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Junnomuas padota: 66 ¢, 31 puc., 8 Tadi., 31 UCTOYHUKOB.

DOOEKTUBHBIN BEB-PECYPC, BEB-PECYPC,

COBEPIHIEHCTBOBAHUE, NHOOPMALMOHHBIE TEXHOJIOI'MH,
IMTPOJAIBNXEHUE.

OO0BekT uccnenoBanus — MapkeTuHronas AesiteabHocTh OJ10 «JlaBka npeBHOCTEI.

[Ipenmer wuccnemoBanust — BeO-pecypc Kak HHCTPYMEHT MapKETHHTOBOM
nestenpHocTh OJ10 «JIaBka IpeBHOCTEM.

Henp pa®oThl — IJITAaHUPOBAHHME IPOCKTA MO Ppa3pabOTKEe M BHEIPEHUIO CaiTa-
kataora OJIO «JlaBka JpeBHOCTEW» JUISI COBEPIICHCTBOBAHHS MapKETHHTOBOM
JEATEIIbHOCTH MPENPUITHS.

B xoxe pa®oThl OBLIM MCIOJIB30BAaHBI CIACAYIOIIUE METOIbI: MCCIIEI0BATEIHCKUM,
aHaju3, HaOJII0ICHHE, OIEHKA 9KOHOMUYECKOH 3(P(HEeKTUBHOCTH Ipe/jIaracMbIX perieHUH.

HccnenoBanus u pa3pabOTKU: BEISBIICHUE CUIIBLHBIX M CJIA0BIX CTOPOH MPEIIPUSITHS,
npoBeaenue SWOT-anammza B OJIO «JlaBka apeBHOCTElH», aHaIuM3a KOHKYPEHTOB,
MIPOBEJICHUE aHAJIM3 HCMOJIb3yeMbIX HWH(POPMAIIMOHHBIX TEXHOJIOTHH B JESATEILHOCTH
ynpasieHus 1 opranuzanuu kommnanuet OJ10 «JlaBka npeBHOCTEI», aHAIU3 YCTAapEBIIETO
Jv3aiiHa caita u pa3paboTka HOBOTO, aHAJIN3 YKOHOMUYECKOU 3 (PEKTUBHOCTH IIPOCKTA, a
TaKke pa3paboTKa CTpaTEeruu pa3BUTHS caiTa.

[IpakTHyeckass 3HAYMMOCTH HCCIAEIOBAHUS COCTOUT B BBIABICHUU CIIA0bIX H
CHJIBHBIX CTOpPOH MapkeTuHTroBo pestenbHocTh B OJIO «JlaBka npeBHOCTEH» U
OTpENeNICHNH IIyTeH HX PpEIICHUs MpU TIOMOINM HCIIOJIb30BaHUS BeO-caiiTa Kak
WHCTpYMEHTA d()PEKTUBHON MAPKETUHTOBOU JIEATETLHOCTH.

ABTOp TOATBEPKAACT JTOCTOBEPHOCTh MAaTEpPUAIOB W PE3yJIbTAaTOB JAUILJIOMHOM
paboTBI, a TaKXKe CaMOCTOSTEIBHOCTh €€ BBINIOJHEHUS. Bce 3auMCTBOBaHHBIC W3
JUTEpPaTypbl M JIPYTHMX HUCTOYHUKOB TEOPETUUYCCKHE M METOIOJIOTHYCCKHE ITOJIOKCHUS
COTIPOBOYKJIAFOTCS CCBHIJIKAMH Ha UX aBTOPOB.



JlpimuiomHas mpana: 66 ¢, 31 main., 8 Tadim., 31 KphIHill.

S®EKTBIYHBI BOB-PACYPC, BOB-PACYPC,

VJIACKAHAJIEHHE, IHOAPMALBIMHBIS TOXHAJIOL'L, TIPACOYBAHHE.

AG'ext nacnenaBanHs-mMapkeTbiHraBas a3erHacp TJA «Kpama ctapaxbITHACISY».

[IpagmeT nacnemaBaHHSA-BIO-pICYpC SK IHCTPYMEHT MapKeThIHTaBal J3eiHacIl
THA «Kpama cTapaxbITHACIIAY».

MbTa npanbl-TiiaHaBaHHE MPpaeKTa Ma pacnpanoyibl 1 YKkapaHeHHI calTa-KaTajiora
THA «Kpama crapaxbITHACIY» JJIs YJacKaHAJICHHS MapKeThIHTaBal J3eiHacIil
pajanpbIeMCTBa.

VY xon3e paboThl ObLII BHIKAPBICTAHBI HACTYIHBIS METaJbl: JacieaBaHHE, aHai3,
Ha3ipaHHe, al[PHKA dKaHaMI4Hail 2eKThIYHACIII MparaHaBaHbIX PAIIHHSY .

JlacnenaBaHHi 1 pacpalioyKi: BeISTYJIEHHE MOITHBIX 1 CJIa0bIX 0aKOY MpaanphleMCTBa,
npaBsgzenne SWOT-ananizy ¥ TIA «Kpama crapaxpITHACLAY», aHA3y KaHKYpIHTAY,
MpaBs3€HHE aHalli3 BBIKAPBICTOYBAHBIX 1H(APMAIBIMHBIX TIXHAJOTIM Yy J3eHacli
KipaBaHHS 1 apranizanbli kammnanisii THA «Kpama crapaxbITHacsy», aHalll3 cactapaiara
JbI3aliHy caiiTa 1 pacmpalioyka HoBara, aHajii3 dSKaHamiuHail 3(eKThIYHACII MpaeKkTa, a
Takcama pacrparoyka cTpararii pa3Billis canTa.

[IpakTbryHas 3HaYHACI 1aciieaBaHHs CKIIaaella ¥ BhISYJICHH] CIa0bIX 1 MOIIHBIX
O0akoy MapkerbiHTaBail m3eitHacii ¥ THA «Kpama crapaxbiTHacusy» 1 BbI3HAUYDHHI
IUIAXOY 1X BBIPAIdHHS TMpbl JaramMo3€ BBIKApbICTAHHS BIO-caiiTa AK I1HCTPyMEHTA
a(heKThIYHAll MapKeThIHTaBak J3eiHacIIi.

A¥yTap manuBsip/pkace JakJIaJHACI[b MaTAphIsiay 1 BBIHIKAY IBITIJIOMHAM Ipalipl, a
Takcama caMacTOWHACIIb SI€ BIKaHAHHS. Y Ce 3ama3blyaHbls 3 JITapaTyphl 1 IHIIBIX KPBIHIIY
TIAPITHIYHBIA 1 METaIaNIaT 1YHbIS MATAKIHHI CYIIpaBaJKaollla CacklIkaMmi Ha 1X ayTapay.
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EFFECTIVE WEB RESOURCE, WEB RESOURCE,

IMPROVEMENT, INFORMATION TECHNOLOGY, PROMOTION.

The object of research is the marketing activity of ALC «Shop of Antiquities».

The subject of the research is a web resource as a marketing tool of ALC «Shop of
Antiquitiesy.

The purpose of the work is to plan a project for the development and implementation
of the site-catalog of ALC «Shop of Antiquities» to improve the marketing activities of the
enterprise.

In the course of the work, the following methods were used: research, analysis,
observation, and evaluation of the economic efficiency of the proposed solutions.

Research and development: identifying the strengths and weaknesses of the
company, conducting a SWOT analysis in ALC «Shop of Antiquities», analyzing
competitors, analyzing the information technologies used in the management and
organization of ALC «Shop of Antiquities», analyzing outdated site design and developing
a new one, analyzing the economic efficiency of the project, as well as developing a site
development strategy.

The practical significance of the research is to identify the weaknesses and strengths
of marketing activities in the ALC «Shop of Antiquities» and to identify ways to solve
them by using the website as a tool for effective marketing activities.

The author confirms the reliability of the materials and results of the thesis, as well
as the independence of its implementation. All theoretical and methodological statements
borrowed from the literature and other sources are accompanied by references to their
authors.



