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OBIIAA XAPAKTEPUCTHUKA PABOTbI

Maructepckass gucceptanus: /8 crtpanmm, 13 Tabmum, 23 pucyHka, 44
WUCTOYHHUKA, 8 hopmy.

Kmouesie  cmoBa: MAPKETHMHI, WHHOBAILIUKU, MAPKETUHI
B3AUMOOTHOIIEHWUKX,  MAJIBIM ~ BU3HEC, CPEJIHUM  BU3HEC,
JIOSJIBHOCTBD, PE®EPAJIBHBIN, MOBMJIBHOE ITPMJIOXKEHUE, ITIPOMOKO/],
CKUIKA, QR-KOJ]

Ilens paboTel — omeHUTh AS(G(PEKTUBHOCTH HCIONB30BAHUSA MOOUIBLHOTO
MIPWIOKEHUS JJI BHICTpPAaUBaHUS KOMMYHHUKAITUH C KJIUCHTaMHU.

AKTyanbHOCTH paboOTBhl OO0YyCIIOBJIEHA HEOOXOJUMOCTBIO TIOMCKAa HOBBIX
cI0c000B POCTa KIMEHTCKOM 0a3bl ¥ MPOIaxK.

OOBEKTOM HCCICAOBAHUS SBISCTCS CyOBEKTHI MaJIOTO M CPEIHEro Om3Heca,
BHEpsIOIIe MoOMIbHOE npuiioxkenue Citymix.by.

MeTtoapl WCCIENOBAaHUS: CPaBHUTEIBHO-COTIOCTABUTEIIBHBIN, HAOII0ICHHE,
METOJ TEOPETUUYECKOTO aHaln3a, CUcTeMaTuzanmuu u onucanus, SWOT-anamus,
OKCIIEPTHBIN METOI, METO/T OTPOCa, METO S TYKIIHH.

[TomydyeHHbIe pe3ynbTaThl W WX HOBU3HA. YHHKAJIBHOCTh HCCIEAOBAHUS
3aKI04YaeTcss B OLEHKEe A((PEKTUBHOCTH BHEAPEHUS HOBOTO HWHCTPYMEHTA
BBICTPAWBAaHUS MapKETUHTA B3aMMOOTHOIICHHS CYOBEKTaMH MAajioTO ¥ CPETHETO
OusHeca. B wurore Opuia mpoBeneHA OLEHKa 3S(PPEKTUBHOCTH HCIOIb30BaAHUSA
MOOWMIJIBHOTO TIPHWJIOKEHHS pa3paOd0TaHbl PEKOMEHIAIMU IO BHEAPCHHIO JaHHOTO
WHCTPYMEHTA MPHU BHICTPANBAHUY B3aUMOOTHOIIIEHUH C TIOKYITATEIISIMH.



ATI'YJIBHAS XAPAKTAPBICTBIKA PABOTbDI

Maricrapckasi npicepranpia: /8 crapoHak, 13 Tabmin, 23 wmamoHkay, 44
KPBIHIIBI, 8 hopmMyit.

Kmrouaseist cnoBel: MAPKETBIHI, IHABAIIBII, MAPKETBIHI'ABBIA
AJHOCIHbBI, MAJIOI'A BI3HOCY, CAPOIAHAT'A BIBHECY, JIAAJIBHACLD,
KIPYHAK, MABIJIbHAE TTPBIKJIAJIAHHE, POKJIAMHAS, 3HIDXKKA, QR-KO/]

MbaTta  paboTel:  amadinb AQPEKThIYHACIHL  BBIKAPBICTAaHHS  MaOiTpHara
NPBIKIIAIaHHA U CTBAPIHHS MApKEThIHTaBai CyBsI31 3 KIIIEHTaMi.

AKTyanpHacup Ipanbl 3Bsi3aHa 3 HEa0XOAHACII0 IMOUIYKY HOBBIX croca0ay
MaBsUTIYBIIE 033y KITEHTAY 1 Tpoaxay.

AO'ekT nmacienaBaHHA. Majibl 1 cApdAHI Oi13HEC, MabOulbHae NpPBIKIaAaHHE
Citymix.by.

Mertanpl nacienaBaHHs: apayHaHHE, Ha3ipaHHE, TPAPIThIUHBI METaJ aHAII3Y,
cictomaTeianel 1 amicanus, anamiz SWOT, mertan skcrepra, MeTaa adcieqaBaHHSA,
MeTaJl BBUIIKY.

ATpbIMaHbI BBIHIKI 1 1X HaBI3HA. YHIKAJIbHACIL JAcielaBaHHS - alaHilb
3(eKThIYHACUb VBAJI3€HHS HOBara IHCTpPYMEHTa i OyJayHIITBA MapKETHIHIaBbIX
aJHOCIH Majora 1 csp3aHara Oi3Hecy. Y BBIHIKY, alPHKa 3(EeKTbIYHACI
BBIKapBICTAHHS MaOlIbHAra MphIKJIaJlaHHs ObUIO pacmlpaliaBaHa Juisl prajizallbli ryTara
IHCTPYMEHTA Mpbl OyIayHILTBE aJHOCIH 3 KJIIEHTaMI.



GENERAL CHARACTERISTICS

Master’s thesis: 78 pages, 13 tables, 23 figures, 44 sources, 8 formulas.

Keywords: MARKETING, INNOVATION, RELATIONSHIP MARKETING,
SMALL BUSINESS, MEDIUM BUSINESS, LOYALTY, REFERRAL, MOBILE
APP, PROMO CODE, DISCOUNT, QR CODE

The purpose of the work is to assess the effectiveness of using a mobile
application to build communication with clients.

The relevance of the work is due to the need to find new ways to grow the
client base and sales.

The object of the research is small and medium-sized businesses implementing
the Citymix.by mobile application.

Research methods: comparative-comparative, observation, method of
theoretical analysis, systematization and description, SWOT-analysis, expert method,
survey method, deduction method.

The results obtained and their novelty. The uniqueness of the study lies in assessing
the effectiveness of the introduction of a new tool for building relationship marketing
by small and medium-sized businesses. As a result, an assessment was made of the
effectiveness of the use of the mobile application, recommendations were developed
for the implementation of this tool in building relationships with customers.



