyHKUIBITHABaHHS CyCBETHara pbIHKY
iHGapMalbIiHBIX MACTYT, BBIAYJICHHE MpaljeM 1 BBI3HAYDHHE IMEPCHEKTHIY ST
pa3BILILISL.

Metaabl JacjegaBaHHSl. aHATI3 CTATBICTBIYHBIX JAJ3CHBIX, TIMNOTI3,
TIOPBIN 1 JTITApaTyphl I1a TIME JacielaBaHHs, apayHaIbHbl METaJl, a0aryJIbHEHHE
1 Ha31paHHe.

ATpbIMaHbIA BBIHIKI i iX HaBi3HA: TpaBe3eHbI aHAII3 JIBIHAMIKI Pa3BIIIs
CyCBETHara pbIHKY 1H(apMalbIliiHBIX Maciyr, Jacie/laBaHbl KaHKYpPIHTHBIS
nepaBari KpaiH-Jijppay y raTail cepbl, BbIBydyaHa XapaKTapbICThIKA MOIBITY 1
IparaHoBbl HA CYCBETHBIM PBIHKY I1H(apMalbIMHBIX MAaciyr, a Takcama aldHEHbI
MEPCTIEKTHIBBI Pa3BilIlsl PeIHKY macist kpbizicy COVID-19.

BoOsacub MarybiMara npakTbIYHAra NPbIMAHEHHSI: BBICHOBBI 1
IparaHoBbl MpaBe/3eHara JacjieaBaHHs MOTYIb ObIIb BBIKAPBICTAHBI OpraHaMi
J3sipyKayHara KipaBaHHS Mpbl MaApbIXTOYIbBI MpanaHoy Na pasBillll PBIHKY
1H(apMalbIIHBIX MACIyT 3 YJIKaM CYCBETHBIX TAHADHIIBIM, Ma YIacKaHaJICHHI
J3sipKayHail manmiTeiki ¥ cdepbl iHPapMalbIMHBIX TAXHAJIOTIH, a TaKcaMa pPO3HbIMI
npaanpeieMcTBaMi 1 aprasizanbisiMi cgepsl [T mpel pacmpanoyubl CTpaTarii
pa3BILLs 1 CYyNPaIOVHILTBRA.

A¥Tap mpalbl nanBsip)kae, IITO NPbIBEA3EHBI ¥ €l pa3ikoBa-aHaTITHIYHbI
MaTaIphISJI TpaBUIbHA 1 a0'eKThIYHA aJIIOCTPOYBae CTaH JOCieHara mparpcy, a
yce 3amasblyaHblsl 3 JITAPATypHBIX 1  IHIIBIX  KPBIHIL  T3ap3ThIYHBIA,
MeTaJajlariyHblsl 1 METAJbIYHBIS CTAHOBINIYA 1 KAHIPMII CyIpaBaKarola
criachbUIKaMi Ha 1X ayTapay.

(moamic crypHTa)
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Object of research: the global market of information services.

Purpose of research: analysis of the functioning of the global information
services market, identification of problems and determination of prospects for its
development.

Research methods: analysis of statistical data, hypotheses, theories and
literature on the research topic, comparative method, generalization and
observation.

Obtained results and their novelty: the analysis of the dynamics of the
development of the world market of information services was carried out, the
competitive advantages of the leading countries in this field were investigated, the
characteristics of supply and demand in the world market of information services
were studied, and the prospects for the development of the market after the
COVID-19 crisis were assessed.

Area of possible practical application: the conclusions and suggestions of
the conducted research can be used by public authorities in preparing proposals for
the development of the information services market, taking into account global
trends, to improve public policy in the field of information technology, as well as
by various enterprises and organizations in the IT sector when developing a
development strategy and cooperation.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are given references to their
authors.
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