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ABSTRACT

Master’s thesis: 56 p, 6 tables, 8 figures, 42 sources.

This research analyzes the content development and marketing model of short
video apps. Its purpose is to find out the marketing problems that exist in short video
app marketing due to its recent development under the background of the Internet era,
and to analyze these problems. Put forward the relevant assumptions, we hope to
provide certain suggestions for the development and optimization of Byte Dance Ltd
company.

This research starts with the concept and the characteristics of short video
application, and analyzes the marketing status and marketing mode of short video
applications, namely, several common modes of short video marketing, such as viral
short video marketing, embedded short video advertising, user generated content short
video advertising, information flow short video advertising. It focues on the specific
status quo of leading short video companies at home and abroad. It provides the
inspiration for short video application marketing. We should make good use of fun
marketing, focus on content marketing, pay attention to precision marketing, and
strive to develop short video marketing strategies.

This research combines theory and practice to analyze successful short video
marketing strategies. The research contributes in the analysis of Tik Tok cases to
provide certain suggestions for the development and optimization of Tik Tok short
video content, promote the progress of short video marketing, and stimulate the
further development of the self-media industry.

Keywords: short video content, marketing model, marketing optimization, strategies,
short video marketing, video applications



AHHOTALIUA

Marwucrepckas pabora: 56 c., 6 Tabnull, 8 pUCyHKOB, 42 UCTOUHHKA.

B »TOM uccienoBaHuM aHamUM3UpyeTCs pa3pab0OTKa KOHTEHTAa U MapKETUHIOBasl
MOJENIb MPUIIOKEHUN ISl KOPOTKUX BUZEO0. Ero 1uenb - BBIIBUTH MapKETUHTOBbBIC
npo0JieMbl, KOTOPbI€ CYIIECTBYIOT B MapKETUHIe KOPOTKUX BUJICONPHUIIOKECHUN B
CBSI3U C €r0 HEJIaBHUM pa3BuTHEM Ha ¢oHe 3pbl IHTEepHEeTa, U MpoaHaATU3UPOBATh ATU
npoOiembl. Ha ocHOBaHMM aHanm3a TEKYIIEH CUTyallid, aBTOpP MPEACTABWI P
peIOKEHUH 110 pa3BUTHIO M oNTHMH3aIui koMmanuu Byte Dance Ltd.

OTO WHCCEeNOBaHUWE HAYMHAETCS C KOHUENUHMM MU XapaKTEPUCTUK KOPOTKHX
BHUJICONIPUJIOKEHUI M aHAJU3UPYET MAPKETHUHIOBBIM CTaTyC W MapKETUHIOBBIN
MEXaHU3M KOPOTKHX BHJICONPHUIIOKEHUN, & UMEHHO HECKOJIBKO PaCHpOCTPAHEHHBIX
MEXaHU3MOB KOPOTKOTO BHUJCOMAPKETUHIa, TAaKUX KaK BHUPYCHBIA KOPOTKHIA
BHUJICOMAapKETUHT, BCTPOCHHAasT KOPOTKas BHJCOpEKJaMa, IOJb30BATEIIbCKUMN
TeHepUPYEMbIi KOHTEHT, KOPOTKas BUICOpEKIamMa, WH(POPMAITMOHHBINA TTOTOK. ABTOP
dokycupyeTcss Ha O0COOOM CTaTyC-KBO BEAYIIUX KOPOTKOMETPAXKHBIX BHUJECO
koMraHuii B Kutae u 3a pyGexom, KOTOpbIE CIy>KaT UCTOUHUKOM BJIOXHOBEHUS ISt
MapKeTUHra KOpPOTKUX BujeonpuiokeHuid. Kommanu momkHbl  d(PPEKTUBHO
UCIIOJIb30BAaTh  YBJIEKATENIbHBIM  MAapKETHUHI, COCPENOTOYUTHCA HA  KOHTEHT-
MapKeTuHre, oOpamath BHHMAHUE HA TOYHBIM MApPKETUHT U CTPEMHUThCA
pa3pabaThiBaTh KOPOTKHUE CTPATETUH BUICOMAPKETHHTA.

DTO uCCIEJOBAaHHME COYETAeT TEOPHUI0 U MPAKTUKY JUIsl aHalu3a YCIHEUIHBIX
CTpaTeruid KOPOTKOMETPAXKHOrO0 BHAEOMApKeTMHra. lccinenoBaHne BHOCHUT CBOU
BKJIaJ B aHam3 keiicoB TIK Tok, uToObI mpenocTaBuTh omnpeneneHHbIe MPeIIoKeHUs
0 Pa3BUTHIO M ONTHMH3AIMH KOPOTKOro BHJcokoHTeHTa TiK ToK, mponBurath
pPOrpecc KOPOTKOTO BHUJECOMApKETHMHIA W CTUMYJIMPOBATH JAJIbHEWIIEe pa3BUTHE
UHTYyCTPUHU CAaMOIPOJIBUKEHUS.

KiawueBble  c10Ba:  KOPOTKHM  BHUJICOKOHTEHT, MAPKETHHIOBAas  MOJEIb,
MAapKETHHTOBasi ONTUMH3ALMS, CTPATETUH, BUICONPUIOKECHHUS.



