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MEPEYEHb YCJIOBHBIX OBO3HAUYEHM,
CUMBOJIOB U TEPMHUHOB

CpenctBa maccoBoit unpopmanuu — CMU.

VYupexxnenue  Anmunuctpauuu — Ilpesugenta  PecnyOnuku — benapych
«3narensckuil qoM «benapyck cerogus» razeta «Cb. benapycek cerogusa» — «Cb.
benapyce cerognsa», «Cby»

«Hapopgnas razera» — «HI'».

«3Hams roHOCTH» — «3H».

Banosoii BHyTpenHui nmpoaykt — BBII.

MaccoBas kommyHukanus — MK.



PE®EPAT JJUIIJIOMHOM PABOTBHI

Jlurmomuast pabota — 58 ¢., KOJMUECTBO UCIIOIb30BAHHBIX HCTOUYHUKOB — 40.

[Iepeuenn KJIFOUEBBIX CJIOB: KOMMVYHUKATUBHASA CBA3b,
PEJAKIIMOHHAA TIOYTA, IIMCbMA, YUTATEJIM, YNUTATEJIbCKASA
AYJIUTOPUS, CMU, I'A3ETA, IIEHATHOE U3JAHUE.

OOBEKT uccienoBaHus — MapKeTUHToBas JesarebHocTs CMMU.

[IpeameT uccnenoBanusi — opraHuzanus paboThl 3apyOEKHBIX U OEJIOPYCCKUX
ra3er 1o KOMMYHUKAIUU C ayITUTOPUEH.

Lens paboThl — MPOBECTH aHATU3 PAOOTHI PEAAKIIMOHHON MOYTHI 3apyOEKHBIX
u OEJOpYCCKUX Ta3eT, HUCCIENOBaTh OpraHU3alMi0 padOThl MO0 KOMMYHHMKAIUU C
ayIUTOPUEH M TPOBECTH CpPAaBHEHUE MEXIy JaHHOW paboToi 3apyOeKHBIX U
0€JIOPYCCKUX MEPUOTUUYECKUX U3TaHUN.

MeTo/1p1 McciieToBaHus: OOIICHAYYHBIN (aHAIN3, CpPAaBHEHUE, CHHTE3).

[lomy4yeHHble pe3yabTaThl M HMX HOBHU3HA: CMOJEIMPOBAHBI OCOOEHHOCTH
KOMMYHUKAIIMH C ayIUTOPUEH KaK B OEJIOPYCCKOM Mpecce, Tak U 3a pyOeKoM.

HoBu3zHa paboThl 3akiro4aeTcss B HEAOCTATOYHOW HW3YYEHHOCTH pPalOThI
PEAAKIMOHHOM MOYTHI MEPUOJIUYECKOTO U3AaHUS KaK OTJIETbHOIO CErMEHTa CUCTEMBI
CMU u B uenoM OpraHv3alvi KOMMYHUKATHBHBIX CBSI3€d Ta3eTbl CO CBOUMH
YUTATEIISIMH.

OO6sacTh BO3MOXKHOTO IPAKTUYECKOTO MPUMEHEHMS: NPEIJIOKEHHUS IO
COBEPILIECHCTBOBAHMIO JACSATENBHOCTH PEAAKIIMOHHON ITOYTBHI.

Teopetnueckas ocHoBa pabOThl ChOpMUpPOBAJIAcCh 3a CUET TPYJIOB TaKHX
aBropoB, kak C. M. T'ypesuu, M. @®. Henamesn, T. . Opnoa, 1. M.
[3smommuckuii, M. U. [I3snommunckas, [. II. Cunssckuii, C. B. Ilykacos, JI. H.
Kucnas, JI. A, MupoHeHko u 1p.



PO®EPAT JBIIIIOMHAM ITPAIIBI

JlpIrioMHast mpata — 58 crap., KoJbKacilb BBIKApbICTaHbIX KpbIHiLl — 40.

[lepamnix KJIFOYaBBIX CIOY: KAMYHIKATBIVHAS CYBA3b,
POIAKILIBIMHAS TIOIITA, JICTBI, UbITAUBI, UBITAIIKAS AYJIBITOPBI,
CMI, I'A3ETA, IPYKABAHAE BbIJIAHHE.

AOG'exT macnenaBaHHA — MapKeTbIHTraBas q3eiHacis CMI.

[IpagmeT macimenaBaHHS — apraHi3ambls Tparbl 3aMEXHBIX 1 OeIapycKix ra3er
na KaMyHIKaIbli 3 ayABITOPBISH.

MbTa mpanbl — mpaBecii aHaji3 Mpaibl pPAJaKlbIiiHAN MOIITH 3aMEXHBIX 1
Oemapyckix TraseT, gaciefaBallb apraHi3anbpllo paboOThl MMa KaMyHIKambl 3
ayIBITOPBIST 1 TIpaBecIll TapayHaHHE MaMibK [dajJ3eHail mpamaid 3aMeXHBIX 1
OenmapyCKix MephIsIBIYHBIX BEITAHHAY .

Mertaznpl 1acienaBaHHs: aryJbHAaHABYKOBBI (aHaI3, HapayHAaHHE, CIHTA3).

ATpbIMaHbIs BBIHIKI 1 1X HaBI3HA: 3MaJRJISIBaHbl aca0iiBacill KaMyHIKaIlbIl
ayIBITOPHIL SIK y Oenapyckail mpace, Tak 1 3a MsKOU.

HagizHa mpanpel ckiajgaenua y  HEJACTAaTKOBAad  BhIByYaHACLl — Mpalibl
pAAaKIbIHAN MOIITHI NIEPhIsSAbIUHATa BhIJAHHA SIK acoOHara cermeHTa cictambl CMI
1 ¥ LPJIBIM aprafizalbll KAMyHIKaTbIYHBIX CYBSI3€M ra3eThl Ca CBAIMI YbITAYaMI.

Bobnacip  MaryeiMara mOpakThlyHara IMpPbBIMSHEHHS: MpPAlaHoBbl 1A
YyAackaHajaeHH1 A3€HHACII PAIaKIbIIMHAN TOIITHI.

TrapaTeiuHast acHOBa mpallbl capmaBaiacs 3a KOWIT Hpall Takix ayTapay, K
C. M. T'ypapiuy, M. ®. Hsuamay, T. JI. Apnosa, I. M. [3Bsmomsbincki, M. L.
Jzsnomsiackast, 2. I1. Cinsycki, C. B. Iykacay, JI. H. Kicnas, JI. A, Mipanenka 1
1HIIL



THESIS

Number of applications 58, number of sources used 40.

List of keywords: COMMUNICATIONS, EDITORIAL MAIL, LETTERS,
READERS, READING AUDIENCE, MEDIA, NEWSPAPER, PRINTED
PUBLICATION.

The object of research is the marketing activity of the media.

The subject of the research is the organization of the work of foreign and
Belarusian newspapers on communication with the audience.

Purpose of the work — to analyze work of the editorial mail of foreign and
Belarusian newspapers, to study the organization of work on communication with the
audience and to compare this work between foreign and Belarusian periodicals.

Methodological framework — research methods: general scientific (analysis,
comparison, synthesis).

The results obtained and their novelty: the features of the audience's
communication both in the Belarusian press and abroad have been modeled.

The novelty of the work lies in the insufficient study of the work of the
editorial mail of a periodical publication as a separate segment of the media system
and, in general, the organization of the newspaper's communicative relations with its
readers.

The theoretical basis of the work was formed due to the works of such authors
as S.M. Gurevich, M.F. Nenashev, T.D. Orlova, I.M. Dzyaloshinsky, M.I.
Dzyaloshinskaya, D.P. Sinyavsky, S.V. Tsukasov, L. N. Kislaya, L. A, Mironenko
and others.



