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ABSTRACT

The research object of the thesis is advertising in the auto business. The subject
of research of the thesis is the trends in the development of advertising in the field of
auto business. The purpose of the thesis is to analyze the trends in the development of
advertising in the field of auto business, using the method of retrospective analysis. In
the process of writing the thesis, the following results were obtained: the features and
advertising and its types, characteristics and features of the media were revealed, the
role of the dealer in car advertising was revealed, the possibilities of retrospective
analysis in the study of advertising were revealed, changes in the advertising of car
manufacturers of the «5 wheel» magazine were revealed.

The novelty of the results is due to the poorly understood specifics of the
representation of the corporate culture of companies on the Internet. The obtained
results are characterized by wide possibilities of theoretical and practical application.
Materials of the thesis work can be applied in the educational process, as well as in
the formation of the strategy of online activities in the organizations studied.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently conducted theoretical and practical research.
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