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GENERAL CHARACTERISTICS OF THE WORK

Master’s thesis: 65 p., 14 figures, 8 tables, 35 sources.

OIL AND GAS INDUSTRY MARKETING, OIL AND GAS EQUIPMENT,
SEGMENTATION, POSITIONING, PEST ANALYSIS, SWOT ANALYSIS,
MARKETING STRATEGY, STP MARKETING, SMART GOAL, OKR,
TRANSFORMATION, DIGITALIZATION, POST-PANDEMIC MARKETING,
POST-EPIDEMIC ERA.

The aim of the study is research stages and methods of marketing analysis of
the China Petroleum Technology Development Corporation market.

Object of the research: China Petroleum Technology Development
Corporation (CPTDC).

Subject of the research: CPTDC Oil and Gas Equipment in UAE Marketing
Analysis and Strategy in Post-Epidemic Era.

Research Goal: Analyze the current situation of CPTDC, formulate new
market strategies, and help enterprises get out of the trouble.

Research methods: literature research method, descriptive research method,
experience summary method (benchmarking), comparative analysis, investigation
and graphic research methods, specific marketing analyzes (PEST, SWOT, STP
model).

The structure of the paper is as follows: the first part is devoted to the
analysis of the evolution of approaches to marketing from the 1950s to the post-
epidemic period and introduces the key concepts of modern marketing. The second
part is devoted to the study of the current situation in China Petroleum Technology
Development Corporation. In the third part, we conducted a macro- and
microeconomic analysis, as well as a CPTDC PEST and SWOT analysis. The fourth
part deals with the problems faced by CPTDC in the oil and gas equipment market,
and recommendations for improving the situation.

Realm of the possible practical application the author analyzes the
company's strategy based on the STP model of marketing. The company's market was
segmented, the most profitable segments were identified, the target market
positioning and specific proposals for the development and adjustment of the strategy
in the post-epidemic period were proposed, and examples of operations under the
ROC scheme were developed. The strategic proposals relate to the personalization of
the company's marketing, the transition to a 24/7 service, including post-sales, the
involvement of intermediaries, the localization and expansion of the direct supply
network, the introduction of technical and technological innovations, and phased



marketing control. Special attention is paid to creating a specialized marketing team
and working with the team.

The author of the paper confirms that the computational and analytical material
provided in the thesis reflects the state of the process under investigation correctly
and objectively, and all theoretical, methodological and methodical provisions and
concepts are referenced to their authors.



OBIIAA XAPAKTEPUCTUKA PABOTbI

Marwuctepckas padota: 65 c., 14 pucynkoB, 8 Tabmaui, 35 UCTOYHHKA.
KmroueBsie  cimoBa:  MAPKETHMHIT HE®TETA30BOM  OTPACJIY,

HE®TEI'A3OBOE OBOPY/IOBAHUE, CEI'MEHTALMA,
[TO3NLNOHMNPOBAHMUE, PEST AHAJINS, SWOT-AHAJIN3,
MAPKETHUHI'OBASA CTPATEI'UA, STP-MAPKETHUHI, SMART LEJIb, OKR,
TPAHCOOPMALNA, MNPPOBU3 AL, MAPKETHHI'

[NOCTITAHAEMHWYECKOI'O ITEPUOJA, ITIOCTIIMUIAEMNYECKAS DPA.

Henabio wuccaenoBaHusi SBJISETCS HCCIEAOBAaHHE HJTAalOB M METOJIOB
MapKETUHTOBOTO aHAJIM3a PhIHKA.

O0bexkToM wucciaenoBanus spisiercss  China  Petroleum  Technology
Development Corporation (CPTDC)

IIpeameTom Hcciie0BaHUSA SIBIISICTCS MApKETHMHIOBBIM aHAJIU3 U CTpaTerus B
noctynuaemudeckyto snoxy CPTDC nedrerazooro o6opynoBanus B OAD.

Metoabl wucc/ieOBaHUSI: CPAaBHUTEIBHBIN aHAIU3, METOJ HCCIIEIOBaHUS
HAYYHOM JIUTEpaTyphbl, METOJ OIKCATEILHOTO HCCIENI0BaHUsA, METOJA O0000IIeHUs
onbiTa (OCHUMAPKUHT), crenuduueckue MapKeTHHTOBble MeToansl aHanusa (PEST,
SWOT, uccnenoanue STP monenn).

CTpykTypa cTaThH, CJeAylOliasi: IepBas 4YacTh IOCBAIIEHA aHAIU3Y
HBOJIIOIIMM TOAXOJOB K MapKeTuHry, ¢ 1950-X TomoB J0 MOCTAMUIEMUYECKOTO
nepuojia, U 3HaKOMUT KJIFOUEBBIMU TOHSATHSIMHU COBPEMEHHOIO MapkeTHHra. Bropas
4acTh IMOCBsIIeHa M3y4eHHO Tekymieil curyaruu Ha China Petroleum Technology
Development Corporation. B TpeTbeii yacTu ObUT IPOBEIEH MAKPOIKOHOMHUECKUHN U
MukposkoHoMuueckuid aHanusbl, PEST u SWOT-anaimm3er CPTDC. B uerBeptoii
yacTh OOCYXXJIaroTcsi MpoOJEeMBbI, C KOTOpPbIMU cTankuBaercs mnpeanpustue China
Petroleum Technology Development Corporation Ha pbiHKE HedTErazoBoro
0o0opyioBaHusl B TMOCTIAHAEMHYECKUN MEPUOJ U PEKOMEHAAIMH IO YIIyYIIEHHUIO
CUTYAallUH.

O06sacTh BO3MOKHOIO NMPAKTHYECKOr0 npuMeHenusi. B paGore aBTOpoMm
npoBelleH aHanu3 cTpareruu komnanuu 1o STP-moxenu wmapketunra. beina
MPOBE/ICHa CETMEHTAllUs PHIHKA KOMIIAHWHW, BBIABICHBI HamOoJiee MPUOBbLIbLHBIC
CEerMEHTBI, TPEIJIOKEHO 1E€JIEBOE PHIHOYHOE TMO3UIIMOHUPOBAHUE M KOHKPETHBIC
MPENJIOKEHUsI 10 Ppa3pabOTKE U KOPPEKTHUPOBKE CTPATETHU B TMOCTAIMUIEMUYECKUM
nepuo;, paspadoransl npuMepsl KR o cxeme OKP. Ctparernueckue npeioxeHus
KacaroTCsl MepCOHAIM3AIMYM MApKETUHTa MPEANpUsITHs, epexoja Ha cepBuc 24/7, B
TOM 4YHUCJIE€ TMOCT-MPOJAKHBIA, TMPUBJICYCHUS TOCPEIHUKOB, CTAa0IM3alUd |
PACHIMPEHUS] CETH MPSIMBIX MOCTABOK, BHEAPEHUSI TEXHUYECKUX U TEXHOJIOTHYECKUX
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WHHOBAIIMH, MO3TAMHOTO MApKETUITHTOBOTO KOHTPOJs. Ocoboe BHUMaHUE YACICHO
CO3/IaHUI0  CMEIUATU3UPOBAHHON MApPKETMHTOBOM KOMaHAbl M  paboTe 1o
COBEPIIECTBOBAHUIO KOMAH/IBI.

ABTOp CTaTbu MOATBEPKIAET, YTO MPEACTABICHHBIA B JUCCEPTALUN PACUECTHO-
aHAJTUTUYECKUWA Marepuail MpaBUIBHO M OOBEKTUBHO OTPaXaeT COCTOSIHUE
HCCIIELYEMOTO MPOLECCA, & BCE TEOPETUUECKHUE, METOAOJIOTUUECKAE U METOINYECKUE
MOJIO’KEHUS M KOHIIETIIIMY OTChUIAKOTCS K KX aBTOPAM.
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