MUHUCTEPCTBO OBPA3ZOBAHUS PECITYBJIMKU BEJIAPYCh
BEJIOPYCCKUM I'OCYJAPCTBEHHbBIN YHUBEPCUTET
HKOHOMUNYECKUN ®AKVJIBTET
Kadenpa vHHOBAaTUKY U MPEANPUHUMATEIICKON eI TEIbHOCTH

NBAHOBA Anna CepreesHa

TEHAEHIIUU PABBUTUS UHTEPHET-MAPKETHHI'A N
COBEPIHIEHCTBOBAHHME CIIOCOBOB ITPOJABUKEHUSI
BEJJOPYCCKHX TOBAPOB HA PBIHOK
(HA MIPUMEPE OAO «MUHCKHH YACOBOM 3ABO/I»)

Marucrepckas quccepTanus
crnenuaibHOCTE 1-26 80 04 MeHnemKMEHT

HayuHblil pyKOBOAUTEIb
Jlanmuxkas Jlaprca MuxaitioBHa
KaHJMU1aT SJKOHOMUYECKUX HaAYK,
JOLEHT

JomnyuieHna x 3amure
« » 2021 r.
3aB. xadenpoit
banués Banepuit ®énoposuu
1.9.H., mpodeccop

Mumnck, 2021



OBIIAA XAPAKTEPUCTHUKA PABOTbI

PabGoTa comepxut: cTpaHuIl TekcTa — 97, pUCYHKOB W WUTIOCTparuii — 24,
Tabmmi — 12, npuiiokeHui — 3, UCTIOIB30BaHHBIX HCTOYHUKOB — 50.

KiroueBbie CJI0Ba: NHTEPHET-MAPKETHHTI, [MTOJIMTUKA
[MPOABMXEHW A, KAHAJIBI ITPOABWXKXEHUA, CIIOCOBbBI ITPOJABMXEHN A,
NHCTPYMEHTBI UHTEPHET-MAPKETUHI'A, OHEHKA SOOEKTUBHOCTHN.

Lenr paOoOTh: HM3y4YEHHE TEHACHLUHUA pa3BUTHS HWHTEPHET-MApKETHHIA,
pa3palboTKa MmyTei ero MpUMEHEHHs MPH MPOJIBIKEHUH MPOAYKIUU Ha PHIHOK.

B COOTBETCTBMM C MOCTaBJIEHHON ULEIbI0 OBUIM BBIIEIEHBI CIEAYIOLINE
3a/1a4H:

® H3yYNUTh TEOPETUYECKUE ACTIEKTHl MHTEPHET-MAPKETUHT A,

® [IPOAHAJIU3UPOBATH 3 (HEKTUBHOCTH OCYILIECTBJICHUS MHTEpPHET-
MapKeTHUHTa B 00IEM KOMILJIEKCE MAPKETUHIOBOM AESITENbHOCTH;

® BBISIBUTH MPOOJIEMBI, CBSI3aHHBIE C  WHTEPHET-MApKETUHIOM  IpHU
MPOJBHKEHUH OEI0PYCCKOM MPOAYKIIMU Ha PHIHOK;

® W3yYNUTh PE3YyJbTAaThl MCCIEAOBAHUSA W MNPEMJIOKUTh IYTH YCTPaHEHHUS
npooeMm.

OO0BekT uccnenoBanusa — aeateIbHOCTH OAO “MUHCKUNA 4acoBOW 3aBOoa’ B
cdepe NpoABUKEHUS TPOTYKIUU.

[Ipenmer wuccnenoBaHWs — HCNOJb30BAHUE WHTEPHET-MAPKETUHIA IS
Pa3BUTHS NPOABUKEHUS OEIOPYCCKOM MPOAYKIIMHI HA PHIHOK.

[lonydeHHble pe3ynbTaThl MU MX HOBH3HA: B XOJE€ M3YYECHHUS TEHACHUUU
pa3BUTHSI MHTEPHET-MAPKETHMHIa ObUIO YCTAaHOBJIIEHO, YTO CTUMYJUPOBAHHUE
MIPOJBMKEHNST TNPOAYKIMH BO3MOXKHO NYTEM HW3MEHEHHS CaWTa NpPEANpUITHS,
OpraHM3alyy MOUCKOBOM ONTHMM3ALMKU CaWTa, pa3MEIICHHS HA JPYTUX CalTax WIH
PEKJIAMHBIX IJIOIIAJKAX CBOMX OOBSBIECHUM, pPEKJIaMbl B COLMAIBHBIX CETHX,
peKJiaMbl MPU TOMOUIM MOOMJIBHOTO MapKETHHIA, MPEIOCTaBIEHUS MOJaPOYHBIX
IIPOMOKOJIOB, CO3JaHUs MOOWJIBHOTO TMpPUJIOKEHUA. Pe3ynbTrarbl MarucTepckoit
nucceptanuu Obuti npencrasiieHbl Ha [ MexnyHapoaHoil HayuyHOH KOH(pepeHuuu
«Tenpenuu sxonomuueckoro pasputusi B XXI Beke» Munck, 01 mapra 2021 r., a
tak k¢ Ha XIV MHIIK cryneHTOB, acliupanTOB M MOJOJBIX y4eHbIX «bemapycr B
coBpeMeHHOM mupe», YO «['TTY um. I1.O.Cyxoro», 'omens, 13 - 14 mas 2021 r.

JIOCTOBEPHOCTh  PE3YIBTATOB IOIATBEPKIAECTCS NPUMEHEHHEM METOJ0B
UCCJIEIOBAHMSI, TOJHOTOM aHajiu3a TEOPETUYECKUX U MPAKTUYECKUX pa3paboTOK
aBTOPOB, YKa3aHHBIX B JIMTEPATYPHBIX HCTOYHUKAX, CTATHCTUYECKUX MaTepuasax,
MTO3BOJIUBIIMX MPOBECTH KAYECTBEHHBIM M KOJWYECTBEHHBIM aHAJIU3 TMOJYYEHHBIX
JTAHHBIX.

OANHUCH CTYJACHTA



ATI'YJIBHAS XAPAKTAPBICTBIKA PABOTbDI

[Ipama 3msmuae: crapoHak TIKCTY - 97, MaltoHKay 1 UTtocTpamslii - 24,
Tabmin-12, npeikinaganHsay-3, BBIKAPBICTaHBIX KPBIHIL-S0.

KirouaBbis CJIOBBI: IHTOPHOT-MAPKETBIHI, ITAJIITBIKA
[IPACOYBAHHS, KAHAJIbI [TIPACOYBAHHS, CITOCABbBI IIPACOYBAHHS,
IHCTPYMEHTBI IHTOPHAT-MAPKETBIHT'Y, ALIDHKA D®EKTHIYHACII].

MbhTa mpainbl: BBIByYSHHE THOHASHIBIA Pa3BIlI IHTIPHIT-MAPKETHIHTY,
pacmparoyka nuiaxoy siro NpbIMSHEHHS MPbI IPACOYBaHHI MPaTyKIbll HAa PHIHAK.

VY anmaBegHacIi 3 mactayieHaid MITail ObUT BBUTyYaHbl HACTYIIHBIS 3a]a4bl:

® BBHIBYYBIIb TIAPITHIYHBIA ACTIEKTHI IHTIPHAIT-MAPKETHIHTY;

e mpaaHaiizaBallb A(EKTHIYHACIh AXKBILIIAYICHHS 1HTIPHIT-MApKETHIHTY ¥
aryJbHbIM KOMIUIEKCE MapKEeThIHIaBall 13eiHacIi;

® BBISBILb MPAOJIEMBI, 3BA3aHBIS 3 IHTIPHAT-MAPKEThIHTaM MPbI PACOYBaHH1
Oenapyckail mpagyKIibli Ha PhIHAK;

® BBLIBYYBII[b BBIHIKI JacjeJaBaHHs 1 IMpanaHaBallb LOUIAX1 JIIKBiJAIlbl
npabJieM.

AG'ext pacnenaBanHs-m3erHacib AAT "MiHCKI raja3iHHIKaBbl 3aBOA" Y
cdepsl MpacoyBaHHs NPATyKLbI.

[IpaameT paciieaBaHHS-BBIKAPBICTAHHE 1HTIPHAT-MAPKETBIHTY I pa3BILLSA
npacoyBaHHs Oenapyckail MpagyKIbll HA PhIHAK.

ATpbIMaHbIsl BBIHIKI 1 1X HaBI3HA: Maa4ac BBIBYUYIHHS TAHJDHIIBIA pa3BILIIL
IHTAPHAT-MAPKETBIHTY ObUIO YCTAaHOYJIEHA, IUTO CTHIMYJISIBAHHE MPACOYBaHHS
NpaayKibll MarybiMa NUIIXaM 3MEHbl caiTa MpaAlpbleMCTBbI, apraHi3albli
MOIIYKaBall anThIMi3allblli caiiTa, pa3MsIIYAHHSA HA 1HIIBIX calTax Ll PAKIAMHBIX
IUISIOYKaX CBaixX a0'sBay, paKiambl ¥ CalbIJIBHBIX CETKAX, PIKJIAMBI MPhI JaliaMo3e
MaliabHara MapKeTbIHTY, MPaJacTayJIeHHs MaJapyHKaBbIX MPOMOKOJOB, CTBapIHHS
MalOiabHara npbIKiIagaHHs. BeIHIKI Maricrapckail npicepTaibll ObUTl MpajcTayieHb
Ha [II MixHapoaHail HaBykoBai kaH(pepaHIbl " TIHAIHIIBI SKaHAMIYHAra pa3Bils ¥
XXI crarogazi" Minck, 01 cakaBika 2021 r., a ratak xa Ha XIV MHIIK ctynsHTay,
acmipaHTay 1 MaJiaapix HaBykoyuay "benapyce y cyyacHbim cene”, YA " ATV im.
I1. B. Cyxora", I'omens, 13-14 mas 2021 r.

JlaknagHacip BhIHIKAY MalBsp/AKaellla y>KbIBAHHEM METajay nacieaBaHHs,
nayHaTOW aHalli3y TAAapPATBIYHBIX 1 MPAKTBIYHBIX paclpaloBak ayTapay, Ha3BaHbIX Y
JTapaTypHBIX KPBIHIIAX, CTATHICTBIYHBIX MATAPhISIAX, SKis Ja3BOJUI IMpaBecii
SIKACHBI 1 KOJIbKACHBI aHAJ13 aTPhIMAHBIX J1aJ13€HbIX.

MOJIITIC CTYPHTA



GENERAL DESCRIPTION OF WORK

The work contains: 97 pages of text, 24 figures and illustrations, 12 tables, 3
appendices, 50 sources used.

Keywords: INTERNET MARKETING, PROMOTION POLICY,
PROMOTION  CHANNELS, PROMOTION METHODS, INTERNET
MARKETING TOOLS, EFFICIENCY ASSESSMENT.

Purpose of the work: studying the development trends of Internet marketing,
developing ways of its application in promoting products to the market.

In accordance with this goal, the following tasks were identified:

¢ study the theoretical aspects of internet marketing;

e analyze the effectiveness of Internet marketing in the overall complex of
marketing activities;

o identify problems related to Internet marketing when promoting Belarusian
products to the market;

e examine the results of the study and suggest ways to fix the problems.

The object of the study is the activity of JSC "Minsk Watch Factory" in the
field of product promotion.

The subject of the research is the use of Internet marketing for the
development of the promotion of Belarusian products on the market.

The results obtained and their novelty: in the course of studying the trends in
the development of internet marketing, it was found that stimulating product
promotion is possible by changing the company's website, organizing search engine
optimization of the site, placing your ads on other sites or advertising platforms,
advertising in social networks, advertising using mobile marketing, providing gift
promotional codes, creating a mobile application. The results of the master's thesis
were presented at the Il International Scientific Conference "Trends of Economic
Development in the XXI century” Minsk, March 01, 2021, as well as at the XIV
International Conference of Students, Postgraduates and Young Scientists "Belarus in
the Modern World", EI "Sukhoi State Technical University”, Gomel, May 13-14,
2021.

The reliability of the results is confirmed by the use of research methods, the
completeness of the analysis of the theoretical and practical developments of the
authors indicated in the literature, statistical materials, which made it possible to
carry out a qualitative and quantitative analysis of the data obtained.
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