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OBIIAA XAPAKTEPUCTHUKA PABOTbI

MAPKETHHI', MAPKETHUHI' B IT,
[NPEAITPUHUMATEJIbCTBO, PA3BUTHUE MAPKETHMHI'OBOU
JEATEJIBHOCTHU

Heap ucciaenoBanus: pa3padoTaTh NPEITOKEHUS MO COBEPIICHCTBOBAHUIO
MapKETUHIOBOU AesATesIbHOCTH OOIIecTBa ¢ JTOMOJHUTEIbHON OTBETCTBEHHOCTBIO
«lenTp nHPOPMAITMOHHBIX TEXHOJIOTHI «BUKOHCANTY.

OO0beKT uccjieoBaHus: CyObEKTHI X03sicTBOBaHUs Pecmybnuku bemapych

Ilpeamer wuccaexoBaHMsi: MapKeTUHIroBas JAesaTenbHOCTh OOmecTsa ¢
JOTIOJTHUTENBHOW  OTBETCTBEHHOCThIO «LleHTp HMHQOPMAMOHHBIX TEXHOJIOTUI
«bukoHcanTy.

MeTtoasl HCC/IC0OBAHMSA: oOlLIeHayYHbIe METO/BI, aHam3
KOHKYPEHTOCIOCOOHOCTH, CPABHUTEIBHO-IIPABOBOM aHAIIN3.

HccaenoBanusi B pa3padoTKe: W3YyYEHBl TEOPETUKO-METOIOJIOTUYECKUE
OCHOBBI MapKETHHTOBOW JIEATENBHOCTH, €€ IIPaBOBasl PETJaMEHTAIUs, ITOHATHE
PEANPUHUMATENIBCTBA,  ONPEAECIEHbl OCHOBHBIE KOHKYPEHTBI  HCCIIELYEMOIO
cyOBbekTa X034 CTBOBAHUS, IIpOaHaIN3UPOBAHA KOHKYPEHTOCIOCOOHOCTh
opraHu3auuu. B pe3ynbTraTe ObUIN BBIABIEHBI Ca0ble U CUJIbHBIE CTOPOHBI CYObEKTA
XO035MCTBOBAHMS M TMPEIOKEHBI 3KOHOMUYECKH OOOCHOBAHHBIE PEKOMEHJALMHU IO
COBEPLIEHCTBOBAHUIO MAPKETUHI OBOU JEATEIIBHOCTH.

OobaacTe npumeHenusi: OOIIECTBA C JOMOJHUTEIBHON OTBETCTBEHHOCTHIO
«leHTp MHPOPMAMOHHBIX TEXHOJOTUN «BUKOHCAIT» M CYOBEKTHI XO35IICTBOBAHUS
u3 cdepst I T yemyr.

JKOHOMHUYECKAA U COUMATbHANA 3HAYMMOCTb: MPEII0KEHHBIE MEPOITPUATHS
MOMOTYT MOBBICUTh 3KOHOMUYECKYIO 3P(PEKTUBHOCTH MAPKETUHIOBOM JEATEIBHOCTH
OpraHu3allid M TOBBICUTH KOJIMYECTBO YUCTOM MpHObLIM KoMmmanuu. Iloctpoenue
3¢ (HEeKTUBHON MAPKETHUHIOBOM AESATENBHOCTH CYOBEKTOB XO3SIMCTBOBAHUS TOMOXKET
BBICTPOUTH JOBEPUTEIBHBIE OTHOLICHHS C TNOKYNATEIsMH, IIOBBICUTh YPOBEHb
YAOBJIETBOPEHHOCTH KJIMEHTOB.

ABTOp paboThl TOATBEPKIAET, UTO MPUBEACHHBIH B HEH pacyeTHO-
aHAIMTUYECKUI Marepuan MpaBWIbHO M OOBEKTUBHO OTPaXaeT COCTOSHUE
HCCIIEAyEMOTO TIPOIiecca, a BCE 3aMMCTBOBAaHHBIE M3 JMUTEPATYPHBIX M JIPYTHUX
MCTOYHUKOB CONPOBOXKIAIOTCS CCHUIKAMH HA UX aBTOPOB.



ATI'YJIBHAS XAPAKTAPBICTBIKA PABOTbDI

MAPKETBIHI, MAPKETBIHIT V IT, IPAIIIPBIMAJIBHILITBA,
PA3BILILIE MAPKETBIHI' ABAM JI3EMHACLI|

Mbdta faciegaBaHHsl:  pacmpanaBallb [panaHOBBl A  YJacKaHAJICHHI
MapKeTbIHTaBail m3eiiHaciii TaBappicTBa 3 pAamarkoBail aakasHacmio «l[PHTP
1HbapMalbITHBIX TIXHAIOTIH «bUKOHCANT».

AO'eKT nacjenaBaHHs: cy0'eKkTsl racnagapants Pacmy6uiki bemapych

IIpagmer fgacienaBaHHsl: MapKETbIHTaBas JI3€MHACUb laBapeIicTBa 3
JaIaTKOBail OTBETCBEHHOCTH «L[pHTp 1H(DapmanbIiiHbIX TaXHANOT1H «bukoHcanT».

Metaabl AacJieIaBaHHA: aryJIbHaHABYKOBBIS METabl, aHami3
KaHKYpIHTa3/10J1bHACI, apayHaIbHA-TIPABaBbl aHAII3.

JaciaenaBanHi y pacnpamoyubl: BbIBy4YaHbl TIapAThIKa-MeTaJalariuyHbIs
aCHOBBI MAapKETbIHIaBal J3€iHacll, s€ TMpaBaBas pAIrJIAMEHTAllblA, MaHALLE
IpaaNpbIMaIbHINTBA, BbI3HAYAHBl ACHOYHBIS KAHKYPHTHI JlOCieIHara cyo0'ekra
racriajlapaHts, paaHaiizaBaHa KaHKYpIHTa30JIbHACI[h apraHi3albll. ¥ BBIHIKY ObLTI
BBISIYJIEHBl CJIa0blsi 1 MOLHBIA Oaki cy0'ekTa racmajapaHHs 1 TMparnaHaBaHbl
PKaHaMIuyHa aOrpyHTaBaHbIS pAIKAMEHAAIbll Ma YJacKaHaJeHHI MapKeThIHTaBai
3erHacI.

Bobaacupb y:xkpiBaHHs1: TaBapbICTBa 3 JaaTKOBal OTBETCBEHHOCTH «L[HTp
1H(papMaUbIiHBIX TAXHANOTIH «bUKOHCANT» 1 cy0'ekThl racnagapanss 3 cdepsl 1T
MacIyT.

JKaHAMIiYHAsl | caubIsiIbHAsl 3HAYHACHb: ITPAIlAHABAHBII MEPANPHIEMCTBBI
JlaraMoryIlb TaBbICIb SKaHAMIUYHYIO 3(EKThIYHACIIL MapKEThIHraBail A3eWHacIll
apradizampll 1 TaBbICIb KOJbKACIL 4YbICTara NpbIOBITKY Kamnanil. IlaOynoBa
aeKThIyHAl MapKeThbIHTaBail JA3edHacul cy0'ekTay racmajgapaHHsi JanamMoska
BBIOYy/1aBallb JaBEPHBIS AJIHOCIHBI 3 AKYIHIKaMi, MaBBICIIb Y3POBEHb 3aJJaBOJICHACII]
KJIICHTAY.

A¥Tap mpaupl nmauBsipjkae, IITO MPBIBEI3EHbI § € pa3iikoBa-aHaIITHIYHbBI
MaTaIphISIT IpaBijbHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH Jociie/lapaeMara Imparpjcy, a
Yce 3ama3plyaHbls 3 JIITapaTypHBIX 1 HIIBIX KPBIHII CyTIpaBajKaroIiia criacblikami Ha
1X ayTapay.



SUMMARY

MARKETING, MARKETING IN IT, ENTREPRENEURSHIP,
MARKETING DEVELOPMENT

Purpose of the study: to develop proposals for improving the marketing
activities of the Company with additional responsibility «Information Technology
Center «Bikonsult».

Object of research: business entities of the Republic of Belarus.

Subject of research: marketing activities of the Company with additional
responsibility «Information Technology Center «Bikonsult».

Research methods: general scientific methods, competitiveness analysis,
comparative legal analysis.

Research in development: studied the theoretical and methodological
foundations of marketing activities, its legal regulation, the concept of
entrepreneurship, identified the main competitors of the investigated business entity,
analyzed the competitiveness of the organization. As a result, the weak and strong
sides of the business entity were identified and economically justified
recommendations for improving marketing activities were proposed.

Scope: Company with additional responsibility «Information Technology
Center «Biconsult» and legal entities from the field of IT services.

Economic and social significance: the proposed measures will help to
increase the economic efficiency of the organization's marketing activities and
increase the amount of the company's net profit. Building an effective marketing
activity for business entities will help build trusting relationships with customers, and
increase customer satisfaction.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by links to their
authors.
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