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Junnomuas padota: 69 c., 32 puc., 12 tadma., 57 ucrounukos, 11 nput.

PEKJIAMHBI  BPEH]I, PEKJIAMA, FPEHJ], PA3PABOTKA
PEKIIAMHOI'O BPEHJA, IMPOABWXEHUE PEKIIAMHOI'O BPEHJIA,
OLIEHKA D®DEKTUBHOCTU PEKJIAMHOI'O BPEHJIA, PEKJIAMHBINA
BPEH]] B BAHKOBCKOI C®EPE

lens wuccnenoBaHus: pa3paboTaTh NPEIJIOKEHUS IO TOBBIIICHUIO
s dextuBHOoCcTH pexinamHoro openaa 3AO «bCh bank»

JIist TOCTH>KEHUS 3TOM 1eH ObUIH IMOCTABJIEHBI CIEAYIONINE 3aauH

- U3YyYEHUE U aHaJIu3 TEOPETHYECKOro MmaTepuaja W Hay4YHBIX
HMCTOYHUKOB MO paccMaTpUBaeMOM TeMe JIJIsi ONpECIICHUs MOHATUNH «peKiamay,
«OpeHI» U «PeKIIaMHbBINA OpeH Y,

— OTIpEJICJICHHUE ATANIOB Pa3pabOTKH PEKIAMHOTO OpeH/Ia U moka3aresei
ero 3(ppeKTUBHOCTH;

— aganus gesteibHocTH 3A0 «bCh banky;

— U3Y4YEHHUE PEKIAMHON JeATEeIbHOCTH OpraHu3alliiy,

- coop mH(DOpPMAIMU y PECHOHJIEHTOB M 00paboTKa pe3yJbTaToOB IS
MIPOBE/ICHUSI CPAaBHUTEIILHOTO aHallM3a PEKJIaMHBIX OpeH0B B chepe OAHKOBCKHUX
YCIIyT;

— pa3paboTka  MPAaKTHUYECKUX  PEKOMEHJAIMM [0  MOBBIIICHUIO
addextnBHOCTH pekinamHoro Operma 3A0 «bCbhb bank» Ha ocCHOBaHUHM
MPOBEAEHHOIO UCCIICIOBAHUS ;

— OIICHKA PE3yJIbTATUBHOCTHU MPEJIaraeMbIX PEKOMEHIAIUH.

OOBEKT  UCCIENOBaHMS: MAPKETUHTOBAas  JICSITENBHOCTh  3aKPBITOTO
akuuoHepHoro oobmiectBa «benopyccko-IlIBeiinapckuii bank «bCh banky.

[IpeameT uccienoBanus: pa3paboTKa U MPOABMKEHUE PEKIAMHOTO OpeHaa
3A0 «bCb bank».

Meroapl HCClieIOBaHUS: METOJ aHAIW3a, CPABHUTEIBHBIM METOJ, METOJ
CUHTE3A, aHalIM3  JIMTEPaTypbl,  METOA  JKOHOMUKO-MATEeMAaTHUYECKOTO
MOJICIUPOBAHUS, METO]I COITMOJIOTUYECKOTO UCCIIEOBAHUS U IPYTHE.

O6macTh  BO3MOXKHOTO  TNPUMEHEHHMsS: TPAKTHUYECKH B  PEKIAMHOM
nesarenbHocTd 3A0 «bCh banky.

ABTOp pabOThl TONTBEPXKIACT, UYTO TMPUBEIACHHBII B HEW pacueTHO-
AHATUTUYECKUI MaTepual TNPaBWIBHO M OOBEKTHBHO OTPAXAET COCTOSIHHE
UCCJIEyeMOro Tporiecca, a BCE 3aMMCTBOBAaHHBIC W3 JUTEPATYPHBIX U APYTHX
VMCTOYHHUKOB COMPOBOK/IAIOTCS CCHIJIKAMU HA WX aBTOPOB.



Jpimuiomuas pabora: 69 c., 32 main., 12 tabn., 57 xpeixin, 11 gan.

PACIIPAIIOYKA  PAOKJIAMHATA  BPDHJIA, IIPACOYBAHHE
POKJIAMHATA BPDHJIA, AIIPHKA DS®EKTBHIVHACII POKJIAMHATA
BPRHJIA, POKJIAMHBI BPOH]T Y BAHKAYCKAM CPEPHI

Mbsra  pmacienaBaHHA: — paclpalaBallb  [PAlaHOBbI Ma  MABBIIIBHHIO
adexThryHacti pakaamuara o6psnga 3AT «bCh bank»

Jnis nacsirHeHHs T3Tail MATHI ObLII TTACTayICHBI HACTYITHBIS 3a/1a4bl:

- BBIBYUSHHE 1 aHAJII3 TIAPIThIYHATA MATIPBISUTY 1 HABYKOBBIX KPBIHIIL A
pasrisigaHail ToMe A BRI3HAUSHHS MaHSIIY «pIKiIaMay, «OpaHI» 1 «PIKIaMHBI
Op3HIY;

- BBI3HAYAHHE 3Tanay paclnpanoykl p3KiIaMHara OpsHJa 1 MakazyblKay
Aro 3(eKThIyHACII];

- anani3 m3erHacil 3AT «bCh banky;

- BBIBYYSHHE apraHi3albll p3KJIaMHai 13eiHacii;

— 300p 1H(Gapmanbll Y pdCHAHAPHTAY 1 ampaioyka BbIHIKAY IS
NpaBs3CHHs MMapayHallbHAra aHami3dy piIKJIaMHBIX OpaHIay y cdepbl OaHKaYCKIX
Naciyr;

- pacmparioyka  IpakThIYHBIX  PAIKaMEHJAlbll  [a  MaBbIIIPHHI
adexThiyHacHi pakiamHara opsuga 3AT «bCh bank» Ha maacTaBe mpaBej3eHara
Jacie1aBaHHs;

- al[PHKa BBIHIKOBACIII MparaHaBaHbIX pIKaMeHAAIbIN.

AO'exT nacienaBaHHS: MapKeTbIHTaBask A3€MHACLIb 3aKphITara aklblssHepHara
taBapbicTBa «bCh bank.

[IpanMer nacnenaBaHHS: pacmpalioyka 1 mpacoyBaHHE pIKjaMHara OpaHja
3AT «bCb bank».

Mertanbl facienaBaHHs: METaJ aHAI3y, MapayHAJIbHBI METAaJl, ME€TaJl CIHTI3Y,
aHaji3 JiiTapaTypbl, MeTaJ JKaHOMiKa-MaTdMaThluHAra MaJdJsiBaHHS, MeTaj
cauplsiiariybara Jiacjie/laBaHHi 1 1HIIIbIS.

Bo6nacip MarysiMara OpbIMSHEHHS: MPAKThlYHA Y pIKIaMHAM J3eiHacli
3AT «bCb bank».

A¥yTap paOoThl ManBsAp/Kae, MTO IPBIBEA3CHBI ¥ €1 pa3ilikoBa-aHAIITHIYHBI
MaTaIpBISI IpaBUIbHA 1 a0'€KThIVHA aJJTIOCTPOYBae CTaH JaciielaBaHHAY Mparpcy, a
BCE 3amasblyaHbll 3 JITAPATypPHBIX 1 1HIIBIX pacypcay cympaBaKarola
criachbUIKami Ha iX ayTapay.
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ADVERTISING BRAND, ADVERTISING, BRAND, DEVELOPMENT OF
AN ADVERTISING BRAND, PROMOTION OF AN ADVERTISING BRAND,
EVALUATION OF THE EFFECTIVENESS OF AN ADVERTISING BRAND,
ADVERTISING BRAND IN THE BANKING SECTOR

The purpose of the study: to develop proposals for improving the effectiveness
of the advertising brand of JSC "BSB Bank".

To achieve this goal, the following tasks were set: the

— study and analysis of theoretical material and scientific sources on the
topic under consideration to define the concepts of "advertising”, "brand" and
"advertising brand";

— determining the stages of developing an advertising brand and its
performance indicators;

— analysis of the activities of BSB Bank;

— study of the organization's advertising activities;

— collecting information from respondents and processing the results for
comparative analysis of advertising brands in the banking sector;

— development of practical recommendations for improving the
effectiveness of the advertising brand of JSC "BSB Bank" on the basis of the
conducted research;

— evaluation of the effectiveness of the proposed recommendations.

Obiject of the study: marketing activities of the Closed Joint Stock Company
"Belarusian-Swiss Bank "BSB Bank".

Subject of research: development and promotion of the advertising brand of
BSB Bank.

Research methods: method of analysis, comparative method, method of
synthesis, literature analysis, method of economic and mathematical modeling,
method of sociological research, and others.

Scope of possible application: practically in the advertising activities of BSB
Bank.

The author of the work confirms that the calculation and analytical material
provided in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



