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[lenpt0  AWMJIOMHOM  pabOTHI  SIBIAETCA  HM3yUYEHUE  THIIOJIOTHUECKUX
0COOEHHOCTE MOTPEOUTENHCKOTO MOBEACHUS COBPEMEHHOTO KineHTa. OOBEeKTOM
IUTUTIOMHON paboThl SIBISIETCS TOBEJEHUE IIOKYyMaTele B TOPrOBBIX OOBEKTaX.
[IpenveToM AWMIOMHONW pabOTHI BBICTYMAeT THUIIOJIOTHYECKHE OCOOCHHOCTH
NOTPEOUTENHCKOTO MOBEACHHUS COBPEMEHHOTO KIIMEHTA.

Pesynbprarom naHHOW pabOTHI ABISIETCS aHATN3 HHCTPYMEHTAIBHBIX (aKTOPOB
BIIMSIHAS HA TTOTPEOUTETBCKOE MTOBEACHIE COBPEMEHHOTO KIIHEHTA.
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The aim of this graduate work is study of typological features of consumer
behavior of a modern client. The object of the thesis is customer behavior in retail
facilities. The subject of the thesis is typological features of consumer behavior of a
modern client.

The result of this work is analysis of instrumental factors of influence on the
consumer behavior of a modern client.



