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Abstract

As a product of the internet finance, the third-party payment is expanding its scale
In recent years, the scope of services covers more and more widely. The third-party
payment is not only limited to the field of payment, but the current third-party
payment company’s business has already included many markets such as credit card
repayment, network lending, personal credit and so on, and the competition between
the third-party payment platforms and commercial banks is getting fiercer. At the
meanwhile, it also brings cooperation opportunities. From the point of view of
commercial banks, this paper discusses the impact of third-party payment on
commercial banks, and studied the negative effects of the third-party payment on
commercial banks, and gives some feasible suggestions.

This article has 56 pages, contains 8 figures, 17 tables, and 45 references. It
mainly studies the impact of third-party payment on commercial banks. In the article,
starting with the research background and the significance of the research, it
summarizes the existing research results at home and abroad, and summarizes the
research method framework of this article. Then, from a macro perspective, it
discusses the concept of third-party payment, and the development history and status
quo. After that, qualitative and quantitative analysis was made on the impact of the
development of third-party payment on commercial banks. Finally, based on the
results of the analysis, countermeasures and suggestions are put forward on how
commercial banks respond to the impact and impact of third-party payments.
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PELHEH3UA

Kak mnpoaykr uHTepHET-(QUHAHCOB, CTOPOHHHE IUIATEKHU B IOCJIEAHHUE TOIbI
paciupsIoT CBOM MacHTaObl, 00beM yCIyT paclpoCTpaHsIeTCs BCE HIMPE U IIHPE.
CropoHHUE IJIATEKU HE OTPAaHUYMBAIOTCA TOJIBKO OOJACTBIO IJIATEXka, HO TEKYIIUH
Ou3HEeC CTOPOHHEH IMJIaTEKHOM KOMITAHUU YK€ BKIIIOYA€T MHOTHE PBIHKH, TaKHE Kak
MOTaIIeHUe KPEIUTHBIX KapT, CETEeBOE KPEAUTOBAaHUE, IEPCOHABHBIN KpeauT u T. /1.,
A Takxke KOHKYPEHIIHMSI MEXIy TpeTbUMH cTopoHaMu. [lnarexubie miuaTtdopmbl u
KOMMepueckue OaHKu CTaHOBSTCA Bce OoJiee )KECTKHUMH. B TO ke BpeMs 3TO Takxke
OTKpBIBAaET BO3MOKHOCTU UIsl cOoTpyaHMuYecTBa. C TOYKM 3pEHUS KOMMEPUECKHUX
OaHKOB, B 3TOM cTaThe 00CYKAETCs BIUSHUE CTOPOHHHUX IUIATEXKEN HAa KOMMEPUYECKUE
O0aHKM M W3y4aeTcs HEraTWBHOE BJIMSHHE CTOPOHHHX IUIATEXKEH HA KOMMEpPUYECKHE
OaHKH, a TaKXkKe JTal0TCs HEKOTOPbIE BO3MOXKHBIE MPEJIOKEHNUS.

Cratpst 00beMOM 56 cTpaHwIl, COAEPKUT 8 pUCYHKOB, 17 Tabmui u 45 ccouiok. B
OCHOBHOM OH HM3y4aeT BIIMSHUE CTOPOHHHUX IUIaTeXeW Ha KomMmepueckue OaHku. B
CTaTbe, HAYMHAsA C TPEIBICTOPUU WCCIEAOBAHUSA W BAXHOCTH HCCIIEIOBaHUS,
CYMMUPYIOTCS CYILIECTBYIOLINE PE3yJIbTaThl UCCIEI0BaHUM B CTpaHE U 3a pyOexom, a
TaK)Ke PE3IOMUPYETCS CTPYKTypa UCCIE0BATENLCKOIO METOIa ITON CTAaThH. 3aTeM, C
TOYKH 3pPEHHUS MaKpOIKOHOMHKH, OOCYKIaeTCsi KOHIICTIIUS CTOPOHHUX ILIATEXEH,
UCTOpHUSl Pa3BUTUS U cTaTyc-kBO. Ilocie 3Toro ObUI MpOBENEH KAueCTBEHHBIH U
KOJIMYECTBEHHBIN aHAIIN3 BIUSHUS Pa3BUTH CTOPOHHUX TUIATEKEH HA KOMMEpUeCKHe
O0anku. HakoHel, Ha OCHOBE pe3yJbTaTOB aHAIW3a BBIIIBUTAIOTCS KOHTPMEPHI U
OPEJIOKEHUS] OTHOCUTENIBHO TOTO, Kak KOMMEpYecKHe OaHKu pearupyrT Ha
BO3JCHCTBUE U BIUSIHUE IJIATEKEN TPETHUX CTOPOH.
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