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Juninomuas pabota: 64 c., 23 puc., 10 Tabauil, 57 UCTOYHUKOB.

Kimrouesbie cnosa: MAPKETHUHI'OBAS AEATEJIBHOCTD, OTJAEJ ITPOAANK,
TEXHOJIOI'MA "COLMAJIbHBIX [MPOTAX™, OPT'AHU3ALIMOHHAA
CTPYKTYPA, KOHKYPEHTHA ITO3NLA

OO0mbexT uccinenosanusa — aeareabHocts OO0 «bUM Matuny.

[IpenmeT wuccnenoBaHus — AECATENIBHOCTh OTHENa MapkeTuHra u npojax 00O
«bUM Mammmuny.

enp paboThI: BHEIPEHHE TEXHOJIOTUU ‘‘COLMANBHBIX MPOJax’ B JACATEILHOCTH
oTjaena MapketuHra u npojax kommnanuu OO0 «bUM Maiuny.

MeTo1bl MCCIEIOBAHUS: aHAJIM3 U CHHTE3, JIOTHYSCKOro 0000IIIeHNSs, TAOJIUIHBIA 1
rpaduyYeCcKuil METO/I, CPAaBHUTEIBHBIN aHATU3, UHAYKIUS U JSAYKIIUS.

UccnenoBanusi u pa3pabOTKU: ObUT HM3YYEH IMPOIECC BHEAPEHUS TEXHOJIOTHUHU
“couManbHBIX TPOAAX’, MPOBEJAEH OpraHU3allMOHHO-PKOHOMUYeckuii aHanu3 OO0 «b1M
Maimun», Oblla OIEHeHa JSKOHOMHYecKas dS(P(EKTUBHOCTh BHEAPCHUS JaHHOUN
TEXHOJIOTHH.

O061acTh BOBMOXKHOTO MPUMEHEHHUS: PACCMOTPEHHBIM METO/ BHEAPEHUS Iporiecca
“colnuanbHbIX MPOAAXK~ MOXET ObITh BHEIPEHO Ha JIIOOOM MpEeANpHUSATHH, OCOOCHHO Ha
OPEANPHUATHSAX, YCIYTH WIM TPOAYKT KOTOPBIX CIIOKHO TMpOJaBaTh C TOMOIIBIO
TapreTUPOBAHHOMN PEKIaMBI.

ABTOp pabOTHI MOATBEPIKIACT, YTO MIPUBEICHHBIA B HEH aHAJTUTUYECKUN MaTepual
NPaBWIBHO M OOBEKTUBHO OTPAXAET COCTOSHUE MCCIEAyeMOro Ipolecca, a BCe
3aMMCTBOBAHHBIE U3 TUTEPATYPHBIX U IPYTUX HICTOUHUKOB TEOPETUUECKUE, METOIUYECKUE
MOJIOKEHUS ¥ KOHUEIIINY COMPOBOXKIAIOTCS CChUIKAMH Ha UX aBTOPOB.



JpimuioMuas npana: 64 c., 23 man., 10 tabmiua, 57 KpbIHiLL.

Kimouassist coBsi: MAPKETBIHTABAS JI3EMHACLIb, AJJJI3EJI [TIPOJTAXY,
TOXHAJIOI'TA "CALBIAJIBHAT' A ITPOJTAXKY", APT AHI3ALBIMHAS
CTPYKTYPA, KAHKYPOHTHAA ITA3ILBIA

AG'exT nmacnenaBaHHA - apraHizallbliHa-dKaHaMmiuHas J3€MHAcllb TaBapbICTBA 3
abmexaBaHall aaka3zHacio «bIM Mambiay.

[Ipanmer nacnenaBaHHs - 13€MHACIb a/1/13€]1a MAPKETHIHTY 1 npoaaxkay TAA «bIM
Marusisy.

Mbara mpanpl: yKapaHeHHE TAIXHAJOT1l "calbLsuIbHBIX mpojaxay" ¥ a3eifHacib
aanazena MapkeToHTy 1 pojgaxay TAA «bIM Maibiny.

Mertanpl aaciefaBaHHS: aHali3 1 CIHTI3, JiariyHae alaryjJbHEHHS, TaOJIYHBI 1
rpadiuHbl MeTaj, MapayHaJIbHbI aHAMI3, IHAYKIBIA 1 I AYKIIbIS.

JlacnenaBanHi 1 pacrparioyki: ObIY paaiizaBaHbl MpalpPC YKapaHEHHS TIXHAJOT11
"calpISTIBHBIX MpoJaXkay', MpaBea3eHbl apraHizalbliiHa-dkaHaMiunbl aHami3 TAA «bIM
Maibiny, Obla TpaBe/i3eHa alPHKaA dKaHaMIdHal d(PeKThIyHACI YKapaHeHHs J1a/3eHal
THXHAJIOTI.

Bo6Gnacup MarysiMara TpbIMSHEHHS: pasriie/PKaHbl METaJl YKapaHeHHs Mpanscy
"calpIUTBHBIX TIPOJaXkay' Moka ObIllb BRIKapacTaHbl Ha JTIOOBIM IIPAINPHIEMCTBE, acadiiiBa
¥ KaMIaHisix, naciayri abo mpaayKT sKixX CKJIaJaHa MpajaBallb 3 JarnaMorail TapretaBaHai
POKJIaMBI.

A¥yTap mpanbl MmanBspipKae, IITO MPBIBEI3EHBI ¥ €M aHaNITBIYHBI 1 Pa3IiKOBBI
MaTIPBISUT TIpaBUIbHA 1 a0'eKThIVHA aUIFOCTPOYBAE CTaH BBIBYYaeMbIX MBITAHHSY, a yce
3ama3pldaHblsd 3 JITapaTypHBIX 1 IHIIBIX KPBIHII TIAPATBIUHBIA 1 MeTaJallaridyHbls
MajIaXX HH1 1 KaHIPIIBI CyIpaBaKaoIIa ClIiachblIkaMi Ha 1X ayTapay.



Thesis: 64 p., 23 figures, 10 tables, 57 sources.

MARKETING ACTIVITIES, SALES DEPARTMENT, SOCIAL SALLING
TECHNOLOGY, ORGANIZATIONAL STRUCTURE, COMPETITIVE POSITION

The object of research is the activity of BIM Machine LLC.

The subject of the research is the activities of the marketing and sales department of
BIM Machine LLC.

The purpose of the work is introduction of the technology of "social sallig" in the
activities of the marketing and sales department of the company "BIM Machine".

Research methods: systemic, analytical, synthesis method, method of comparison
and grouping, fact collecting.

The study uses educational materials on information technology, economics, design
and creation of websites, legal documents of the Republic of Belarus, electronic sources
and author's own developments.

Research and development resulted in introducing the technology of “social salling”
was studied, an organizational and economic analysis of LLC “BIM Machine” was carried
out, the economic efficiency of the introduction of this technology was assessed.

The area of possible practical application is that the process of "social selling" can
be implemented in any enterprise, especially in enterprises whose services or product are
difficult to sell using targeted advertising.

The author of the work confirms that the analytical and calculated material presented
in it correctly and objectively reflects the state of the studied question, and all the
theoretical and methodological provisions and concepts borrowed from literature and other
sources are accompanied by references to their authors.
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