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PE®EPAT

PEKJIAMHBIN CJIOI'AH KAK OCOBBIN )KAHP AHI'JIMUCKHNX
PEKJIAMHBIX TEKCTOB
(HA OCHOBE CJIOTAHOB KOMIIAHUU APPLE)

CtpykTypa IuIJIOMHOM paldoThl: BBEICHHE, OCHOBHAas YacTh (4 TIIaBhI),
3aKII0YEHUE, CIIMCOK UCIOIb30BAHHBIX UICTOYHUKOB, 2 MPUIIOKEHHUS.

Oo0bem aumiioMHol padorsl: 81 crpanuubl. OCHOBHOM TekcT pabotel — 60
CTPAHMII; CHUCOK MCIOJIb30BAHHBIX UCTOYHUKOB — 5 CTpaHull (62 MO3ULIMH); TPUITIOKEHHS
— 11 crpanunm.

Kiatouesbie ciaoBa; CJIOTAH; PEKJIAMHBIM TEKCT; ITOJIb3OBATEJIb;
[NOTEHLIMAJILHBIN TTIOKYTIATEJIb; S®DPEKTUBHOCTH; 3BAIIOMUHAEMOCTD;
KJINIIIE.

O0beKT HccjIe10BaAaHUA . PEKIIAMHBIN TEKCT.

IIpeamer wmcciaegoBaHusi: pEKJIAMHBIA CJIOTaH, HUCTOPUS €ro  MOSBJICHUA,
0COOEHHOCTH KaK 0CO00Tr0 aHpa aHIJIMICKUX PEKIIAMHBIX TEKCTOB.

Heapr  aumiomMHON  paldOTHI.  BBIIBICHHWE  OKCTPAJUMHIBUCTHUYECKUX  H
MHTPAJIMHIBUCTHYECKUX OCOOEHHOCTEM PEKJIaMHOTO ClIOraHa Kak >KaHpooOpa3yroIux
(akTOpOoB.

MeTtoabl HCCI€I0BAHUS: JIMHTBOCTUIIUCTUYECKUN aHAIU3, METOJ CIUIOIIHOMN
BBIOOPKH, ONUCATENbHO-aHATUTUYECKUA METOJ, CpPaBHUTEIbHO-COMOCTABUTEIIbHBIN
aHams.

IonyyenHble pe3yJbTaTbl  paldoThl:  MPOAHATM3UPOBAHBI  OINPEACIICHUS,
O0COOEHHOCTH M (PYHKIIMM PEKJIAMHOrO TEKCTa; MOCEe aHalu3a OINPEAECICHHI clloraHa
CTaJI0 BO3MOYKHBIM BBIBEJCHHE CBOEH NEe(DUHHMIIMM TaHHOMY TEPMHUHY; BBISBJIECHBI POJIb
cioraHa B pekiame, ero (yHKIUM U mnapamerpbl 3G(HEKTUBHOCTH, MPOU3BEACHA HX
KJaccuduKanus Mo pa3IMuyHbIM KPUTEPUSIM; BBIABICHBI HarOosiee MOMyJIIpHbIE CPeICTBa
BBIPA3UTEIBHOCTH, UCTIOIb3YEMBIE B CIIOTAHAX; MPOAHAIU3UPOBAHO OO0JIBIIOE KOJTUYECTBO
ciioraHoB komnanuu Apple.

Hayuynass HOBM3HA mWccJIeJOBAHMSA: BIIEPBbIE TMPOBEACH aHAJIU3 CIOTaHOB
xommanuu Apple 3a nepuon ¢ 2000 g0 2022 rona.

IIpakTHyeckass 3HAYUMOCTb: TIOJIOKEHHUSI JAHHOTO MCCIEIOBAaHUA MOKHO
UCIOJIb30BaTh B Kypcax JIEKLU M0 PEKIaMOBEICHHIO U )KAaHPOBEJEHUIO.

Anpobanusi pe3yJbTaTOB MWCCJHeAOBAHUA. Pe3ynbTarhl HCCIEAOBaHUS ObUIH
anpoOupoBaHbl Ha 78- HAy4YHOM KOH(EpPEHIMU CTYACHTOB M acnupantoB BI'Y (22
armpenst 2021 roga, r. MuHck), Ha 79-1 HaydHOU KOH(EPEHITMU CTYIEHTOB U aCIIMPaHTOB



BI'Y (11 mas 2022 roma, r. Munck), Ha XV MexayHapoaHON Hay4YyHO-TIPAKTHYECKON
koH(pepentuu «aen. [Toucku. Pemenns» (23 nosi6ps 2021 roxa, r. MuHCK).



PODEPAT

POKJIAMHBI CJIOT'AH SIK ACOBbI dKAHP AHIJIIMCKIX
POKJIAMHBIX TOKCTAY
(HA ACHOBE CJIOTAHAY KAMITAHII APPLE)

CTpykTypa ABIIOMHAIT padoThI: YBON3IHBI, aCHOYHas 4YacTka (4 TJaBbl),
3aKJTFOYIHHE, CITIC BHIKAPBICTAHBIX KPBIHII, 2 JaaTKI.

A0'ém abiuioMHaii padorbl: 81 crapoHki. AcCHOYHBI TAIKCT paboTel — 60
CTapOHAK; CIIC BBIKAPBICTAHBIX KPBIHII — 5 cTrapoHak (77 masiuelil); gagatak — 11
CTapOHaK.

Kawuasbia ciaoBbl: CJIOI'AH; POKJIAMHBI TOKCT; KAPBICTAJIBHIK;
[NATSHIIBIMHBI TIAKVIIHIK; DS®EKTBIYHACIh; 3AIAMIHAJIbHACIIb;
KJIILD.

AO0'eKT gac/iefaBaHHS: PIKJIAMHBI TIKCT.

IIpagmer pgaciaexaBaHHS: pAKIAMHBI CJIOTaH, TICTOPbIA SO 3'AYJICHHS,
aca0JiBaclll sk acabJiBara KaHpy aHIJIHCKIX PIKIAMHBIX TIKCTAY .

MbTra  ObIIVIOMHAl  mpanbl:  BBIIYJIEHHE  OKCTPANIHIBICTBIYHBIX 1
IHTPAJIIHTBICTBIYHBIX ~acaliiBacled poKjIaMHara cjoraHa sK >KaHpayTBapaJbHbIX
dakTapay.

Metaabsl JgacjielaBaHHA: JIIHTBACTBUIICTBIYHBI  aHANI3, METaJ CYLDJIbHAM
BBIOAPKI, armicaibHa-aHAJITBIYHBI METaJ, MapayHallbHA-CyNacTay IsJIbHbI aHAJI3.

ATpbIMaHbIsl BBbIHIKI NIpaunbl: MpaaHali3aBaHbl BbI3HAYdHHI, acaOmiBacul 1
(GyHKLBI paKIaMHara TIKCTY; Macis aHajli3y a3HAuYdHHSY clloraHa cTaja MardbIMbIM
BBIBSIZI3CHHE CBAaEM AD(iHILBI AaJ3€HaMy TIPMiHY; BbIAYJIEHBI POJIs CJIOraHa ¥ paKiiaMe,
aro (QyHKIBI 1 mapameTpbl (EKThIYHACI, MpaBeA3eHa 1X Kiacidikaiplsi ma PO3HBIX
KPBITAPBISAX; BbIAYICHBI HAOOJEH MamysIsipHbIS CPOJKI BBIPa3HACII, BHIKAPHICTOYBAHBIS
¥ cioraHax; npaaHajizaBaHa BsUlikas KOJIbKACIh clioraHay kammanii Apple.

HaBykoBasi HaBi3Ha JqacjiefaBaHHs: YIEPIIBIHIO NMPABEI3€Hbl aHAJI3 ClIOraHay
kamnanii Apple 3a nepoisig 3 2000 na 2022 rafgpi.

IlpakThiyHae 3HA4YIHHE: TAJAXKAHHI JajJ3€Hara JaciielaBaHHsS MOXKHA
BBIKAPBICTOYBAllb Y Kypcax JEKIbIH 1Ma paKjIaMa3HayCTBE 1 )KaHpa3HayCTBY.

Anpabaubisi BbIHIKAaY gaciaenaBaHHs: BoiHikl gacienaBanHs Obull arnpaOaBaHbI
Ha 78-i HaBykoBail kaH@epa3HLbIl cTyadHTay 1 acmipantay bJIY (22 kpacasika 2021
roja, r. MiHck), Ha 79-ii HaByKoBail KaH(epa3HIbIl CTyIPHTAY 1 acmipantay BJY (11
Mmast 2022 rozga, r. Minck), Ha XV MixHapo/Hail HaByKOBa -TIPaKThIYHAN KaH(EPIHIbII
«Imo1. IMomryki. Pammuni» (23 micramaga 2021 roxaa, r. MiHCK).



ABSTRACT

ADVERTISING SLOGAN AS A SPECIAL GENRE OF ENGLISH
ADVERTISING TEXTS
(BASED ON APPLE SLOGANS)

Thesis structure: introduction, the main part (4 chapters), conclusion, list of
references, 2 appendices.

Thesis size: 81 pages. The main text of the work — 60 pages; list of references - 5
pages (62 positions); appendixes — 11 pages.

Key words: SLOGAN; ADVERTISING TEXT; USER; POTENTIAL BUYER;
EFFECTIVENESS; MEMORABILITY; CLICHE.

Research object: advertising text.

Research subject: advertising slogan, the history of its emergence, features as a
special genre of English advertising texts.

The aim of the thesis: to identify extralinguistic and interlinguistic features of an
advertising slogan as genre-forming factors.

Research methods: linguistic-stylistic analysis, continuous sampling method,
descriptive-analytical method, comparative analysis.

Research findings: the definitions, features and functions of the advertising text
were analysed; after analysing the definitions of the slogan it became possible to derive
its own definition of this term; the role of the slogan in advertising, its functions and
effectiveness parameters were revealed, their classification according to various criteria
was made; the most popular means of expression used in slogans were revealed; a large
number of Apple company slogans was analysed.

Scientific novelty: for the first time an analysis of Apple's slogans for the period
from 2000 to 2022 was conducted.

Practical significance: the provisions of this study can be used in the courses of
lectures on advertising and genre studies.

Approbation of research results: The results of the study were tested at the 78th
Scientific Conference of Students and Postgraduates of BSU (April 22, 2021, Minsk), at
the 79th Scientific Conference of Students and Postgraduates of BSU (May 11, 2022,
Minsk), at the XV International Scientific-practical conference “Ideas. Search.
Solutions” (November 23, 2021, Minsk).



