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AHHOTAIMS

Marucrtepckas padora: 93 ¢, 6 Tadn, 4 puc., 32 UCTOYHHUKA.

[MTOBBIIIEHUE KOHKYPEHTOCIIOCOBHOCTHU ITPOJAYKILIUU ( HA
I[TPUMEP MIDEA GROUP)

Marucrepckas auccepTanys OCBAIIEHa BOIIPOCaM aHaJIA3a
KOHKYPEHTOCIIOCOOHOCTH npeAnpustuil. B nanxoit padborte OyaeT paccMOTPEH aHaAIU3
Ha MUKPOYpPOBHE.

TpaauMOHHBIM HANpaBICHUEM aHAIN3a MUKPOKOHKYPEHTOCTIOCOOHOCTH
ABJIIETCS PACUET U U3YUYCHHE KOHKYPEHTOCIIOCOOHOCTH TOBAPOB, YCIYT U GUPM, UX
pou3BoaAIMX. [Ipy MpaBUIIBHON OLIEHKE MOYKHO ONPENEIINTh, KAKOW BUJ TOBapa
(ycmyru) 607bIIIE TOIXOUT TOTPEOUTEIISIM.

[{enb SKOHOMHUYECKOTO aHaJIM3a KOHKYPEHTOCIIOCOOHOCTH MPOTyKIIUU
3aKJII0YAETCS B UCCIIEIOBAHUM PEATBHOTO U MOTEHIIMAIBLHOTO YPOBHS
KOHKYPEHTOCIIOCOOHOCTH MPOAYKIIMH, BBISIBIICHUH (DAKTOPOB, KOTOPBIE OKa3aau
BJIMSIHUE HA €r0 U3MEHEHHE, OLIEHKY BIIMSHUS HA BaXKHEUIIME MTOKa3aTeNln
JEeSTEIbHOCTH OpPTraHu3aliu, MOUCK PE3ePBOB MOBBIIIEHUS! KOHKYPEHTOCTIOCOOHOCTH

MIPOTYKITHH.
CtpykTypa JaHHO# paboTHI:

B I rnaBe nanHo# quccepranuu OyAyT pacCCMOTPEHBI TEOPETUUECKUE BOTIPOCHI:
[ToHsITHE KOHKYPEHTOCTIOCOOHOCTH MTPOIYKIIUHU, TOBAPOB, YCIYT; (haKTOPHI,
OTIpEIEISIONTNE KOHKYPEHTOCTIOCOOHOCTD MTPOYKIIUH, TOBAPOB U YCIIYT U METOIBI
OIIEHKH KOHKYPEHTOCIIOCOOHOCTH, Takxke cyiHocTh SWOT ananu3a.

Bo Il rnaBe - ananu3 peIHKa,, a TAKXKE pacueT KOHKypeHTocrocoOHocTu KK
TEJIEBU30POB.

B Il rnaBe- O00CHOBaHKE MPUOPUTETHBIX HAPABICHUI MOBBIIICHUS
KonkypenTtocnocoonoctu npoaykuuu Midea Group
K OCHOBHBIM 3aJ1ayaM JaHHOU JUCCEPTALUU OTHOCATCS:

1.aHaMM3 TEKYIIEro COCTOSIHUS PhIHKA W XapaKTEPUCTUKU MOTPEOUTETHCKUX
CBOMCTB , IIPEICTABJICHHBIX HA KUTAaHCKOM PBIHKE.

2.aHaIn3 KOHKYPEHTOCTIOCOOHOCTHU MEPEIOBBIX MOJICJICH TEXHUKHU.

HoBuszHa nanHoro uccnenaoBanus- [Ipoananu3upoBaHbl OCHOBHBIE (PAKTOPHI
MOBBILICHUS] KOHKYPEHTOCIIOCOOHOCTH MPOAYKIIMYA KUTAHCKUX KOMIIaAHUM,
MIPOU3BOSIIMX OBITOBYIO TEXHHKY, a TAK)XKE CO3J]aHe aHaIN3a CTPATEruu



MapKeTuHroBoi kamnanuu Midea Group 1151 HOBBILIEHUSI KOHKYPEHTOCIOCOOHOCTH
MPOAYKIUU.

OOBeKTOM UccleoBaHUSI-MOIeH U CTPATEeTHH MTOBBIIICHUS
KOHKYPEHTOCTIOCOOHOCTH KMTAaHCKMX KOMIIAHUH 11O MMPOU3BOJCTBY OBITOBOI TEXHUKH
Ha npumepe Midea Group

HpGI[MeTOM HCCICaA0OBaHUA- Kak noBbICUTH KOHKprHTOCHOCO6HOCTI) KHATaNCKHUX
KOMHaHHﬁ, IMPOU3BOIAITNX 6BITOBYIO TCXHUKY, OJIA YBCIINYCHUA HpI/I6BIJII/I, HU3YyUYUTH
CITOCOOBI TTOBBIIIICHUS KOHKprHTOCHOCO6HOCTI/I IMPOU3BOACTBCHHBIX KOMHaHHfI,
YTOOBI IIOHATH BAXKHOCTh KOHKypeHTOCHOCO6HOCTI/I IMPOAYKIHHA IJIA pa3BUTHUA
KOMIIaHHH.

[enb paboTsl TeopeTnueckoit 0a30il JaHHOM paboThI- BaskHbie (hakTOPHI
MTOBBINICHHS] KOHKYPEHTOCITOCOOHOCTH MPOAYKITUU B TEKYIITUX SKOHOMUYECKAX
ycloBusiX. TeopeTuaeckre OCHOBBI TIOBBIIICHHSI KOHKYPEHTOCIIOCOOHOCTH MPOTYKIIUH.



ABSTRACT

Master's work: 93 pages,6 tables, 4 figures, 32 sources.
INCREASING THE COMPETITIVENESS OF PRODUCTS (FOR THE EXAMPLE
OF MIDEA GROUP)

Master's thesis is devoted to the analysis of the competitiveness of enterprises. In
this paper, the analysis at the micro level will be considered.

The traditional direction of microcompetitiveness analysis is the calculation and
study of the competitiveness of goods, services and firms that produce them. With the
right assessment, it is possible to determine which type of product (service) is more
suitable for consumers.

The purpose of the economic analysis of the competitiveness of products is to
study the actual and potential level of competitiveness of products, identify the factors
that influenced its change, assess the impact on the most important performance
indicators of the organization, search for reserves to increase the competitiveness of
products.

The structure of this work:

In Chapter I of this dissertation, theoretical issues will be considered: The concept
of competitiveness of products, goods, services; factors that determine the
competitiveness of products, goods and services and methods for assessing
competitiveness, also the essence of SWOT analysis.

In Chapter Il - market analysis, as well as the calculation of the competitiveness
of LCD TVs.

In Chapter 3 - Justification of priority areas for increasing
Competitiveness of Midea Group products
The main objectives of this dissertation are:

1.Analysis of the current state of the market and characteristics of consumer
properties presented in the Chinese market.

2.analysis of the competitiveness of advanced models of technology.

The novelty of this study - The main factors of increasing the competitiveness of
products of Chinese companies producing household appliances, as well as the
creation of an analysis of the marketing campaign strategy of Midea Group to increase
the competitiveness of products, were analyzed.



The object of the study is Models and strategies for increasing the
competitiveness of Chinese companies producing household appliances on the
example of Midea Group

The subject of the study is How to improve the competitiveness of Chinese home
appliance companies to increase profits, explore ways to improve the competitiveness
of manufacturing companies, to understand the importance of product competitiveness
for company development.

The purpose of the work The theoretical basis of this work is Important factors
for increasing the competitiveness of products in the current economic conditions.
Theoretical foundations for increasing the competitiveness of products.



