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ABSTRACT

E-commerce refers to a wide range of commercial trade activities around the
world, in an open network environment, buyers and sellers conduct various trade
activities without meeting each other to realize consumers’ online shopping, online
transactions between merchants and online electronic payments. It uses electronic
technology as the means and commerce as the core.

In recent years, the global Internet economy has flourished, and e-commerce has
gradually become an engine leading the economic development of various countries.
Under the overall development framework of e-commerce, the e-commerce industry
in various countries has developed rapidly, showing its unique and huge development
potential. The popularization of mobile terminals, the improvement of technology,
and the emergence of electronic payments have made e-commerce more and more
penetrated into human life. The e-commerce system has matured globally, and the
scale of users has also continued to expand. The stable development of e-commerce
has also given birth to many new things, such as e-commerce platforms.

A comparative analysis of e-commerce in China and Belarus will help us
understand the current development of e-commerce in the two countries, the
problems in the development, and the trend of future development. Research on these
issues can reasonably improve the business model of e-commerce, which will play an
important role in stimulating consumer demand in the two countries and promoting
the upgrading of traditional industries. In this review, we will refer to the opinions of
all parties, compare and analyze the status quo and existing problems of e-commerce
development in the two countries, and try to explore some solutions.
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AHHOTALIUA

OJEKTPOHHAsT KOMMEpLHS OTHOCUTCA K IIMPOKOMY CIEKTPY KOMMEPYECKON
TOPrOBOM JEATEIBHOCTH IO BCEMY MUPY, B OTKPBITOM CETEBOM Cpele NMOKyIaTeau U
IIPOJIABIIBI IPOBOJAT PA3IUYHBIE TOPTrOBBIE ONEPALIMU, HE BCTPEUYASACH APYT C APYTOM,
JUIS OCYLIECTBJICHUSI TOKYNOK B HTepHeTre, TpaH3akumid MeXIy MNpPOAABLUAMH M
DJIIEKTPOHHBIX IIaTeker B IHTepHere. B KadecTBe cCpencrBa OH  HCIOJB3YET
DIIEKTPOHHBIE TEXHOJIOTHH, & B KAYECTBE SIpa - KOMMEPLIUIO.

B nmocnemnme rompl ToOanbHAas WHTEPHET-DKOHOMHKA TMpolLBETana, U
DIIEKTPOHHASI KOMMEpPLHUS IMOCTENEHHO CTaja JBUraTeIeM SKOHOMHUYECKOTO Pa3BUTHS
pa3IM4YHbIX cTpaH. B pamkax o0ieit cTpyKTypbl pa3BUTHS dJIEKTPOHHON KOMMEPIIUU
WHIYCTpUA 3JEKTPOHHOW KOMMEPLIMHM B Pa3IUYHBIX CTpaHax OBICTPO pa3BUBaNACh,
JEMOHCTPUPYST CBOM  yHUKAJIBHBIM W OTPOMHBIM  IOTEHHHAI  Pa3BUTHL
[Momynspuzanusi MOOWUIBHBIX TEPMUHAIOB, COBEPIICHCTBOBAHME TEXHOJOTHH H
HOSIBJIEHUE AIEKTPOHHBIX IUIATEKEN CIENaIu IEKTPOHHYI0O KOMMEPIIMIO Bece Oolee U
OoJsiee MPOHUKAIOLIEH B YEJIOBEYECKYIO U3Hb. CHcTeMa AJIEKTPOHHON KOMMEpPLHH
IIOB3pOCIIENIa BO BCEM MMHPE, U KOJIMYECTBO IIOJB30BATENCH TAKXKE IPOAOILKAIIO
pacupsThes. CTaOWIIbHOE pa3BUTHE SJIEKTPOHHOM KOMMEPLUHH TAaKKe MPHUBENIO K
MOSIBJICHHIO MHOTHUX HOBBIX BEUIEH, TAKUX KaK IJIATPOPMBI JIEKTPOHHOU KOMMEPLIMH.

CpaBHUTENBHBIM aHaAIU3 JJEKTpOHHOM Kommepuuu B Kwurtae u bemapycu
ITIOMOKET HaM ITOHATH TEKYIIEE Pa3BUTHE IEKTPOHHOM KOMMEPILIMU B JABYX CTpaHax,
npoOseMbl B Pa3BUTUU U TEHACHIHUU OymyIlero pa3Butus. McciemoBaHus MO ATHM
BOMPOCAM MOTYT Pa3yMHO YAyYIIUTh OW3HEC-MOJENb 3JICKTPOHHOW KOMMEpIIUH,
KOTOpPAasi ChITPAET BAXKHYIO POJb B CTUMYJMPOBAHUM MOTPEOUTENIHCKOIO CIpOCa B
JIBYX CTpaHax WM COJIEHWCTBUM MOAECPHU3ALMM TPAAULUMOHHBIX oOTpacieid. B 3Tom
0o030pe MBI OOpaTuMcsi K MHEHHUSIM BCEX CTOPOH, CpPaBHUM M TMPOAHAIU3UPYEM
CTaTyC-KBO M CYLIECTBYIOIIHUE MPOOIEMbI pa3BUTHUS SJIEKTPOHHOU KOMMEPLIUU B JIBYX
CTpaHax, a TAK)Ke MOIBITAEMCS U3YYUTh HEKOTOPBIE PELICHMUS.

KimoueBsie  cinoBa:  DJIEKTPOHHASA  KOMMEPLVA, PA3BUTHE,
CPABHMTEJILHBII AHAJINS.



