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ABSTRACT

We-Media have occupied a certain niche in the Chinese media system and their
development continues. Today, for example, blogs are demonstrating their serious
potential - network diaries, in the creation of which large masses of people
participate.The purpose of the study is to analyze the specifics of the development of
We-Media, including the rapidly developing blogosphere in recent years. In addition,
the prospects of introducing new We-Media into the Chinese system of mass
information and communication are given.

The research purpose is to Analyze the specifics of the development of We-
Media, including the rapidly developing blogosphere in recent years. In addition, the
prospects of introducing new We-Media into the Chinese system of mass information
and communication are given.

The research subject is to Identify the role of information and communication
technologies in the development of We-media in China.

The research object is Chinese We-media

The results of the research :

1) In the Chinese communication space, We-media are more and more present,
primarily because they are the initiative of users representing the young technocratic
generation and perform important social functions and purposes;

2) Chinese We-media are turning into an independent type of media resources
and complementing the country's traditional media system;

3) The state supports We-media, participates in them, using it as a modern
effective platform for interaction with society.;

Blogs as a new form of communication enable the Chinese to actively exchange
information; many We-media have already begun to use blogging technologies,
which have provided them with advantages in promoting their main content. The
popularity of online diaries among Chinese users has already put the issue of
commercializing the blogosphere on the agenda and paved the way for the emergence
of professional bloggers.
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AHHOTALUA

We-Media 3aHsu onpenesieHHYI0 HUIIY B KUTaHCKOM MeIuacucreMe, M HX
pasButue Tnpopokaerca. CerogHs, HampuMep, CBOW CEPbE3HBIM IMOTEHIHAI
JNEMOHCTPUPYIOT OJIOTM - CETEBbIE IHEBHUKH, B CO3JaHUM KOTOPBIX Y4YaCTBYIOT
Oonpve Maccel smoxaeu. llenb wucciienoBaHusi - NMpoaHANIM3UPOBATh CHEHUBUKY
pazButusi We-Media, B ToM 4uciie CTpeMUTEIBHO pa3BuBaroleiicss Oimorocdepsl B
Poccun. nocnegnue roapl. KpoMe Toro, AaHbl NEpCHEKTUBBI BHEAPEHUS HOBBIX We-
Media B KHTaliCKyIO0 CUCTEMY MacCOBOW MH(GOPMAIIMU U KOMMYHHUKAIUH.

Lenp mccrenoBanusi - MpoaHAIM3UpPOBaTh cnenuduky pa3sutus We-Media, B
TOM YHCJIE CTPEMUTENBHO pa3BUBaIOIIytocs Ojorocdepy B mocneanue rogasl. Kpome
TOTO, JaHbl TMEPCHEKTUBHI BHEIpeHHs HOBBIX We-Media B KuTaiicKyio cucremy
MaccoBO MH(POPMALIMK U KOMMYHHUKAIUU.

[Ipeamer  uccienoBaHusA:  ONpEAENIEHWE PO  HMH(DOPMALMOHHBIX U
KOMMYHUKAIIMOHHBIX TeXHOJIOTHI B pa3Butun We-media B Kurae.

OOBekT uccaenoBanus - kutarickue We-media.

Pe3ynbTaThl HCCIEn0BaHUA:

1) B xuTaiickoMm KOMMYHUKaIlMOHHOM TpocTpaHcTBe We-media Bce Ooblie u
0oJbllIe MPUCYTCTBYIOT, MPEXKJIE BCETO MOTOMY, YTO OHU SIBJISIOTCS MHUIIMATHBOMN
II0JIB30BATENIEH, MPEACTABISAIOIINX MOJIOAOE TEXHOKPATHYECKOE IIOKOJIEHHE U
BBITIOJIHAIONINX Ba)KHBIE COLIUANIbHBIE (DYHKIIUU U TIEIH;

2) kutaiickue CMU nipeBpailiatoTcsi B CaMOCTOSITEIbHBIN BUJ MEIUAPECYPCOB U
JOTOJHSIOT TPAAULIMOHHYIO MEJIMa-CUCTEMY CTPAHBI;

3) T'ocynapctBo noanepkuBaetT We-media, ydacTByeT B HUX, UCIIOJIb3YS UX KakK
COBpEMEHHYI0 3P (HEeKTUBHYIO TIaTHOPMY JISl B3AUMOICHCTBUSI C OOIIECTBOM;

brorm kak HoBas Qopma OOIIEHHMS TO3BOJSIOT KUTallaM aKTHUBHO
oOMmeHuBathcsi uHpopmanue; MHorue We-media yke Haudald HCIOJIb30BAThH
TEXHOJIOTUH BEJIEHUs OJIOTOB, KOTOPHIE JaIM MM MPEUMYIIECTBA B MPOJIBIIKCHUN UX
OCHOBHOIO KOHTEHTa. [lonmynsipHOCTh OHJIAMH-IHEBHUKOB CPEOU KUTAWCKHUX
MOJIb30BATENIEN YK€ IOCTaBWIa Ha MOBECTKY JHS BOIPOC KOMMEpPLHAIU3ALNH
osorocdepsl ¥ OTKpBLIA MTYTh JIs TOSBIEHUS TPOQPECCUOHATIBHBIX 0JIOTEPOB.

KmroueBbie cioBa: WE-MEDIA TECHNQLOGIES, BJIOI'NU,
NMHOOPMAILIMOHHOE OBIIECTBO, KUTAN.



