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OBIIAA XAPAKTEPUCTHUKA PABOTbI

KiroueBble  crosa: OIIbIT,  MCIIOJIb3OBAHUE  HUHTEPHET-
MAPKETHWHT A, TIPOJIBVDKEHUE, BEJIOPYCCKWE TOBAPHI, KUTAMCKUH
PBIHOK

96 crpanui, 14 tadin, 17 puc, 37 UCTOYHUKOB.

AKTyanbHOCTh pPa0OTBHl O0OYCIIOBJI€HA BBICOKUMH TEMIaMH IHUPPOBU3ALNN
DKOHOMHUKHU Kak B benapycu, Tak u Kurae.

O0bexT uccinenoBanuss B marucrepckoil auccepramuu — OOO «AreHTCTBO
Biagumupa I'penoBay.

IIpeamer uccnenoBaHWs —  OMBIT HCIOJIB30BAHUS HWHTEPHET-MApKETUHIA B
POJBMKEHUN OENOPYyCCKUX TOBApOB Ha KUTalWCKOM pbiHKE (Ha npumepe OOO
«ArentcTBo Brnagumupa ['peBioBay).

Henabro MarucTepckoil auccepTaluu SBISETCS pa3paboOTKa MPEUIOKEHUN 10
NPUMEHEHUIO HHTEPHET-MapKETUHTa B MPOJABUKEHUU TOBAPOB HA KUTAMCKOM PBIHKE.

MeTtonmoJiorust 1 MeToAbl MccaeAoBaHusl./laHHas Marucrepckas quccepTaius
ONMpAETCAd Ha PsJi HALMOHAJIBHBIX M MEXIYHapOJIHBIX HCCIEJOBAaHUN B 00IACTH
UHTEPHET-PEKJIaMbl, Ha MaTepHallbl HAy4YHbIX KOH(PEPEHIMl U BOPKIIOIOB
poccHiiCKUX ®  OeOpYCCKHX  HMCCIeNoBaTeled, pe3yiabTaThl  HCCISAOBaHUIN
noJsib3oBaTese cetu MHTepHeT, NpOBEAEHHBIX CIIEHUATU3UPOBAHHBIMA KOMIIAHUSAMH,
a TaKKe Ha pe3yNbTaThl PEKIaMHBIX KammaHuii B HHTepHeTe 3apyOeKHBIX U
0eJIopyCCKUX OpEeHIO0B.

B pabore mnpuUMEHSUIUCh CUCTEMHBII U  CTPYKTYPHO-(DYHKIIMOHAIBHBIN
MIOJTXOJTbI, HCTIOIH30BAIUCH OOIICHAYYHBIE METO/IBI UCCIEeIOBAHUS (aHAIN3 U CUHTE3,
UHAYKIUS W JeAyKIHs, THUIOJNIOTHU3alus, 0000IIeHne, CTaTUCTUYECKUH,
OMHCaTeIbHBIA M CPABHUTENBHBIN METObI uccienoBanus). Ocoboe BHUMaHHUE OBLIO
YAEJIEHO aHAJIU3Y CIELHATIM3UPOBAHHON JIUTEPATYPHI.

ABTOp NOATBEPKIAET, YTO BCE 3aMMCTBOBAHHBIE M3 JUTEPATYPHBIX U JAPYTHX
UCTOYHHUKOB TEOPETUYECKUE M METOJOJIOTMUYECKHE TMOJOKEHHUSI W KOHLEMIHNH
COMPOBOXKIAKOTCS CChUIKAMU Ha UX aBTOPOB.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAIIBI

KitouaBbiss ~ CJOBBI:  BOMBIT,  BBIKAPBICTAHHE  IHTIPHIT-MAPKETHIHTA,
npacoyBaHHe, OenapycKis TaBapbl, KITalCKi pbIHAK

Maricrapckas apiceptanpis: 96 craponak, 14 tabmn, 17 man, 37 KpbIHiL.

AKkTyanpHacb paboTel abyMoyneHa BBICOKIMI TAMIAMi IbIPpaBizallbii
’KaHOMIKI K y benapyci, Tak 1 Kirai.

Al'exT macnmemaBaHHs VAbIoMHai mpanbl — TAA «ArenunrBa Yiamsimipa
['paymoBa».

[IpagmeT paciienaBaHHs — BOMBIT BBIKAPBICTAHHSA I1HTIPHAT-MApKETBIHTY ¥
npacoyBaHHI OelmapycKix TaBapay Ha KiTailicKiM pBIHKY (Ha Tmpbikaag3ze TAA
"ArennrBa Ynaazimipa ['peBmona').

Mbsraii  macnegaBaHHA 3'Ayisela  Aaci€JaBaHHE BOMBITY BbIKAPBICTAHHS
IHTIPHAT-MAPKETHIHTY ¥ MpacoyBaHHI OelrapycKiX TaBapay Ha KiTaWCKIM PHIHKY (Ha
npbikianze TAA «ArenurBa Ynaazimipa ['peBuoBay).

Merananoris 1 MeTaapl aaciefaaBaHHs. JlpicepTarplitHas Tmpara abamipaera
Ha II3par 3aMEeXHBIX 1 alYbIHHBIX JACi€IaBaHHAY Yy TallHE 1HT3PHAT-PIKIIAMbI, Ha
MaTAPbIJIbl  HABYKOBBIX KaH(EpIHLBIA 1 BOPKIIONAY paciiickix 1 Oerapyckix
JlacyieIubIKay, BbIHIKI Jaciie/laBaHHsY KapbhICTAJIbHIKAY CeTKI [HTApHAT, npaBea3eHbIX
CHEUbIsUTI3aBaHbIMI  KaMITaHIsIMI, @ TakcaMa Ha BBIHIKI PAIKJIAMHBIX KaMIIaHId y
[HTApHAIIE 3aMEXHBIX 1 OenapycKix OpIHaaY.

Y mpanbl YKeIBamics CICTAMHBI 1 CTPYKTYpHaA-(QYHKIIBISTHATBHBI MaBIXOIBI,
BBIKAPBICTOYBAJICSI ~ aryJibHAHABYKOBBISI ~ METaJbl  aHadidy,  ThiMajarisalpbli,
abaryJIbHEHH1, CTATBICTBIYHBI, aIliCAJIbHBI, MMapayHAJIbHbl METAJbl Jacie/laBaHHs, a
TakcaMa ObIYy MpaBeA3eHbl aHANTI3 CTICUbIsTI3aBaHal JIiTapaTyphl.

MaricTpaHT nauBsipjkae, IITO BCE 3ama3blyaHbli 3 JITapaTypHBIX 1 1HIIBIX
KPBIHIL[ TAap3THIYHBIS 1 METaallariyHblsl MATAKAIHHI 1 KaHIRMII CyIpaBaKarola
CrachbUIKaMi Ha 1X ayTapay.



GENERAL CHARACTERISTICS OF THE WORK

Keywords: EXPERIENCE, USE OF INTERNET MARKETING,
PROMOTION, BELARUSIAN GOODS, CHINESE MARKET

Master's thesis: 96 pages, 14 tables, 17 figures, 37 sources.

The relevance of the work is due to the high rate of digitalization of the
economy in both Belarus and China.

The object of research in the thesis is LLC "Agency of Vladimir Grevtsov".

The subject of the study is the experience of using Internet marketing in the
promotion of Belarusian goods on the Chinese market (on the example of the
Vladimir Grevtsov Agency LLC).

The purpose of the thesis is to study the experience of using Internet marketing
in the promotion of Belarusian goods in the Chinese market (using the example of the
Vladimir Grevtsov Agency LLC) .

Research methodology and methods. The thesis is based on a number of
foreign and domestic studies in the field of Internet advertising, on the materials of
scientific conferences and workshops of Russian and Belarusian researchers, the
results of research on Internet users conducted by specialized companies, as well as
on the results of advertising campaigns on the Internet of foreign and Belarusian
brands.

The work used systematic and structural-functional approaches, used general
scientific methods of analysis, typologization, generalization, statistical, descriptive,
comparative methods of research, as well as an analysis of specialized literature.

The master's student confirms that all theoretical and methodological
provisions and concepts borrowed from literary and other sources are accompanied
by references to their authors.



