
MINISTRY OF EDUCATION OF THE REPUBLIC OF BELARUS 

BELARUSIAN STATE UNIVERSITY 

FACULTY OF PHILOSOPHY AND SOCIAL SCIENCES 

Department of Social Communication 

 

 

 

 

 

SHCHERBA Dmitry Victorovich 

 

 

 

PROMOTION OF THE ORGANIZATION IN  

THE MODERN BELARUSIAN MARKET  

(on the example of startup-accelerator «KrokIT») 

 

Graduate Thesis 

ABSTRACT 

 

Speciality: 1-23 01 15 Social Communications 

 

 

 

 

 

Scientific supervisor: 

Olga V. Tereschenko 

Doctor of Philosophy in Sociology, 

Professor 

 

 

 

 

 

 

 

 

Minsk, 2021  



ABSTRACT 

 

The research object of the thesis is a startup accelerator as an organization (for 

example, a startup accelerator "KrokIT"). The subject of research of the thesis is the 

promotion of a startup accelerator in the belarusian market during the crisis period. 

The purpose of the thesis is to consider the possibilities of promoting an organization 

in times of crisis on the belarusian market. The methodological basis of the thesis was 

formed by the methods of promoting the organization online (to a greater extent it is 

contextual and targeted advertising). 

In the process of writing the thesis, the following results were obtained: a 

theoretical review of the concepts of crisis and entrepreneurship in the crisis period 

was made, methods of promoting organizations offline and online were described, a 

startup accelerator was described as a phenomenon, a direct promotion of the startup 

accelerator "KrokIT" was made in the belarusian market during a crisis the period 

where real conversions were obtained for the organization.  

The novelty of the obtained results lies in the description of the start-up 

accelerator phenomenon, which is just beginning to develop in Belarus, as well as its 

advancement during the crisis period that began a year ago, which is not enough time 

to carry out many studies of this process.  

The materials and results of the thesis were obtained on the basis of reliable 

sources and independently conducted theoretical and practical research.  
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