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PaGota mocBsilieHa aHaMM3y THUIOJOTMYECKUX M COJEP)KaTeIbHbIX
ocobenHocteil natepHer-MmemMoB Ha TeMy COVID-19 B Poccun u B Kurae.
JlanHasi Tematuka Obljla BHIOpaHa B CBSI3U C €€ OCTPOM aKTyaJbHOCTHIO, a
TaKXe C TEM, YTO HECMOTPsI Ha BHUMaHUE K MEMaM CIELUAINCTOB U3 CAMBIX
pasubix obOnacteit Hayku [IIlomoBa 2018], [Brodie 1996], [Castano 2013],
[Davison 2012], [Dawkins 1976], [Jiang 2012], [Vartanova 2019] u ap, Ha
CErOJIHSIIHUNA MOMEHT MHTEPHET-MEM M3YYEH HEIOCTATOYHO MOJHO UMEHHO
KaK 3HaK, BBIMOJHSIOUMHA B OOUIEHUH (PYHKUUIO KyJbTYpPHOIO KOJa M
HEPAa3pBbIBHO CBSA3AaHHBIN C MPOSBICHUEM 3THOKYJIBTYPHOU UACHTUYHOCTH. B
ATOM  CBSA3M  OCOOYIH0  BaXXHOCTh  IPHOOPETAIOT  KPOCC-KYJIbTYPHBIE
WCCJIEIOBaHMsI, HalleJCHHbIE Ha BBISIBICHHE OCOOeHHOCTeH (OpMBI U
COAEPkKaHHUSI MHTEPHET-MEMOB, & UMEHHO TOI'0, KaK pa3HbIC HALMOHAJIBHBIE
MEMBI MOTYT pa3jIM4aThbCsl CTEIEHbIO CTPYKTYPHOU CIIOKHOCTH U TOYHOCTBIO
oTpakeHHs JaericTBuTenbHOCTH [Smirnova, Denissova, Svitich, Lin,
Steblovskaia 2020: 166].

WNuTtepnperanuss MEMOB Kak >KaHpa 0Opa3HOW pealbHOCTH OCHOBaHA Ha
COBMECTHOM (DYHKIIMOHMPOBAHUU TPEX B3aUMOCBS3AHHBIX 3JIEMEHTOB:
BU3YaJILHOTO Psilia, BEpOAIbHOIO KOMIIOHEHTa U COI[MOKYJIbTYPHOro oOpasa.
OOpa3Hasi peanbHOCTh MPOSIBISETCA KAaK CIIOXKHAs COLMOKYJIbTYpHas U
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IICUXUYECKAsl PpPEAJbHOCTb, BAXKHEWILIEWM YEPTOM KOTOPOM  SBISAETCS
pEeryJlMpoBaHUE COOTHOIICHHS OOIIEro W YacTHOTO, CYOBEKTUBHOTO H
OOBEKTUBHOTO B CTAaHOBJIEHHH 00paza Buaumoro. OO6pa3 BOCIPHUSITHS U €CTh
dopMa «BUIECHUS», HA KOTOPYIO BIHUSIOT COLMOKYJIBTYpPHBIE aCIHEKTHI
[JTo6onanoB 2013: 257-258]. Cy1iiecTBoBaHue COITMAJIbHBIX,
MUPOBO3PDEHUYECKUX, KYJbTYPHBIX, 3THYECKMX M MHBIX KOHTEKCTOB
HNOPOKIAIOT YHUKAJIBHBIE JJIS1 KKIOW COLMOKYJIBTYPHON Ipymmbl 0Opa3Hble
pPEaIbHOCTH, HE BCETJA YCIICIIHO «CUUTHIBAEMBIE» MPEICTABUTEISAMU HHBIX
KYJIbTYP.

[enb paboOTHI: BBIABIEHHE OCOOCHHOCTEH BOCTIPUSTHS MHTEPHET-MEMOB
Ha Temy COVID-19 B Poccun u B Kutae. HccnenoBanue mpoBoamiioch Ha
OCHOBE aHajiM3a ONpoca, IPOBEIEHHOTO B NEpHoJ ¢ Mast o okTa0ps 2020 r.
Breibopka Obuia chopMHpoBaHa U3 WHTEPHET-MEMOB HAa TEMY IaHJIEMHH,
KOTOpbIE OTOMpAIUCh U3 cOLMaIbHbIX ceTeid. OOmas BeiOopka cocrauiia 400
MeMOB, B ToM unciie 200 — MeMbl U3 poccuickoro cexkropa u 200 — MeMslI U3
KHTACKOrO CceKTopa uHTepHeTa. PecnonmentoB (Bcero 120) mnpocunu
OLICHMBAaTh MEMbl 10 NATHOAUIBHOM IIKajle W JAaBaTh MOAPOOHYIO
XapaKTEPUCTUKY OCOOCHHOCTEH Ka)/10ro U3 MEMOB C OCOOBIM BHHUMAHUEM K
COOTHOUICHHUIO BU3YaJIbHOTO U TEKCTOBOTO 00pPa30B.

B xome wuccnenoBaHuss ObUIO YCTAaHOBJIEHO, 4YTO MPELEIEHTHOCTD
SBJIIETCS BEIYIIMM KOMIIOHEHTOM MEMOB, TaK KakK OTCYTCTBHE (DOHOBBIX
3HAHUM W HECMOCOOHOCTh «CYUTAThy 3aJOKCHHBIH KYJIbTYPHBIH KOJ
NPENsTCTBYIOT «pacmuppoBKe» CEMaHTUKH u, (aKkTHYECKH,
JIECEMAHTU3UPYIOT MEM.

JlanbHeilliee UW3ydyeHHE SIBJICHUS WHTEPHET-MEMOB MPEACTABIISIET
UHTEpPEC B KOHTEKCT€ TOHMUMaHUS poJd MEMOB B (POPMHUPOBAHUU
MH(OPMAIMOHHOW MTOBECTKHU U CO3/IaHUU MH(POPMATMOHHOW KapTUHBI MUPA.

Information in today’s media sphere is transmitted through a variety of
verbal, visual, and auditory channels, using numerous codes, such as cultural,
ideological, linguistic, semantic, stylistic, graphic codes, etc. In this context,
the phenomenon of the Internet meme, which promptly responds to a
newsworthy event and has a viral nature, reflects a wide variety of
opportunities for multichannel communication [Shomova 2018], [Brodie
1996], [Castano 2013], [Davison 2012], [Dawkins 1976], [Jiang 2012],
[Vartanova 2019]. At the same time, the Internet meme carries verbal and
visual codes of different etymology and offers a unique opportunity to study
the ethnocultural features of the present-day media discourse [Smirnova,
Denissova, Svitich, Lin, Steblovskaia 2020: 166].
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The present research applies Cultural Discourse Studies theoretical
paradigm to Internet memes and treats them as samples of using visual
culture. Nowadays human discourse is being re-conceptualized as a multi-
faced but integrated communicative event, which manifests social interaction
using linguistic and other symbolic means and mediums in particular
historical and cultural relations. The purpose of the present paper is to show
the interrelationship between linguistic means (oral or written) and the
contextual meaning implicitly encoded in acts of human communication
illustrated by comparing and confronting groups of Russians and the Chinese.

The interpretation of memes as a genre of image reality is based on joint
functioning of three interrelated elements: the visual imagery, the verbal
component, and the social and cultural image [Lobodanov 2013: 257-258].
The perception of image reality, which is manifested as the relationship
between the universal and the particular or the subjective and the objective, is
fundamentally influenced by social and cultural aspects. The existence of
social, worldview, cultural, ethical, professional, and other contexts generates
image realities that are unique for each social and cultural group.

The study was based on the analysis of the survey conducted from May
to October 2020. The procedure was focused on how particular Russian and
Chinese Internet memes were perceived by 120 respondents. The sample of
pandemic-related memes include 200 Russian memes and 200 Chinese
memes.

We tried to show that the precedence is the key component of memes,
since the lack of background knowledge and the failure to understand the
cultural code embedded in the meme prevent the “decoding” of semantics
and, in fact, desemanticize the meme.

Further study of the phenomenon of Internet memes is of interest in the
context of understanding, on the one hand, the processes of memetization of
public consciousness, on the other hand, understanding the role of memes in
shaping the information agenda and creating an information picture of the
world.
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