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PE®EPAT

O6bem paboTbl: 62 cTpaHulbl, 5 wWUIOCTpali, 63 WCHOIL30BAHHBIX
MCTOYHUKA, 8 TIPUIIOKECHUM.

KaoueBbie caoBa: IIOJIMTUYECKAZS PEKJIAMA, 3OJIEKTOPAT,
KOMMYHUKAILMA, [HOJIMTUYECKAA KAMITAHNA, NMHTEPHET-
PEKJIIAMA, MEJIUAIUIAHMPOBAHUE, KAHIMUIAT, TIOJIMTUYECKAA
ITAPTUS, TIOJIMTUYECKUN UMUK, CPEICTBA TTOJIMTUYECKOU
PEKJIAMBI, ATUTALINA.

OO0beKT HCCIeIOBAHMS: TEOPETUYECKHE W  MPUKIAIHBIE  ACHEKTHI
MTOJIMTUYECKON PEKIIAMBI.

Henab padoThbl: BCECTOPOHHEE HCCIEAOBAHUE TMOJUTUYECKONM pPEKIaMbl B
pa3IUYHBIX ACHEKTax: TEOPETUYECKas COCTABIAIONIAs, NMPUMEHEHHWE Ha IPaKTHUKeE,
[IPaBOBOE PETYJIMPOBAHHE TMOJUTUYECKOM pekinambl B PecnyOnuke benapyce,
Poccuiickoit ®enepanuu, Ykpanne, BenukoOpuTanuu, NOAX0AbI K YPETyJINPOBAHUIO
B cetu MHTEpHET.

MetonoJiorust uccjeJ0BaHUA: OOIIEHAay4YHble METOAbl (CpaBHHUTEJIbHBIN
aHanu3, METOJ WHAYKUWHW, JEAYKIMH, CUCTEMHBIA MeEToA), TrpaduyecKuid,
BBIOOPOYHBIN, HICTOPUOTpaUUECKUN U CPABHUTEIBHO-TIPABOBOM METO/IBI.

Hayynass HOBHM3Ha MCCIeJOBaHUsl: B JUINIOMHOM pabore  ObuUIO
c(OpPMYJIMPOBAHO TMOHATHUE TMOJIUTHYECKOW pEKJIaMbl, MPOAHAIU3UPOBAHBI BCE
TEOPETHUYECKHE M MPAKTHUYECKUE AacHeKThl, MNPEANPHUHATA MONbITKA OOBEAUHHUTH
TUIIOJIOTUM TIOJIMTUYECKOM peKjIaMbl B UEJIOCTHYI0 Tabnuiy. B pesynbrare
MPOBEICHHOTO  HMCCJENOBAHMUS  OBUIO  MPOAHAIM3UPOBAHO  3aKOHOAATENIBCTBO
Pecnyonuku benapyce, Poccuiickoit @enepaiiuu, YKpauHbl U BbISBICHB OCHOBHBIC
npo0JeMbl IPABOroO peryiarupoBanus. B yactHocTH, cpopMupoBaHbl TpeOOBaHUS MO
co3/1aHuio0 3G (PEKTUBHON MOJIUTHUECKON PEKIaMBI.

[lomy4yeHHblE B XOJI€ MCCIEIOBAaHUS BBIBOABI MOTYT OBITh HMCHOJB30BAHbI B
JNANbHEHIINX HAyYHBIX UCCIEIOBAHUSIX.

JunioMHast pabora ABJIAETCS CaMOCTOSITEIILHO BBITIOJIHEHHBIM
UCCJIEIOBAHUEM.



PODEPAT

Ad'em paGoThl: 62 cTapoHKi, 5 UTIOCTpalblii, 63 BBIKAPHICTAHBIX KPBIHIIBI, 8
IPBIKIAJAHHSAY .

KaouaBbeis  caoBel:  [TAJIITBIYHAS  POKIJIAMA, OJIEKTAPAT,
KAMVYHIKALBIA, ITAJITBIYHBA KAMIIAHIA, IHTOPHOT-POKIIAMA,
MEIBIAIINTAHABAHHE, KAHIBIJAT, [TAJIITBIYHAA ITAPTBIA,
TTAJIITBIYHEI IMIJIK, CPOJIKI TTAJIITBIYHAM POKJIAMBI, ATTTALIBIA.

A0'eKT nacjieJaBaHHSN: TAPATHIYHBISA 1 TPBIKIAAHBIS aCMEeKThl MaTiThIYHAN
PAKIIAMBI.

MbsTta npansl: ycebakoBae aacielaBaHHE MATITHIYHAW PIKIAMbl ¥ PO3HBIX
acmeKTax: TlIap3ThIUHAs CKJIaJaroyvasi, NPbIMIHEHHE Ha IPaKThIIbl, IPaBaBOE
pAryJsiBaHHE NaIThIYHAN pakiambl ¥ PacnyOminel benapyce, Paciiickait @eadpartipbii,
VYkpaine, BsnikaOpeiTaHii, TabIXoAbl Ja YpIryJsiBaHHS HaJITBIYHAN pAIKIaMbl Y
ceTbl [HTApHIT.

MerapaJiorisi gaciaefaBaHHsi: aryJbHAaHAaBYKOBbIA MeTajbl (MapayHaJIbHbI
aHami3, MeTaja I1HAYKUbI, IPAYKIbI, CICTAMHBI METaja), rpadidHbl, BbIOApAYHBI,
ricTapbiArpadiuasl 1 napayHalbHa-IIpaBaBbl METAbI.

HaBykoBasi HaBi3Ha [acjiefaBaHHsA: Y  JIbIIUIOMHaid mpanbl  ObUIO
chapmysisiBaHa MaHALIE MATITBIYHAN PAKIaMBbl, ITpaaHali3aBaHbl yCe TIAPITHIYHBIA 1
NPaKTBIUYHbISA ACHEKThI, MpaANpbIHATas cropoba al'aIHalpb THINAIOTI MallThIYHAN
poKJaMbl Y IPJIacHYr0 TaOminy. Y BBIHIKY IMpaBea3eHara JaciefaBaHHs ObLIO
npaaHaii3aBaHa 3akaHajgayctBa PacnyOnmiki benapych, Paciiickaii ®epdpaipli,
VYkpainbl, BsutikaOpbiTaHili 1 BbISIYJEHbl acHOYHbIS — mpabjieMbl  IpaBaBora
porynsiBaHHA. Y IOpbIBaTHacui, cdapMaBaHblsi MarpadaBaHHI M@ CTBapdHHIO
s dexThIyHaN NagiThIYHAN PIKITAMBI.

ATpbIMaHbIg ¥ X0/3€ JaciielaBaHHs BbICHOBBI MOTYIb OBIIb BBIKAPBICTAHBI ¥
JaJeNIIbIX HABYKOBBIX JaclieJaBaHHSIX.

JIpiruioMHas mpana 3'syJisgerna CaMacTOMHA BBIKAHAHBIM J1aCJICJaBAHHEM.



SUMMARY

The volume of work: 62 pages, 5 illustrations, 63 sources used, 8 applications.

Keywords: POLITICAL ADVERTISING, ELECTORAT,
COMMUNICATION, POLITICAL CAMPAIGN, INTERNET ADVERTISING,
MEDIAPLANNING, CANDIDATE, POLITICAL PARTY, POLITICAL IMAGE,
POLITICAL ADVERTISING MEDIA, AGITATION.

Object of study: theoretical and applied aspects of political advertising.

The purpose of the work: a comprehensive study of political advertising in its
various aspects: the theoretical component, application in practice, the legal
regulation of political advertising in the Republic of Belarus, the Russian Federation,
Ukraine, the UK, approaches to regulation on the Internet.

Research methodology: general scientific methods (comparative analysis,
method of induction, deduction, systematic method), graphic, sampling,
historiographical and comparative legal methods.

Scientific novelty of the study: the thesis formulated the concept of political
advertising, analyzed all the theoretical and practical aspects, attempted to combine
the typology of political advertising in a coherent table. As a result of the study the
legislation of the Republic of Belarus, the Russian Federation, Ukraine was analyzed
and the main problems of legal regulation were identified. In particular, the
requirements for creating effective political advertising were formed.

The conclusions obtained during the study can be used in further scientific
research.

The thesis is an independently completed research.



