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Oo6wbexT uccnenoBanus — OO0 «KubepCrapy.

[Ipenmer uccienoBanus — MH(GOPMAILMOHHAsA CUCTEMA CailTa KaK MHCTPYMEHT
npoasuxenus aesreabHoctd OO0 «KubepCrapy.

Llenp paboTel — pa3paboTka HHGOPMAIMOHHONW CHCTEMbI ISl TIOBBIICHUS
s dexruBrocTH mestensHocTH opranuzanun OO0 «KubepCrap».

B pabGore wucnonp3oBaHbl ydeOHbIE MaTepHayibl MO HHPOPMALMOHHBIM
TE€XHOJIOTUSIM, HOPMAaTUBHO-TIPABOBBIE JOKYMEHTBHI, JIEKTPOHHBIE NCTOYHHKHU.

B xone BbInoJIHEHUsT pabOThl ObUIO MCCIIEOBAHO COBPEMEHHOE COCTOSHUE W
NEPCIIEKTUBbI Pa3BUTHS PBIHKA OJEXK/Ibl, IPOAHAIU3UPOBAHBI COBPEMEHHBIE MTOIXO/IbI
K OpraHu3alyyd pO3HUYHOM TOProBJIM, A TaKXe OBUIM PacCMOTPEHBI CHOCOOBI
IPOJBUKEHUS TOBapoB B MIHTEepHET cpene.

B pesynprare Oblma pa3paboraHa HMHpOpPMAalLMOHHAas cUCTEMa  JUIS
KOMMEpPUYECKOW OpraHu3allid, 3aHUMAroLencs npoaaked onexasl. IIpakrhueckas
[O0JIb3a CHUCTEMbl BBIPAKAETCS B MOBBIICHUM Y3HABAEMOCTH OpeHJa KOMITaHUH,
MOBBIIIEHUA HWH(POPMUPOBAHHOCTU KIMEHTOB, PACIIMPEHUH PpPBIHKA MPOAAK,
HOBBIIIEHUN YIKOHOMUYECKON 3(P(HEKTUBHOCTH JESATEIbHOCTH KOMIIAHHH.

. ABTOp NOATBEPKIAET AJOCTOBEPHOCTh MAaTEPUAJIOB U PE3yJIbTAaTOB JUILIOMHOU
paboThl, a TaKXKe CAMOCTOSITENILHOCTh €€ BBINOJHEHUS. Bce 3anMCTBOBaHHbBIE W3
JUTEPATYPHI U IPYTUX UCTOUYHUKOB TEOPETHUECKUE U METOA0JIOTMNYECKUE MTOOKEHUS
CONPOBOXK/IAIOTCS CCHIIIKAMU HA UX aBTOPOB.



Heimiomuas npana: 88 c., 29 mai., 7 tadm., 11 kpeiHin, 1 npeikiagaHHe.

PbIHAK PA3JIPOBHAT'A T'AHJIJIIO, PBIHAK AJI3EHHS, PBIHAK B2C,
[HTOPHOT-TAHJIAJIb, IH®APMAIIBIMHAS  CICTOMA, AHAJIIZ 1
PACIIPAILIOYKA

Ab6'ext nacnenaBanns — TAA «KidepCrap».

[Ipangmer nmacnemaBaHHs — iHGapMaIplifHas CiCTAMa caiTa SK IHCTPYMEHT
npacoyBanHs a3erHacii TAA «Ki6epCrapy.

MbTa npluioMHail paboThl — pacmpaloyka iHgapMaiblifHail CICTAMBI IS
naBbIIIHAA d(PeKkThIyHACI A3eiHaci apraHizambii TAA «KidepCrapy.

VY mpailbl BBIKAPBICTAHBIS HABYYAJIbHBIS MaTAPBIIIBI 1A 1H(QapMaibIiHBIX
THXHAJIOT1SIX, HApMaThIYHA-TIPaBaBbIsl JaKyMEHTHI, 3JIEKTPOHHbISL KPBIHILIBI.

VY xoa3e BbIKaHaHHS paOOTHI OBLIO JacielaBaHa CydyacHbl CTaH 1 MEPCIEKThIBbI
pasBilll PBIHKY aA3€HHS, IpaaHaji3aBaHbl Cy4acHBIS MaJbIXOJbl Ja apraHizaibll
pO3HIUHAra raHjyiio, a Takcama ObLIl pa3riieKaHbl CIIOcadbl MpacoyBaHHs TaBapay y
[HTAPHAT acsapoaI3i.

VY BbIHIKY ObUTa pacmpaiiaBaHa 1H(papMaubliiHas CiCTAMa JJIs KaMepubliiHaii
apraHizaipli, sKas 3aiiMaela npoaaxkam aa3eHHs. [IpakTbruHas KapbICIb CICTIMBI
BBUIYIISICIIa § TAaBBIIIBHHI [a3HaBajbHAcIl OpsHAA KammaHil, MaBbIIISHHE
iH(apMaBaHacill KJIEHTay, MallbIP3HHI PBIHKY MPOJaXkay, MaBhIIIIHHI dKaHAMIYHAM
a(eKThIYHACI A3eHHACIII KaMITaHii.

A¥Tap mausspkae NdyHAClb MaTApbisAiay 1 BbIHIKAY JbIIUIOMHAN paloThl, a
TakcamMa camMacTOWHACIb € BBIKAHAHHS. YCE 3amas3blyaHbld 3 JIITApaTyphl 1 THIIBIX
KPBIHII T2apATHIYHBIA 1 METaJANIarYHbIS NAJIAXKIHHI CyITpaBapKarola ClachblIKaMl Ha
1X ayTapay.



Thesis: 88 p., 29 figures, 7 tables, 11 sources, 1 appendix.

RETAIL MARKET, CLOTHING MARKET, B2C MARKET, E-
COMMERCE, INFORMATION SYSTEM, ANALYSIS AND
DEVELOPMENT

The object of research is CyberStar LLC.

The subject of the research is a website information system asa tool
for promoting activities for CyberStar LLC.

The purpose of the work is development of an information system to
improve the efficiency of the organization CyberStar LLC.

The work used educational materials on information technology, regulatory
documents, electronic sources.

In the course of the work, the current state and prospects for the development
of the clothing market were investigated, modern approaches to the organization of retail
trade were analyzed, and ways of promoting goods in the online environment were
considered.

As a result, an information system was developed for a commercial organization
that sells clothing. The practical benefits of the system are expressed in increasing the
company's brand awareness, increasing customer awareness, expanding the sales
market, and increasing the economic efficiency of the company's activities.

The author confirms the authenticity of materials and results presented, as well
as the independence of its completion. All borrowings from literature and other sources
are accompanied by references to their authors.



