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PE®EPAT

Juninomuas pabota conepkuT 54 crpaHulbl, 3 TJaBbl, 59 HCTOYHUKOB, 2
TaONIUIBI, 3 PUCYHKA, 3 IPUIIOKECHHUS.

KatoueBbie ciaoBa. PEKJIAMHBIMM TEKCT, WH®OPMATUBHAS
PEKJIAMA, TYPUCTHUYECKAS HAIIPABJIEHHOCTH, TYPUCTUUYECKU
JIMCKYPC, BEB-KOHTEHT, TVYPUCTUUYECKMH CAWT, TYPU3M,
JIMHIT'BOCTPAHOBEJTUECKMIA TEKCT.

OO0beKT HMcciae0BaHUsl: BEO-KOHTEHT TYPUCTHUYECKON HampaBlIEHHOCTH Ha
BeO-caiitax TripAdvisor.com, Trip.com u Belarustourism.by.

IIpeamer wuccaenoBaHMs: OCOOEHHOCTH IE€PEBOJA PEKIAMHBIX TEKCTOB
TYPUCTUYECKOWU HANPABIECHHOCTH.

Hear wuccaenoBaHMsi: BBISIBUTh JKaHPOBO-CTHIIMCTUYECKUE,  JIEKCHUKO-
CEMAHTUYECKUE U T'PaMMAaTHKO-CUHTAKCUYECKHE OCOOEHHOCTH PEKJIAMHBIX TEKCTOB
TYpPUCTHYECKOTO  JIUCKYpCa, ONPEIEIUTh 3aKOHOMEPHOCTH M  YaCTOTHOCTb
YHOTPEOJIEHHUs] T€X WIM MHBIX NPUEMOB U CIOCOOOB MEPEBOJIa PEKIAMHBIX TEKCTOB
TYPUCTUYECKOW HAPABIECHHOCTH.

Metoabl uccjie0BaHHUA: COOp TEOPETHUYECKUX JAHHBIX IO HCCIEeayeMOi
TE€M€, METO/1 CILTOIIHOM BEIOOPKH, KOJIMYECTBEHHBIN aHAIU3, JUCKYPCUBHBIN aHAIN3,
CPaBHUTEIIbHBIN aHaJus, KAHPOBO-CTUITUCTUYECKUI aHaJIN3, JIEKCUKO-
CEMaHTUYECKU aHaJIN3, TPAMMATHKO-CUHTAKCUYECKUN aHAJIH3.

IHonyyennble pe3yabTaThl M HMX HOBHU3HA: B paldoTe YCTAHOBJICHBI
OCOOEHHOCTH JIMHTBOCTPAHOBEAUECKOrO0 TEKCTa M HMH(GOPMATHUBHOM PEKIaMBbL;
BBISIBJICHBI KAHPOBO-CTUJIMCTHYECKHE, JIEKCUKO-CEMAHTUYECKHE U TIPaMMaTHKO-
CUHTAaKCUYECKHE OCOOCHHOCTH TEKCTOB, (OPMHUPYIOMMX KOHTEHT BeO-CaiTOB
TripAdvisor.com, Trip.com u Belarustourism.by; omnucaHsl MOIXOABI K MEPEBOAY
JIEKCUKO-CEMAHTHYECKOW COCTABJISIOIIEH TYpPUCTHUYECKOIO0 PEKJIAMHOIO TEKCTa,
OIpEENeHbl 3aKOHOMEPHOCTH M YaCTOTHOCTh YIOTPEOJIEHUS TEX WIIM UHBIX IPUEMOB
Y CIIOCOOOB MEPEBO/IAa PEKIAMHBIX TEKCTOB TYPUCTHUECKOW HAIIPABIEHHOCTH.

Teoperuyeckass M  NPaKTH4YeCKass  3HAYUMOCTH  MCCJIEJOBAHUA:
UCCJIEIOBAHNE BHOCHUT ONPENENEHHBIN BKJIAJ B pa3pabOTKy MpoOIeMbl OMUCAHUS
PEKJIaMHOTO TYPUCTHUYECKOTO JHUCKypca Omnarogaps MOAPOOHOMY pPacCMOTPEHHUIO
O0COOEHHOCTEH PEKIIAMHOIO TEKCTa U PACIIMPEHUIO YK€ UMEIOLIUXCS MTPEICTABICHUN
o crnenuduke pabOThl HaJA JaHHBIMU TeKcTamu. [lomydeHHbIE pe3ylbTaTbl MOTYT
ObITh HCIOJB30BAHBl B XOJI€ TMpenojaBaHusi IUCUUILIUHBL <«lIpakTukym 10
MEXKYJIbTYPHON KOMMYHHUKALIUN.



PO®EPAT

JpimomMHas mpara 3msmgae 54 ctapoHki, 3 TiiaBel, 59 KpbiHi, 2 Tabminsl, 3
MAJIFOHKA, 3 JaJaTKy.

KatouaBbis  cioBbl:  PDKJIAMHBI  TDKCT, IH®APMATBIYHAS
POKJIAMA, TYPBICTBIYHAA HAKIPABAHACIID, TYPBICTBIUHBI
JBICKYPC, BOB-KAHTOHT, TYPBICTBIYHBI CAWT, TYPBI3M,
JITHTBAKPAIHA3HAVYYEBI TOKCT.

A0'eKkT nacieqaBaHHS: BY0-KaHTPHT TYpBICThIUHAW HakipaBaHacIil Ha Bd0-
caiitax TripAdvisor.com, Trip.com i Belarustourism.by.

IIpagmer pacienaBaHHsA: acaOiiBacIli TNepakiagy pPIKIAMHBIX TOIKCTAY
TYpBICTBIYHAN HaKipaBaHAaCII].

MbhTa  jgaciiefaBaHHA: BBISABIIb  JKAHPaBa-CTBHUIICTBIYHBIS,  JIEKCIKa-
CEMaHTBIYHBISI 1 TpaMaThlKa-CIHTAKCIUHbIA acaliiBacili PAIKIAMHBIX TIKCTaY
TYpBICTBIUHAra JAbICKYPCY, BBI3HAUBIIh 3aKaHAMEPHACIl 1 YaCTOTHACUb Y>KbIBaHHS
THIX Il IHIIBIX OpbIEMAY 1 criocabay mnepakiagy pIKJIaMHBIX TAIKCTAY TYpbICThIYHAN
HaKipaBaHacIll.

Metaabl nacjegaBaHHs: 300p TIap3THIYHBIX JAA3€HBIX Ma JAOCIEAHAN TAME,
MeTaJ| CyIJIbHA BbIOAPKI, KOJBKACHBI aHaNi3, JbICKYPCIYHbI aHaji3, MapayHalbHbI
aHaji3, »aHpaBa-CTHUIICTBIYHBI aHalli3, JIGKCIKa-CEMaHTBIYHBI aHalli3, rpaMaTrblKa-
CIHTaKCIYHBI aHaJi3.

ATpbIMaHbIsl BBbIHIKI i IX HaBi3HAa: y mpainbl YCTaHOYIJIEHbI acadiBacii
JIHTBaKpalHa3Hayyara TAKCTY 1 i1H(apMaTblyHail pAKIaMbl; BBISYJICHBI KaHpaBa-
CTBUTICTBIUHBISI, JIEKCIKAa-CEMaHTHIYHBISI 1 TpamMaThIKa-CIHTAaKCIUHbIA —acalsiBaciii
TIKCTAY, fKiA (apMipyroub KaHTAHT B30-caiitay TripAdvisor.com, Trip.com 1
Belarustourism.by; amicanbl magbIXoAbl Ja Mepakiagy JeKCiKa-CeMaHThIYHAM
cacTayJisifouyail TypbICThIYHAra paKjamMHara TAKCTY; BbI3HAYaHbl 3aKaHaMepHacUl 1
YaCTOTHACIb Y>KbIBAHHS THIX LI 1HIIBIX OpbIEMAY 1 criocabay mepakiany pIKIaMHbIX
TIKCTAY TYpHICTBIYHAN HaKIpABAHACIII.

TrapaThiuHas i NpaKkTbIYHASA 3HAYHACHbL JAC/eaBAHHS: JacielaBaHHE
VHOCIIIb TDYHBI YKJIaA Yy pacnpainoyky mnpabieMbl —amicaHHs paIKiIamMHara
TYypbICTBIUHAra JbICKYpCY MA34KYyHOUbl Maapadsi3HaMmy pasrisgy acabsiBaciisy
pAKIIaMHara T3KCTY 1 HAlIbIPIHHIO YKO HASYHBIX YAYJICHHSY Ipa crelblpiKy mparbl
HaJl JaJ3€HbIMI TOKCTaMi. ATpbIMaHbBISI BBIHIKI MOTYIIb OBIIlb BBIKAPBICTAHBI ¥ X0J13€
BBIKJIQJJaHHS ABICUBITUTIHBI «I[pakThIKyM Ma MIKKYJIBTYpHAH KaMyHIKALIbI1».



SUMMARY

The diploma project contains 54 pages, 3 chapters, 59 sources, 2 tables, 3
figures, 3 appendixes.

Keywords: ADVERTISING TEXT, INFORMATIVE ADVERTISING,
TOURIST ORIENTATION, TOURIST DISCOURSE, WEB CONTENT, TOURIST
SITE, TOURISM, LINGUISTIC AND CULTURAL TEXT.

The object of the research: tourist-oriented web content on websites
TripAdvisor.com, Trip.com and Belarustourism.by.

The subject of the research: features of translation of advertising texts of
tourist orientation.

The purpose of the research is to identify the genre-stylistic, lexical-semantic
and grammatical-syntactic features of advertising texts of tourist discourse, to
determine the patterns and frequency of use of certain techniques and methods of
translation of tourist-oriented advertising texts.

Research methods: collection of theoretical data on the topic under research,
random sampling method, quantitative analysis, discursive analysis, comparative
analysis, genre-stylistic analysis, lexical-semantic analysis, grammatical-syntactic
analysis.

The results obtained and their novelty: in the diploma project there have
been established the features of the linguistic and cultural text and informative
advertising; revealed the genre-stylistic, lexical-semantic and grammatical-syntactic
features of the texts that form the content of websites TripAdvisor.com, Trip.com and
Belarustourism.by; described the approaches to the translation of the lexical and
semantic component of the tourist advertising text; determined the patterns and
frequency of use of certain techniques and methods of translation of tourist-oriented
advertising texts.

Theoretical and practical significance of the research: the research makes a certain
contribution to the development of the problem of describing the advertising tourist
discourse due to the detailed consideration of the features of the advertising text and
the expansion of existing ideas about the specifics of working on these texts. The
results obtained can be used in the course of teaching the discipline “Practicum on
intercultural communication”.



