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PE®EPAT
Mamenko Buranuii CepreeBud

OCOBEHHOCTH HAIIMOHAJIBHOI'O CAMOCO3HAHUA
CKBO3b IPU3MY NOJUTUYECKOH KOMMYHUKALIUU (HA
MATEPHUAJIE KUTAWCKHX JIO3YHI'OB)

Crpykrypa U o0bem padoThl: paboTa COCTOUT M3 BBEACHUSA, 3 TJaB,
3aKJIIOYEHHMS U CIIMCKA UCITOJIb30BAHHBIX HCTOYHUKOB.

O6bem: 49 cTp., CIUCOK UCTIOJI30BAaHHBIX UCTOYHUKOB — 21 mo3ummii.

KuroueBblie caoBa: Kutall, NoJMTHKA, JTO3YHIH, MOJUTHUYECKUN THUCKYPC,
OCOOEHHOCTH HAalMOHAJIBHOTO CaMOCO3HAHHUSA, ICUXOJOTMYECKas MaHUITYJISIIu,
KOMMYHMKAIIWS, KHTAUCKAN SI3bIK.

Heanb padoThl: BBISIBICHHME OCOOEHHOCTEW HAIMOHAJIIBHOIO CAMOCO3HAHUS
CKBO3b IPU3MY MOJATHIECKON KOMMYHHKALIUH.

O0beKT HccjIeI0BAHUA . KUTANCKHUE MOJIUTUYECKUE JIO3YHTH.

IIpeamer ucciaeaoBaHUA: KyJIbTYpHBIE HMATTEPHBI, COCTABIIONINE OCHOBY
HAallMOHAJIBHOTO CaMOCO3HAHHSI.

MeTtoabl McCIaeA0BAHUA. METOIOJOTMYECKON OCHOBOW BBICTYIIHIIM METO/I
aHaJau3a U CUHTE3a, METOJ CTPYKTYPHO-CEMAHTUYECKOTO aHAIN3a, NHIYKTUBHBIN U
ONMMUCATEIbHO-aHATUTUYECKUI METOIBI.

IHonyyeHHble pe3yabTaTbl M HUX HOBHU3HA. BBIIBICHA CBA3b MEXKIY
WCIIOJB3YEMBIMM B OIPENEICHHBIM IMPOMEKYTOK BPEMEHHM IOJUTUYECKUMU
JIO3yHIaMU M HalMOHAJbHBIM CaMOCO3HaHMeM rpaxnaaH Kwuraiickor Haponnon
PecnyOnuku. [Ipoananu3upoBana UCTOpUS U MPU3HAKH MOSBICHUS MOJUTUYECKUX
n03yHroB B Kurtae.

PexomMenaanum 10  HMCHOJb30BAHUIO: MATEPUAIBI WM PE3YJBTATHI
UCCIENOBAHUS ~ MOTYT  NPUMEHATbCA NpU  OOYYEHUHM  MEXKYJbTYpPHOU
KOMMYHUKALIIH,

Oo6s1acTh NPUMEHEHUs: MaTEPUAIIbI MOTYT OBITh UCIOJIB30BAHBI B TPAKTUKE
NPEenoJIaBaHusl M M3YyYEHUS] MEXKYJIbTYPHOM KOMMYHMKAIMU, TPU H3YyYECHUU
CTUJIMCTUKH, CTPAHOBEAEHUS U MIEPEBOIOBEICHUSI.



POD®EPAT

Marmruanka Bitaniit Cspreesiu
Ticrappizm paaaicTeiuHai npo3sl Mao lyns i Yikao yai

Ctpykrypa i a6'ém padoThl: paboTa ckiajaenia 3 ypoa3inay, 3 pasuzenay,
3aKJIFOUAHHS 1 CIiCa BHIKAPBICTAHBIX KPBIHIL.

AG'ém: 49 crap., cIric BRIKAPBICTAHBIX KPBIHIIl — 21 ma3itpIi.

KarouaBbisi ciaoBbl: KiTaif, mamiTeika, JO3YyHI1, HalITBIUYHBI JBICKYpC,
aca0OJiBacIli HalbITHAJIbHAW CcaMacBSAOMACII, TICIXaJariyHas MaHIMYJISIbIs,
KaMYyHIKaIbIsl, KITAHCKYsl MOBA.

MbTa npansbl. BbISYJICHHE acabiiBacliedl HallplsTHAJIbHAra caMacBsiOMacIll
CKpO3b MPbI3MY MaJITHIYHAN KaMyHIKallbIl.

AO'eKT 1acjielaBaHHA: KITalCKis NATITBIYHBIS JIO3YHT1.

IIpaamer nacjieqaBaHHsi: KyJbTYpPHBIS NAT3PHBI, KIS CKIAJalOlb aCHOBY
HalbISTHAJIbLHAN caMacBsIoMacI.

Meraabl paciefaBaHHsl: MeTajanariyHaii AacHOBAal BBICTYIMUI MeETaj
aHami3y 1 CIHT33y, METaJ CTPYKTypHAa-CEMaHTbIYHAra aHami3y, 1HAYKTBIYHBI 1
anicaJbHa-aHaIITEIYHBl METAIBI.

ATpbIMaHbIi BBbIHIKI 1 iX HaBi3HA! BbIIYJIEHA CyBSI3b MaMIXK
BBIKAPBICTOYBAHbIMI § TMAYHBI MpamMekak dYacy HNalIThIYHbIMI JIO3yHTrami 1
HallbIIHAJIbHAN camacBsimomaciio rpamam3sH Kirtaiickait Haponnait PacryOumiki.
[IpaananizaBaHa ricTopbls 1 IPBIKMETHI 3'sTyJIEHHS MATIThIYHBIX J03yHray y Kirai.

Prkamenianbli ma BBIKAPBICTAHHI: MaTAPbIsUIBI 1 BBIHIKI JlaciielaBaHHs
MOTYIb IPBIMSIHAIIA IPbl HABYYaHH1 MIKKYJIBTYpPHAl KAMyHIKALIbIL.

lajina nNpPbLIMSAHEHHSI. MAaTIPBLUIBI MOTYIh OBIIb BBIKAPHICTAHBI Y
NPaKThIIbl BBIKIAJAHHS 1 BBIBYUIHHS MDKKYJbTYpHAl KaMyHIKalbll, MpPbI
BBIBYUSHHI CTBUTICTBIKI, KpaiHa3HaycTBa 1 mepakiaga3HaycTBa.



ABSTRACT
Mashchanka Vitali

PECULIARITIES OF NATIONAL CONSCIOUSNESS THROUGH THE
PRISM OF POLITICAL COMMUNICATION (ON THE MATERIAL OF
CHINESE SLOGANYS)

Structure and scope of work: the work consists of introduction, 3 chapters,
conclusion and list of used sources.

Scope: 49 p., list of used sources — 21 positions.

Keywords: China, politics, slogans, political discourse, features of national
identity, psychological manipulation, communication, Chinese language.

The purpose of the work: lIdentification of the peculiarities of national
identity through the prism of political communication.

The object of the research: Chinese political slogans.

The subject of the research: cultural patterns that form the basis of national
identity.

The methods of the research: The methodological basis was the method of
analysis and synthesis, the method of structural-semantic analysis, inductive and
descriptive-analytical methods.

The obtained results and their novelty: The relationship between the
political slogans used in a certain period of time and the national consciousness of
the citizens of the People's Republic of China has been revealed. The history and
signs of the appearance of political slogans in China were analyzed.

Recommendations for use: Materials and results of the study can be
applied in the teaching of intercultural communication.

Scope: The materials can be used in the practice of teaching and studying
intercultural communication, in the study of stylistics, country studies and
translation studies.



