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OBIIAA XAPAKTEPUCTHUKA PABOTbI

Marucrtepckas qucceprauusi: 95 c., 8 puc., 12 tadn., 63 ucroyHuka.

JUCTPUBBIOTOPCKASA CETb, AWUCTPUBLIOLIMA, ANCTPUBLIOTOP,
OJIEKTPOHHAS TOPI'OBJIA, OJIEKTPOHHAA KOMMEPLINA,
NHOOPMAILIMOHHO-KOMMYHUKATHBHBIE TEXHOJIOI'MU,
BJIEKTPOHHBIN TUIATEX, MUPOBOI PHIHOK.

AKTYaJTbHOCTh TEMBI MaruCTEPCKOM JAUCCEpTAMK O00yCIIOBIIEHA 000CTpEHUEM
KOHKYPEHTHOW OOpbObI Ha MEXKIYHApOIHBIX PBIHKAX M 0CO0O0W BaKHOCTHIO
po0emMbl co3anus dOPEKTUBHBIX TUCTPUOBIOTOPCKUX CETEH MJI ONEPATHBHOTO M
KAUYeCTBEHHOI'O0 YJOBJIETBOPEHUS MOTPEOHOCTEH MOTEHIMAIbHBIX MOKyHaTeaeh
MPOAYKIIMU HA MEXIYHAPOJAHBIX PHIHKAX.

[lenbro wccienoBaHUsS SBIAECTCS M3YYCHUE MEXKIYHAPOJHOW MPAKTUKHU
co3ganusi  A(O(PEKTUBHBIX  JAUCTPUOBIOTOPCKUX  CETEd €  HCIOIh30BAaHHUEM
COBPEMEHHBIX  HMH(POPMAIMOHHO  KOMMYHHMKAIIMOHHBIX  TEXHOJIOTUW,  OIbITa
KUTAaUCKUX KOMMEpPYECKMX KOMIAHUW H TOJATOTOBKA MNPEIJIOKEHUNA IO €ro
MCIIOJIb30BaHUIO OCJIOPYCCKUMHU MPEANPUITUIMUA U OPraHU3aIUsSIMH.

B cooTBETCTBMM C MOCTaBICHHOW WEJIbI0 HMCCIEIOBAHUS CIEAYET PEIIUTh
CJIEIYIOIINE 3a1a4U:

1. MPOAHATN3UPOBATH MHPOBYIO MIPAaKTUKY CO3/1aHUsA CHUCTEM
JTUCTPUOBIONMY TOBAPOB B IIEJISIX OOECIEUEHUSI BBICOKOW KOHKYPEHTOCHOCOOHOCTH
KOMMEPUYECKUX KOMITAHUM;

2. M3YYHUTh OIBIT U MEXAHU3MBI CO3/IaHUSI COBPEMEHHBIX CUCTEM M CETEU
JTUCTPUOBIONIMYM TOBApPOB HAa MEXIYHAPOJHBIX pBIHKAX Ha MpPUMEPE KUTAUCKOU
xoMmianuu AliExpress;

3. MOArOTOBUTh  MNPEUIOKEHUSA MO  BO3MOXKHOMY  HCIOJIb30BAaHHIO
KHTAMCKOTO OTBITa MPOABMKCHUS TOBAPOB Ha 3apyOC)KHBIC PHIHKHA OEIOPYCCKUMH
MPEANPUATASIMHE B TIEJISIX TMOBBIMICHUS NX KOHKYPEHTOCTIOCOOHOCTH.

OOBEKTOM HCCIICIOBAHUS BBICTYAIOT JUCTPUOBIOTOPCKHE CETH.

[IpenMeToM wuccienoBaHusl SIBISETCS AUCTPUOBIOTOPCKAsI CETh KUTaWCKOM
komnaHuu AliExpress.

Hay4nas HOBHW3HA HMCCIIEIOBAHHUS COCTOMT B pa3pabOTKE PEKOMEHIAIMM I10
COBEPIIICHCTBOBAHHIO CETEH TUCTPUOBIOIIHH.



GENERAL DESCRIPTION OF WORK

Master’s Thesis: 95 pages, 8 pictures, 12 tables, 63 sources.
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ELECTRONIC TRADE, ELECTRONIC COMMERCE, INFORMATION AND
COMMUNICATION TECHNOLOGIES, ELECTRONIC PAYMENT, WORLD
MARKET.

The relevance of the topic of the Master’s Thesis is associated with aggravation
of competition in international markets and a particular importance of the problem of
creating effective distribution networks for prompt and high-quality satisfaction of
needs of potential buyers of products in international markets.

The purpose of the Master’s Thesis is to study the international practice of
creating effective distribution networks using modern information and
communication technologies, as well as the experience of Chinese commercial
companies and preparing proposals for the use thereof by Belarusian enterprises and
organizations.

Tasks of the work:

1.  to analyze the world practice of creating product distribution systems in
order to ensure high competitiveness of commercial companies;

2. to study the experience and mechanisms of creating modern product
distribution systems and networks in international markets on the example of
AliExpress Chinese company;

3.  to prepare proposals on the possible use of the Chinese experience in
promoting products to foreign markets by Belarusian enterprises in order to increase
their competitiveness.

The object of the research is distribution networks.

The subject of the Master’s Thesis is the distribution network of AliExpress
Chinese company.

The scientific novelty of the study comprises the development of
recommendations for improving distribution networks.



