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Juminomnas padota: 63 c., 28 puc., 3 Tadi., 34 UCTOYHUK.

'K ARMTEK, CTPATEI'UA, MHTEPHET-MAPKETHHT,
PA3PABOTKA, PEAJIN3ALIA

OObekT uccnenoBanus: I'pynmna komnanniit ARMTEK.

[IpenMer uccrieoBaHus: MPOABUKEHUE KOMIIAHUH B ceTu HTepHeT.

Ilenp aumIoMHOM pabOTH: pa3paboTKa W pealu3aius CTpaTeruu
npoasrxeHus B cetu arepuet ['pynnel komnannii ARMTEK.

MeTtonbl HccieoBaHUA: OOIEHAYYHbIE METOABl HMCCIENOBAaHMI: cOOp
(akTOB, METO/ABI aHANM3a U CHUHTE3a, FPYNIUPOBKUA U BHIOOPKA, CPABHEHUS U
IPYTHE IKOHOMUKO-CTaTUCTUYECKUE METOIBI.

Pe3ynbTaThl nccnenoBanus U pa3pabOTKU: pa3paboTaHa U MPEIOKEeHa K
peanu3aiuu cTpaTerusi npoABvKeHust B cetu MutepHer ['pymnmbl kKoMmmaHui
ARMTEK.

[IpakTHueckass 3HAYUMOCTH HCCIEAOBAHUS COCTOUT B TOM, YTO
MpeUIOKEHHAs! CTpaTerusi MpoJBMKeHUs B ceTu MuTepHer mo3Bosnut ['pynme
KOMITaHUMN ARMTEK IIPUBJICYD HOBBIX KJIMEHTOB, IIOBBICUTH
KOHKYPEHTOCHOCOOHOCTh, a TakK € OyJeT CHocoOCTBOBaTh YBEIUUYEHUIO
MpUOBLIN B TaJIbHEHIIIEM.

ABTOp paboOTHl MOATBEPXKIAET, YTO MPHUBEACHHBIM B HEH Marepuan
MPaBUWIBHO U OOBEKTUBHO OTPAX)aET COCTOSHUE MCCIIEIOBAHUE MPOIEcca, a BCE
3aMMCTBOBAaHUS COMPOBOKIAOTCSA CChUIKAMH HA UX aBTOPOB.



JpimmomMuas padota: 63 c., 28 main., 3 Tabi., 34 KpbIHII

'K ARMTEK , CTPATOIIS, IHTAPHAT-MAPKETBIHT,
PACIIPALIOYKA, POAJIIBALIBI.

AO'ext nacnenaBanns: [ K ARMTEK.

[Ipagmer pnacnenaBaHHS: CTpPATAris MpPacoOyBaHHSA KaMIaHil § CeTKl
THTIPHAT.

Mbsra peimomHail  mpanel:  Pacmpamoyka u paanmizaibis  CTpaTaril
npacoyBanHs ¥ ceTki iIHTIpHAT [ K ARMTEK.

Mertaasl nacinenaBaHHsS: aryJbHAaHABYKOBBIS METAJbl JAci€JaBaHHSIY:
300p (akrtay, Metanpl aHanlily 1 CiHTAI3y, I'PYNOVYKI 1 BbIOapka, mapayHaHHI i
THIIBISA SKAaHOMIKa-CTaThICTBIYHBISA METAIbI.

BriHiki gaciegaBaHHS 1 paclpalioyki: paclpalnaBaHas —CTpaTarii
npacoyBaHHs ¥ ceTki IHTIpHAT ' K ARTMTEK.

[IpakThiuHasi 3HaYHACUb JaciielaBaHHs CKJIajaelia y Hea0XoaHacll
npacoyBanHga 'K ARMTEK.

A¥Tap mpaisl nansspJiKae, ITo NpbIBEA3EHbI ¥ € MaTAPbIsI MpaBlibHA 1
a0'eKThIyHa aJIIOCTPOYBAe CTaH JaclielaBaHHs IpandCy, a yce 3ama3blyaHH1
cynpaBajpKarolliia CacbuikaMi Ha iX ayTapay.



Thesis: 63 p, 28 figures, 3 tables, 34 sources.

GROUP OF COMPANIES ARMTEK, STRATEGY, INTERNET-
MARKETING, DEVELOPMENT, REALIZATION.

The object of the research: GROUP OF COMPANIES ARMTEK.
Subject of research: Company promotion strategy on the Internet.

The aim of the thesis: Development and implementation of group of
companies ARMTEK, strategy of promotion in the Internet.

Methods of research: general scientific methods of research: collection of
facts, methods of analysis and synthesis, grouping and sample comparisons and
other economic and statistical methods.

Results of research and development: developed strategies for promoting
in the Internet group of companies ARMTEK.

The practical significance of the research consists in the need of promotion
group of companies ARMTEK.

The author of the work confirms that the above thesis in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from sources theoretical, methodological and
methodical positions and concepts are accompanied by references to their
authors.



