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ABSTRACT

Master's thesis 74 p, 7 fig, 6 table, 51 sources.

Ked words: GREEN ECONOMY, MARKETING, ENVIRONMENTAL
LABELING, BRAND, CERTIFICATION.

Obiject of research-JNBY

The subject of the study is green marketing.

The purpose of the work is to study the practical application of geoformation
systems as an environmental marketing tool.

Research  methods:  descriptive-analytical, = comparative-comparative,
statistical, formant, contextual analysis method.

Novelty elements: it is proven that it is clear that major marketing specialists
pay considerable attention to green marketing. This is due to the requirements of
the market. Since this topic is popular. We can say that this topic is popular with
authors from all countries. Green marketing is the industry's response to new
market demands.

Implementation results: the development was used in the educational process
at the Department of Marketing of the Higher Educational Institution " VSU
named after P. M. Masherov "(if there is a certificate of implementation).

Theoretical and practical significance: the work helps to solve a number of
difficulties in comparing marketing systems of languages, as well as problems of a
marketing nature.



AHHOTALIUS

Marucrepckas quccepranus ¢ 74p., 7 puc., 6 Tadi., 51 UCTOYHUK.

3EJIEHAS  OKOHOMHKA, MAPKETHUHI, OKOJIOIMYECKA
MAPKHNPOBKA, bPEH/], CEPTUOUKALIN .

O0mwexT uccnenosanusd — JNBY

[IpenmMet uccie0BaHUs — 3€JICHBII MapKETHHT.

Lens paboThI — U3YYCHHE MIPAKTHIECKOTO IPUMEHEHUS
reorH(OPMaAIMOHHBIX CUCTEM KaK MHCTPYMEHTA HKOJIOTHYECKOTO MapKETHHTA.

Meronpl UCCIENOBaHUS: ONUCATEIHbHO-AaHAIUTUYECKHUM, CPAaBHUTEIHHO-
COMOCTABUTEINbHBIN, CTAaTUCTUYECKUN, (OPMAHTHBINA, METOJ KOHTEKCTHOTO
aHaIM3a.

DneMEeHThl HOBU3HBI: JJOKA3aHO, YTO OYEBUJIHO, YTO KPYITHBIE CHEIUATUCTHI
0 MApKETUHTY YJEISIOT 3HAYUTEIbHOEC BHUMAHUE 3€JI€HOMY MAapKETHHTY. JTO
CBSI3aHO C TPeOOBaHMSIMHU pbIHKA. Tak Kak 3Ta Tema momyisipHa. MOXXHO CKa3aTh,
YTO 3Ta TeMa MOMYJIsIpHA Y aBTOPOB U3 BCEX CTPaH. 3€JICHbI MAPKETUHT-3TO OTBET
OTpaciy Ha HOBbIE TPeOOBaHUS PHIHKA.

PesynbTaTel BHEIpeHUS: pa3paboTKa UCIOJIb30BaHA B YYEOHOM Mpoliecce Ha
kadenpe mapketunra YO «BI'Y um. II.M. MamepoBa» (IIpy HaqIu4uM akTa o
BHEJIPEHUN ).

Teopernyeckas u nmpakTHUecKasi 3SHAUUMOCTh: pab0Ta MOMOTAET PEIIUTH PSIJT
TPYIHOCTEH TIPH COIMOCTABJIEHUU MAPKETUHTOBBIX CHUCTEM S3BIKOB, a TaKXKe
po0IeMbl MAPKETUHTOBOTO XapaKTepa.



