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Cuoopenxo Anacmacus Ilagnoena;, @axynromem ¢unocopuu u coyuanbHuiX HAYK,
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KiroueBbie cioBa: pekiiaMa, coluanbHas peKkiaMa, ColraibHble TPOOIEMBI,
BJIUSIHAE, NOTPEOHOCTb, TPAJULMOHHBIE BHJIBI PEKJIAMBbI, WHTEPHET-pEKIamMa,
MHEHHE CTYJIEHTOB O COLMAIIBHON pEKJIaMeE.

Llenpr0 AUIUIOMHOM palOTBl SBISETCA M3Y4YEHUE TMOHATHA U POJIH
COLIMAJIBHOM pEKJIaMbl, BBISBIICHHE MHEHUS CTYAEHTOB cTOJMYHBIX BY30B 0
COLIMAJIbLHOM pEKJIaMe, PACIOJIOKEHHOUW B ropoje MHUHCKE M TpaHCIMPYEMOU IIO
HarmoHaNbHBIM TB-kanamaMm. OOBEKTOM TUIIIIOMHONW paOOTHI SIBISIETCS peKiiaMa,
KaK COCTAaBJISIONIAsl COBPEMEHHOM 00IIeCTBEHHOM *U3HU. [IpeaMeroM TUImIoMHON
paboThI SABJISETCS COEpKATENbHAS CTOPOHA COLMATIBHON PEKIJIaMBbl.

B nanHOil gumnioMHONW paboTe pacCMOTPEHbl TPAJULIUOHHBIE BHUIBI
pEKJIaMbl, HIHTEpHET-pEKJIaMa 1 CollMaibHas peKiama.

Pe3ynpraroM OUIUIOMHOM paOOThl SIBISETCS aHAIW3 MHEHUS CTYACHTOB
cTonn4yHbIX BY30B 0 connaibHON peKIIame, pacioiloKEeHHOUW B ropoae MuHCke u
TPAHCIMPYEMOM IO HAaIMOHAIBHBIM T B-KkaHamaMm.

3HAUUMOCTh padOTHI 3aKJIIOYAETCS B TOM, YTO B HEH MPOAHAIM3HPOBAH
OYEHb BaXKHBIM M HEJAOCTATOYHO M3YYECHHBIA BUJ PEKJIAMbI, TO €CTh COLIMAJIbHAS
pekJiaMa, 1 MHEHUE CTYJIEHTOB O HEW.

ANNOTATION

Social advertising in the Republic of Belarus (sociological analysis) /
Anastasia Sidarenka; Faculty of Philosophy and Social Sciences, Department of
Sociology; scientific adviser A.V. Rubanov.

Keywords: advertisement, social advertising, social problems, influence,
demand, traditional types of advertising, internet-advertising, students' opinion on
social advertising.

The aim of the diploma is to study the concept and the role of social
advertising, to learn the opinion of the students of the capital universities of the
Republic regarding the social advertising in Minsk and the one that is being
broadcasted on the national TV channels. The object of the thesis is advertising as
a part of modern life. The subject of the thesis is a content of the social advertising.

The traditional types of advertising, Internet-advertising and social
advertising are being considered in the paper.

The result of the thesis is the analysis of the opinion of students of the
capital universities of the Republic regarding the social advertising in Minsk and
the one that is being broadcasted on the national TV channels.



The significance of the paper lays in the fact that a very important and
insufficiently studied type of advertising analysed, that is, social advertising, and
the opinion of students in this area was also studied by the researcher.



