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B cratee paccMmaTpuBarOTCS OTAENIbHBIE AaCHEKTbl HOMHUHATHUBHBIX
nporeccoB B chepe «HoBbie mHGOpPMAIMOHHBIE TEXHOJIOTHW». B CBs3M C
OypHBIM pa3BUTHEM ITUGPOBBIX TEXHOJIOTUM B aHTJIIMICKOM S3BIKE MOSBUIIOCH
MHOTO HMMEH COOCTBEHHBIX — Ha3BaHUM  DJIEKTPOHHBIX  PECypCOB,
MECCEH/KEPOB, COIMAIIbHBIX CEeTed W T. 1., a TakKe 0Opa30BaHHBIX OT HHX
IJIaroJIOB M CYHIECTBUTEIBHBIX, 00O3HAUAIOIIMX IMojb3oBatTeneil. llenbro
WCCIICIOBAHUS SIBJISIETCSl BBISIBIEHHE OCOOEHHOCTEW HOMHMHAIMM B JAHHOM
chepe ¢ KOTHUTUBHON TOYKHU 3PEHHUS.

ITockosibKy BCE HAaMMEHOBAHUS B paccMaTpuBaeMoiu cdepe SBISIOTCS
HEOJIOTU3MaMHU, OTOOp JIEKCHMYECKUX €IUHHI] MPOBOJAWICS B KOpIlycax
tekctoB COCA u NOW [www.corpus.byu.edu], a Takxe B cetu MHTepHET.
OcHOBHBIE METOJIbI HCCJICIOBAaHUS MaTepuajga — KOHIENTYaJbHBIM U
ATUMOJIOTUYECKUI aHamus, KOHIIETITYaJIbHOE MOJIEIUPOBAHUE.
JIMHTBUCTHYECKAsT KPEaTUBHOCTh B O0JIACTH CO3JaHUsI Ha3BaHWM IU(POBBIX
MPOIYKTOB PA3IMYHOTO THUIIA UMEET HEKOTOphie ocoOeHHOoCcTH. Tak, B ciydyae
BTOPUYHOW HoOMHHauuu, 10 ciuoBam B.H. Tenus, nepeocmsicisiemoe
3HAYCHHUE JOJDKHO OBITh CEMAaHTHYECKH MPHUTOAHBIM [JIi OOO3HAYEHUS
«UCKOMBIX» cMbIciioB [Tenust 1977: 150]. Kak nokaszan aHanu3 JEKCUYECKUX
¢IMHULI, PEIIPE3CHTUPYIOIINX OMBIT UCIOIb30BaHus cepBruca Twitter (Twitter,
twitter, tweet, tweep), B mporecce JIUHIBOKPECATHBHOW JEATCIBHOCTH
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HEOOXOJMMO  YYHMTHIBATh  CMBICJIOBBIC  OTPAaHUYCHHUS,  HajaraeMple
sTuMoJiorueit ciosa [borganosa, Kapsimkuna 2020].

Jns co3maHus HOBBIX Ha3BaHUM-TparMaToHUMOB [SkoBieBa 2005]
INPUMEHSIIOTCSL  pa3judyHbie  CIOCOOBI  CJI0BOOOpa3oBaHUs,  BKIIIOYAs
METOHUMHYECKUM TIepeHOC, a0OpeBHAlINIO, CpallleHHe, B OCHOBE KOTOPHIX
JIeKaT KOHIENTyalbHas I€pUBAIls U UHTETpalys, a Takke MeTapopuiecKui
IIEPEHOC, B OCHOBE KOTOPOTO MOJKET JIeKaTh KOHIENTyalbHas JICBUALIMS.
OcobenHocThiO Tpou3BOAHBIX TiarosioB Tik-Tok, WhatsApp, YouTube,
o003HaYarOmMuUX  JACHCTBUS C  OTUMHU  TNPUIIOKCHUAMH,  SBJISCTCS
MPEUMYIIIECTBEHHOE HAIMCAHWE C 3arjlaBHOW OYKBBHI, Hampumep: SOmeone
who is not in my contacts WhatsApped me.

BrlsiBieHHE 0COOEHHOCTE CI0BOOOpa3oBaHUS M (DYHKIIMOHUPOBAHUS
Heosloru3MoB B cepe «HoBbie MHGOPMAIMOHHBIE TEXHOJIOTHW» BHOCHUT
BKJIaJ] B TEOPUIO HOMHUHAIIUH.

The article deals with certain aspects of the nominative processes in the
sphere of New Information Technologies. Due to the rapid development of
digital technologies, a great number of proper names which nominate
electronic resources, messengers, social networks, etc. have appeared in
contemporary English, as well as their derivatives, such as verbs and nouns
denoting users. The research aims at revealing the peculiarities of nomination
in this sphere from the cognitive point of view.

Since all the linguistic units in this area are neologisms, the material was
taken from the corpora COCA u NOW [www.corpus.byu.edu] and the
Internet. The main research methods are conceptual analysis, etymological
analysis and conceptual modeling. Linguistic creativity in the area of naming
digital products has its specific features. Thus, in the case of secondary
nomination, according to V.N. Teliya [Teliya 1977: 150], the rethought
meaning should be semantically suitable for denoting the “required”
meanings. The analysis of lexical units representing the experience of using
the Twitter service (Twitter, twitter, tweet, tweep) showed that in the creative
process it is necessary to take into consideration the semantic restrictions
imposed by the etymology of a word [Bogdanova, Karypkina 2020].

To create new names-pragmatonyms [Jakovleva 2005] speakers use
different types of word-formation, including metonymic transfer,
abbreviation, compounding based on conceptual derivation and conceptual
integration; as well as metaphoric transfer, which is often based on conceptual
deviation. The distinctive feature of the verbs Tik-Tok (v), WhatsApp (v),
YouTube (v) denoting the use of digital services is the predominant spelling
with a capital letter; e. g. Someone who is not in my contacts WhatsApped me.

96



Identifying the peculiarities of word-formation and functioning of
neologisms in the sphere of New Information Technologies contributes to the
theory of nomination.
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