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Tourism is an element that stimulates communication, exchange of ideas, exchange of information,
culture and intellectual development. Therefore, one of the most important functions of tourism is
its role in contributing to the restoration of the working capacity of the population, both in the
form of recreation and in the types of medical resort treatments. At the same time, tourism is an
educational tool for developing people’s level of knowledge, culture and civilization. Therefore,
tourism not only contributes to the economic needs, but also to the spiritual needs of the people.
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Typusm — 3TO 31€MEeHT, KOTOPHIA CTUMYJIHPYET o0meHne, 0OMeH uaesiMu, oOMeH nH(popMaImeH,
KyJIbTYPY M MHTCIUICKTyalIbHOE pa3BuTHE. [103TOMY OHO# M3 BaKHEUIINX (HYHKIUN TypU3Ma SB-
JISIETCS €T0 POJIb B BOCCTAHOBJICHUH TPYJOCIIOCOOHOCTH HAaceJeHUs! Kak B (hopMe OTIbIXa, TaK U B
BHJIE KypOPTHOTO JeueHHusd. B To jxe Bpems TypusM - 3TO 00pa30BaTEIbHBI HHCTPYMEHT IS T10-
BBILICHUS] YPOBHS 3HaHMH, KyJIbTYPbl M HUBHIM3ALUH Jrojei. Takum oOpa3oMm, Typu3M criocod-
CTBYET HE TOJIbKO YKOHOMHYECKHM, HO U lyXOBHBIM MOTPEOHOCTSIM JIIOJICH.
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Tourism is an area that can affect the labor market both for the country visited by the
tourist and for the state of the country of origin of the tourists. However, tourism contributes
to employment growth, business development, social development (inter-ethnic relations),
culture, environment, development and economic growth. Thus, tourism can have both posi-
tive and negative effects on the labor market in both countries. However, in order to deter-
mine the impact of tourism on the labor market, we need to take into account the factors that
determine the development of tourism.

Through tourism, the state can create new jobs, thereby helping to attract surplus labor
from other sectors and help reduce unemployment. Excessive growth of the labor force and
youth determines not only the supply in the labor market, but also the growth of consumption,
so the overall supply leads to an increase in GDP and, consequently, an increase in living
standards. One of the key features of the evolution of the world economy is the growth and
development of international trade. In this context, tourism serves as an important component
of international economic relations.

«Tourism is an industry that benefits from very optimistic forecasts for the future, and
its importance is becoming increasingly important at the global, regional, national and local
levels» [1]. However, tourism is an invisible part of world trade. Invisible trade is not a com-
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modity, but a form of international economic exchange. Invisible trade takes place and forms
an «invisible balance» or «balance of services» that is an important component of a country’s
external balance of payments. In the balance of services, income and expenses from tourist
activities are reflected in the balance of the account, called «travel». Thus, the income from
tourist activities is credited to this account, and the expenses are credited to the debit account.

All of these are economic consequences and effects of tourism, but the latter has profound
social and human significance. This, by its very nature, directly affects tourists as well as the resi-
dents of the areas visited. Also, the impact of tourism on the environment, the use of leisure time,
and not just the relationship between nations. After all, tourism is an element that stimulates
communication, exchange of ideas, exchange of information, culture, intellectual development.
Therefore, one of the most important functions of tourism is its importance in contributing to the
restoration of the working capacity of the population, both in the form of recreation and in the
types of medical spa treatments. At the same time, tourism is an educational tool for developing
people’s level of knowledge, culture and civilization. Therefore, tourism not only contributes to
the economic needs, but also to the spiritual needs of the people.

The social significance is that tourism is an important use of leisure time. The modern
evolution of the world economy is characterized by an increasing trend of leisure time, which
poses problems related to the organization and efficient use of it. If we look at tourism as a
production with income and expenses, it means the use of different resources that naturally
play a key role. As a result, tourism activities affect the environment and its components. So-
cio-economically, but politically, it should be noted that this is of particular importance in
strengthening and diversifying tourism ties between peoples around the world. Indeed, along
with real trade, international tourism is becoming one of the main forms of communication
between people located on different continents.

Not only can unemployment in the labor market be reduced through tourism, but it is al-
so possible to reduce poverty through this result.

Tourism development is seen as a means of increasing employment and earning income.
Tourism increases foreign exchange earnings through trade in goods and imports of fixed as-
sets, necessary services and production segments of the economy [2]. These trends lead to
three types of economic impact on tourism development: direct, indirect, and inductive. An
example of the direct economic impact of tourism is the increase in revenues of hotels, restau-
rants and tourism organizations. The indirect impact comes from establishing relationships
between hotels and restaurants with local suppliers and suppliers. Inductive effects occur
when users (e. g., firm owners, employees) spend their income on direct and indirect effects.
Hence, the development of tourism affects various sectors of the economy through multiplier
effects. Trends show that tourism is a determining factor in foreign direct investment in the
country. Common features of internationalization link tourism and foreign investment in one
area. The increase in tourists means more amenities related to tourism (e.g. hotels, bars, casi-
nos, beaches). Requires more investment such as sustainability. International restaurants, ho-
tels and food chains are investing in any corner of the world [3].

In general, tourism is an area that belongs to travel, visitors and travelers. Travel means
the activity of travelers; traveler — a person who moves between different geographical loca-
tions for any purpose and at any time; visitor — it is outside the usual environment, for less
than a year, for any main purpose in the country or place of visit, for example, vacation, vaca-
tion and vacation, business, a person going for health, education or other purposes. In addi-
tion, tourism is a social, cultural, and economic phenomenon associated with the movement of
people between places outside their usual habitats.

Thus, tourism is an important source of job creation and therefore countries are interest-
ed in its development. Statistics can highlight the contribution of the tourism business to job
creation and assess the impact of public policy and private investment on the potential for job
creation in tourism activities or tourism sectors.
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B pabore npoBenéH aHanM3 ASATEIBHOCTH KOMITAaHHH 1O (GOPMHUPOBAHHIO M IOJa4ye COLUAIbHON
OTYETHOCTH, BBIABIICHBI OTpacieBble U reorpaguieckne ocoOEHHOCTH KOMIAHHUM, a TakoKe Mpej-
JIO’KeHA KOHIIENTYyalbHask CXeMa BIIMSHHS COLMAIILHOTO ayAuTa Ha yCTOIYMBOE pa3BUTHE OM3HEca
1 3(ppeKTUBHOCTH yIIpaBICHUS H3MEHEHUAMHU.

Kniouesvie cnosa: xopnopaTuBHasi COllMalIbHAasi OTBETCTBEHHOCTh; COLMAIBHBINA ayIUT; YCTOWYH-
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In modern conditions, companies from different countries are paying more and more
attention to sustainable development issues [1, 4, 5, 6, 7], which allows them to include in
the development strategies of companies not only economic and financial indicators but
also social and environmental ones [3, 8, 9]. At the same time, the requirements for the
transparency of companies' activities and for the formation of a safe and developing envi-
ronment in companies are increasing, and consumers are becoming more loyal to socially
responsible companies.



