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BBEJAEHHUE

VY4uuThiBas OTHOCUTEIBLHO HEJABHEE MOSBICHUE B TEOPUU U MPAKTUKE IMOHATHS
«HAllMOHAJIbHBIM OpEHIUMHT» B KadecTBe OO0JIACTH HAyYHBIX HCCIEIOBaHUM, Ha
CETOJHAIIHUN JIEHb KOHLEMIUS HAIMOHAJIBHOIO OpEeHIWHTa MPOXOIUT CTaIUIO
aKTUBHOTO (popmMupoBaHus. [Ipu 3TOM MOKHO BECTH peUb O TOM, YTO HAIMOHAJIbHBIHI
OpEHIUHI CYLIECTBOBAJ HAa NPOTSIKEHUH BEKOB. TeM HE MEHEEe C TOYKH 3PEHHS
UCCJENOBAHUA W TMOCTPOCHHS] TEOPHM, KOHLENUMS HAUMOHAIBHOIO OpeHIuHIa
HaxoauTcs B crTaauu pa3zButhsd. OpHa W3 HEMHOIMX KOHLENTyaJIH3aluid
HAI[MOHAJBHOTO  OpeHAMHra  OMpelneisieT  ero  Kak  <CTPaTermyecKyro
CaMOMNPE3EHTALMI0 CTpaHbl C [EJbI0 CO3JaHHUS PENYTALMOHHOIO KaluTala
MOCPEJICTBOM  MPOJBIXKEHUSI HKOHOMHUYECKUX, TOJUTUYECKUX U COLHUAIBHBIX
WHTEPECOB BHYTPHU CTPAHBI U 32 PyOEHKOM>>

AKIIEHT Ha caMONpe3eHTAlM U IPOJBUKEHUN MPOUCTEKAET U3 MEPCIEKTUBBI
CBsI3€H C OOIIECTBEHHOCTBIO M MOTYEPKUBAET BAXKHOCTh TOTO, YTOOBI HALIUSI AKTUBHO
yIpaBisila CBOEH pemyTalue, a HE IMACCMBHO II03BOJISJIa BHEIIHUM CTOPOHAM
HaBSI3bIBaTh HAllUM CBOM OpeHn. Takum 00pa3oM, HAIMOHAJIBHBIA OPEHIAMHI MOYKET
OBITH MOHAT KaK (hOpMa CaMO3AILUTHI, B KOTOPOH CTPAHBI CTPEMSITCS PACCKA3aTh CBOU
COOCTBEHHbIE HCTOPHHM, a HE OBITb OTBEPrHYTbIMM HHOCTpaHHbIMU CMU,
KOHKYPHUPYIOIIUMH HALMSIMU WJIM YBEKOBEUHBAHUEM HAI[MOHAJIBHBIX CTEPEOTHUIIOB.

[lenu, OOBIYHO CBSI3aHHBIE C HAIIMOHAJIBHBIM OPEHIAMHIOM, BKJIIOYAIOT B ce0s
INPOJBMKEHUE DJKCIOPTA, MPUBICYEHUE HHOCTPAHHBIX HMHBECTUIUH, pa3BUTHE
Typu3Ma M, 4TO Oojiee HeMaTepHAJIbHO, YBEIMYECHHE BIIMSHHUS HAlMM B MHPOBBIX
nenax. XOTA NEpBbIE TPHU UENH JETKO MOAJAI0TCS MPUMEHEHUIO TPAaJAULMOHHBIX
METO/I0B OpEeHJIMHTa B JIEJIOBOM CEKTOpE, 1I€JIb CO3/IaHUs HALMOHAIBHOIO BIIMSHUS
YacTO HAXOAMUTCS B 00JIACTU MyOJIMYHON AUINIOMATHHU U TPOJBUKEHUS MSATKON CHUJIBL.
XOTsl HAIMOHAJIbHBIN OpEeHAMHI W MyOJIMYHAs AMIUIOMATUS UMEIOT CXOXKHUE LU B
OTHOUIEHUM TOBBIIICHUS HUMUIKA HALMHM, TOT (DAKT, YTO OHU HCXOIAT U3 Pa3HbIX
aKaJeMUYeCKUX  JAWCIUIUIMH, TOpUBEI K  3HAYUTEIBHOMY  OTCYTCTBHUIO
KOHLENITYaJIbHOW UHTETPALIMH.

B 3HauMTENbHON CTENEHN UCTOKM HALMOHAIIBHOTO OpEeHAMHIa JIeKaT B OU3Hece,
B TO BpeMs KaK KOpHUM MYyOJIMYHOM [OMUILUIOMATHU JIekKAT B MEXKIYHAPOIHBIX
OTHOUIEHUSIX; U HA aKaJIeMUYECKON apeHe 3TU JIB€ NUCLMIUIMHBI PEIKO BCTPEUAIOTCS.
DTO, HECOMHEHHO, WM3MEHHUTCS, TOCKOJbKY HWHTEpPEC KaK K HalMOHAIbHOMY
OpEHIUHTY, TaK U K MMyOJIMYHON AUILIOMATHHU TPOJOJIKAET PACTH.

OOBeKT uccienoBanus — cTpaHoBol Openy Pecriyonuku benapyce.

[IpeameT uccnegoBaHUsi — MApPKETUHIOBbIE MHCTPYMEHTHI (POPMHUPOBAHUS U
yIIY4IIEHUsI CTPAHOBOIO OpeH/a.



Lenb paboThl — pa3paboTaTh NPEUIOKEHHUS 110 MPUMEHEHUI0 HHCTPYMEHTOB
MapKETHHTa C IebI0 yIydlIeHus: cTpaHoBoro Openna Pecybnuku benapyce.

JIis TOCTHKEHMsI IOCTABJICHHOM 1IeTTH TpeOyeTCs pEelINTh CIASAYIONINE 3a/1a4u:

—  U3YYHTh TEOPETHYECKHE OCHOBBI CTPAaHOBOTO OpeHJa Kak QakTopa
KOHKYPEHTOCTIOCOOHOCTH TOCYAapCTBa,;

— TIPOBECTH OIIEHKY cTpaHoBoro Openma B PecrmyOnmuke bemapyck m mpyrux
CTpaHax;

—  OLEHUTh BO3MOXXHOCTH U HAampaBleHUS TMOBBIMICHUA 3((HEKTUBHOCTU
cTpanoBoro 6penna Pecmyonmke benmapyce.

MeToapl MCCNEOBaHUSA: METOJ JCTalW3allid, CUCTEMAaTH3aIlMi JJIEMEHTOB,
METOJ cuHTe3a (0000IIeHUs), METO/bl AHAJTUTHYECKON OO0pabOTKH, TI'PyHIUPOBKU
JaHHBIX, CPAaBHEHHM, TpaduyecKuii.



OBIIAA XAPAKTEPUCTUKA PABOTDI

Marucrepckas auccepranus: /4 c., 9 puc., 10 tabmn., 73 ucrounuk, 6 mpui.

CTPAHOBOM BPEH/I, KOHKYPEHTOCITIOCOBHOCTb HA
MEXIAYHAPOJHOM PbIHKE, MAPKETHUHI'OBBIE KOMMYHUKAIINU,
TYPU3M, UHBECTULMOHHAA IIPUBJIEKATEJIBHOCTD, PECITYBJIMKA
BEJIAPYCb

OOBeKT uccienoBanus — ctpaHoBoi Openn Pecriyonuku benapyce.

[IpeameT uccnegoBaHUs — MAPKETUHTOBbIE MHCTPYMEHTHI (POPMHUPOBAHUS U
YIIYUIIEHHUs] CTPAHOBOTO OpeHa.

Lens paboTel — pazpaboTaTh MPEAJTIOKEHHS IO MPUMEHEHUIO WHCTPYMEHTOB
MapKeTHHTa C IeJIbI0 YIyUllleHus cTpaHoBoro Openaa Pecnybnuku benapycs.

Meroapl HCCleIOBAaHUS: METOJ JeTalM3allii, CUCTEMAaTHU3allMi 3JIEMEHTOB,
MeTO/ cuHTe3a (0000IeHUs), METO/Ibl aHAJUTHYECKON 00pabOTKH, TPYNIUPOBKU
JAHHBIX, CPABHEHUH, TpadUUECKUiA.

B mpouecce BhIMOIHEHUST paObOTHI MPOBEACHBI CIEAYIOIIME HCCIEeI0BAHUS
(pa3paboTKM): M3y4YEHBl TEOPETHUUYECKHUE OCHOBBI CTPAHOBOrO0 OpeHJa Kak (akTopa
YKpEIUICHUS ~ KOHKYPEHTOCIOCOOHOCTH  TOCYJapCTBa;  IPOBEIEHA  OIICHKA
dbopmupoBaHus ctpaHoBoro Openna B PecnyOnuke benmapych W apyrux crpaHax;
pa3paboTaHbl TPENJIOKEHUS] M0 YIy4YIIEHUI0 cTpaHoBoro OpeHaa PecnyOnuku
benapych ¢ ucnonab30BaHUEM MapKETHUHTOBBIX MHCTPYMEHTOB.

DnIeMEeHTOM  TPAKTUYECKOM 3HAYUMOCTH JIaHHOW  paboOThl  SBISIOTCS
MPENJIOKEHHBIE MEPOIPHUATHAS TI0 COBEPIICHCTBOBAHUIO CTPAHOBOTO OpeHaa
Pecniy6nuku benapycs.

ABTOp paboOThl TMOATBEPKIAET, UYTO MPHUBEIACHHBIM B pabOTe pacyeTHO —
AHATUTHYECKUN Marepual OOBEKTUBHO OTPaXXaeT COCTOSHHUE HCCIEAYEeMOTO
nporecca (pa3pabaThiBaeMOT0 OOBEKTa), BCE 3aMMCTBOBAHHBIC U3 JIMTEPATYPHBIX
UCTOYHUKOB TEOPETHYECKUE M METOJOJOTHUUECKHE TOJOKEHUS W KOHIEMIUU
COTIPOBOK/IAFOTCS CChUIKAMH Ha X aBTOPOB.

(noonucv cmyoenma)



GENERAL CHARACTERISTIC OF THE WORK

Master's thesis: 74p. 9fig. 10 tables. 73 sources, 6 adj.

COUNTRY BRAND, COMPETITIVENESS IN THE INTERNATIONAL
MARKET, MARKETING COMMUNICATIONS, TOURISM, INVESTMENT
ATTRACTIVENESS, REPUBLIC OF BELARUS

The object of the study is the country brand of the Republic of Belarus.

The subject of the study is the creation of a country brand.

The purpose of the work is to consider the possibilities and directions of
improving the effectiveness of country branding in the Republic of Belarus as a
condition for increasing competitiveness in the international market.

Research methods: the method of detailing, systematization of elements, the
method of synthesis (generalization), methods of analytical processing, grouping of
data, comparisons, graphical.

In the course of the work, the following studies (developments) were carried
out: the theoretical foundations of the country brand as a factor of state
competitiveness were studied; the process of forming a country brand in the Republic
of Belarus and other countries was evaluated; the opportunities and directions for
improving the effectiveness of country branding in the Republic of Belarus were
evaluated.

The elements of scientific novelty (practical significance) of the results
obtained are the activities aimed at developing the brand of the country of Belarus.

The area of possible practical application is the country's foreign policy.

The author of the work confirms that the computational and analytical material
presented in the work objectively reflects the state of the process under study (the
object being developed), all theoretical and methodological provisions and concepts
borrowed from literary sources are accompanied by references to their authors.



