MHUHHUCTEPCTBO OBPA30BAHUSA PECITYBJIMKHU BEJIAPYCb
I'OCYJAPCTBEHHOE YYPEXJIEHUE OBPA3OBAHUSA
«MHCTUTYT BU3HECA
BEJIOPYCCKOI'O TOCYIJAPCTBEHHOI'O YHUBEPCUTETA»

KA®EAPA BUSHEC-AJIMUHUCTPUPOBAHUA
AHHOTAUMS K IMILIOMHO#M padore
HOBBIHNIEHUE DO®EKTUBHOCTU

BHEIIHESKOHOMMWYECKOM JEATEJBHOCTH
0OAO «MO3BIPHECOJIb»
MUILIYPA Jleonun OneroBud
PykoBonutens:

CamyceBnu Biragumup IletpoBuu
KaHAUAAT ICUXOJOTMYECKUX HAYK, TOLEHT

Mumnck, 2021



Junomuas padora: 93 c., 13 puc., 22 ta6:1., 46 UCTOYHUKOB, 6 TIPHII.

BHEHIIHEOKOHOMMWYECKAA HNEATEJIBHOCTD, OKCIIOPT
MMPOAYKIHNH, PBIHKU CBbITA, TOBAPOITPOBOJAAILIAA CETh, METO/IbI
CTUMVYJINMPOBAHHMA 3OKCIIOPTA, PEKIIAMA, JAWBEPCUOUKALUA
PBIHKOB CBBbITA, SWOT-AHAJIM3, KOHBIOHKTYPHBIM OB30P,
CTPATEI'UA PA3BUTUA, MAPKETUHI

enp aummomMHON pabOThl — HA OCHOBAaHUHU HCCJEIOBAaHUS HOPMATHUBHBIX
JIOKYMEHTOB, 3KOHOMHYECKOW JHTEpaTypbl M NPAKTHKU pabOThl OpraHu3aluu
BBISIBUTh IIyTH COBEPIICHCTBOBAHUS BHEIIHEAKOHOMHYECKOW JAESTENbHOCTU
OAO «MoO3BIpbCOIBY.

B pamkax JOCTMXKEHMsS MOCTaBIEHHOH L€ aBTOPOM ObUIM IOCTaBJIEHBI
CIIEIyIOIIME 3a/1auu:

1. laTh XapaKTEepUCTHKY COJU U chepaM ee UCTIOTb30BaHusl.

2. OxapakTepu30BaThb MUPOBOW PHIHOK COJIH.

3. OueHUTH NOJOKEHNE NPEANPUATHS KaK UTPOKA HA MUPOBOM PHIHKE COJIH.
[Tpoectn SWOT-ananus.

4. OnucaTh OCHOBHOW PBIHOK COBITa MPOIYKIIUU MPEAIPUATHUS.

5. Ilpoananu3upoBaTh pIHOK cTpaH [lanbHero 3apyOexssi.

6. [Ipoananu3upoBaTh pIHOK cTpaH bimxHero 3apyOexbs.

7. IlpoBecTu KOHBIOHKTYPHBIA 0030p PHIHKOB MPEATPHUATHUSI.

Ob6bexkTOM JAHHOTO UCCJIEI0BAHHUS ABJIETCS IpeanpusiTUe
OAO «MoO3bIpbCOIBY.

[IpeameToM HccneqoBaHus SBISETCS BHEIIHEIKOHOMUYECKAs NEATEIbHOCTD
OAO «MoO3bIpbCOIBY.

Mertonbl HcClleqOBaHUs: METOJI CPAaBHEHM S, TPYIIIMPOBOK, METO/ aHAJIU3a U
CHUHTE3a, CTATUCTHYECKUE METO/IbI, JeTYKTUBHBII METO, METO]T 000OICHHIA.

O6mactb  BO3MOXKHOTO  TNPUMEHEHMsS:  MPAKTUYECKOE  CHIDKEHHE
ce0eCTOMMOCTH MPOU3BOJICTBA | TOHHBI COJIH.

ABTOp paboThl MOATBEPKAAET, UYTO MPUBEACHHBIA B HEW Marepuanl
NPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHME HMCCIEyeMOro mpoliecca, a BCe
3aMMCTBOBAHUSI M3 JIMTEPATYPHBIX W JAPYTHUX HMCTOYHUKOB COIPOBOXKAAIOTCA
CCBUIKaMH Ha X aBTOPOB.



Hermmomuas padota: 93 c., 13 man., 22 tabi., 46 kpeIHil, 6 qagaTkay.

3HEITHERKAHAMIUHAS JI3EMHACI, DKCITAPT IIPAJIVKIIBII,
PBIHKI 3BbITY, TABAPAIIPABOA3AYASA CETKA, META/IbI
CTBIMVYIJIABAHHA  OKCIIAPTY, POKIIAMA,  JIbIBEPCI®IKALBIA
PBIHKAY 3BBITY, SWOT-AHAJII3, KAH’IOHKTYPHBI ATJISJT, CTPATOIIS
PA3BILLA, MAPKETBIHI

MbTta nppiuiomMHail paboThl — Ha MAjCTaBe JAaciefaBaHHS HapMaThIYHBIX
JaKyMEHTay, SKaHaMIyHail JiTapaTyphl 1 MPaKThIKI paOOThI apraHizalbll BbISBILb
NUISAX1 YIacKaHaJeHHS 3HemHedKkaHaMiuHai n3eitHaciii AAT «Mas3sipcoiby.

VY pamkax JacsSTHEHHs MacTaylieHall MAThl ayTapam ObUIl MacTayJeHbI
HACTYITHBIS 331a4bl:

1. aup xapaKkTapbICTBIKY cOJi 1 chepax sie BBIKapbICTaHHS.

2. AxapakTtapspI3aBallb CyCBETHbI PbIHAK COJII.

3. Anadinb cTaHOBINIYa MPaANpPBIEMCTBA SIK T'yJbIla Ha CYCBETHBIM PBIHKY
coni. [IpaBecui SWOT-anamnis.

4. Amicaib aCHOYHBI PbIHAK 30BITY MPaIyKIIbll IPAIIPHIEMCTBA.

5. [lpaanamizaBaiib peIHaK kpaiH Jlanékara 3amexoka.

6. [IpaanamnizaBaib peiHaK Kpain bii3kara 3amesxoka.

7. IlpaBeciii KaH'TOHKTYPHBI arJisi/i ppIHKaY MpaanpbleMCTBa.

AG’ekTaM  Jaj3eHHara  JaciefaBaHHs — 3’Ayiseniia  [paanpbleMCTBa
AAT «Ma3bipcomp.

[IpanmeraM pacnenaBaHHs 3’syjselila 3HEIIHEIKaHAMIYHas J3eMHAaclb
AAT «Ma3bIpcomby.

MeTtanpl gacnefaBaHHs: MeTaj MapayHaHHs, TPyNMoOBaK, METajJ aHalizy 1
CIHT?3Y, CTaTBICTBIYHBIA METAbI, I3AYKTHIYHBI METAJl, METa]l a0aryJIbHEHHSY .

BoGnaciip MardysiMara NpBIMSHEHHS: TPAKThIYHAE 3HDKOHHE CaOEKOIITYy
BBITBOpYACIIi | TOHBI COJI.

A¥Tap mparpl manBsipaKae, mMTO MPBIBEA3EHBI ¥ €l MaTIphIsT MpaBiJibHA 1
a0’eKThIyHA aJIIOCTPOYBae CTaH JIOCJEHAra Tpamdcy, a Vyce 3ama3bluaHHl
CyTpaBaKaroIlia crachlIkaMi Ha ixX ayTapay.



Thesis: 93 p., Figures 13, Table 22, 46 sources, 6 app.

FOREIGN ECONOMIC ACTIVITY, EXPORT OF PRODUCTS, SALES
MARKETS, COMMODITY DISTRIBUTION NETWORK, EXPORT
STIMULATION METHODS, ADVERTISING, DIVERSIFICATION OF SALES
MARKETS, SWOT-ANALYSIS, TACTICAL OVERVIEW, DEVELOPMENT
STRATEGY, MARKETING

The aim — based on the study of regulatory documents, economic literature
and the practice of the organization to identify ways to improve foreign economic
activity JSC "Mozyrsalt".

The purpose of the thesis is to identify ways to improve the foreign economic
activity of Mozyrsol OJSC on the basis of a study of regulatory documents,
economic literature and the practice of the organization.

As part of achieving this goal, the author set the following tasks:

1. To characterize the salt and the areas of its use.

2. Describe the world salt market.

3. Assess the position of the company as a player in the world salt market.
Conduct a SWOT analysis.

4. Describe the main market for the company's products.

5. Analyze the market of non-CIS countries.

6. Analyze the market of the countries of the Near Abroad.

7. Conduct a market survey of the enterprise.

The object of this study is the enterprise Mozyrsalt OJSC.

The subject of the research is the foreign economic activity of Mozyrsalt
OJSC.

Research methods: comparison method, groupings, analysis and synthesis
method, statistical methods, deductive method, generalization method.

Possible application: practical reduction of the production cost of 1 ton of salt.

The author acknowledges that some of the material correctly and objectively
reflects the state of the investigated process and all borrowings accompanied by links
to their authors.



