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GENERAL CHARACTERISTICS OF THE WORK

Structure and volume. The total volume is 66 typewritten pages, the list of
sources used includes 59 titles.

Keywords: CHILDREN'S LITERATURE, ADOLESCENT LITERATURE,
COMMUNICATION, DIALOGUE, AUTHOR, READER, HORIZON OF
EXPECTATION, UNDERSTANDING, MEANING, LITERARY MARKETING,
REALISTIC FAIRY TALE, AUTHOR'S FAIRY TALE, POETICS.

The object of the study was the work of the Belarusian children's writer
Nadia Yasminska (NadezhdaKarelina), in particular, her fairy tale "The Sea in a
Suitcase, or the Fairy Tale returns”.

The subject of the study: methods of communication "author-reader" in the
text and in the context of the functioning of the work in the reading environment.

The purpose of the study: to identify the ways of communication between
the author and the reader in the texts of works and in the context of the functioning
of the work in the reading environment.

Research objectives:

1. study publications about the life and work of Nadia Yasminska;

2. Explore the poetics of the realistic fairy tale of Nadia Yasminska;

3. highlight the main tools for promoting books;

4. analyze the ratio of the writer's marketing moves and the quality of the

created works.

Achieving this goal will allow us to see the impact of the skilled and
meaningful activities of the writer on the increase in the requests of children and
their parents for high-quality children's literature, which is currently in demand.

The following research methods were used to solve the tasks set:

- functional;

- receptive aesthetics;

- genre analysis.



The relevance of the research is undeniable: it is determined by the socio-
cultural necessity of theoretical and practical study of such a direction as literary
marketing-the promotion of a work in the book market and the ways and strategies
of communication between the author and the reader.

The prospects of such research are also determined by the fact that modern
authors do not limit their literary activity to writing and publishing books, but also
use various ways of communicating with the reader, expanding the readership, and
promoting their works on the book market.

The novelty of the research lies in the fact that for the first time a modern
fairy tale by the Belarusian children's writer Nadia Yasminska is used as an object
of research. And the fact of the writer's biography (marketer, advertiser and writer
in one person) gave reason for reflection: literature and marketing. Are there any
common ground?

The practical significance of this study lies in the fact that as a result of the
identified ways of communication "author-reader”, the realistic fairy tale of Nadia
Yasminska in the future can enter the list of literature for extracurricular reading as
a work that reflects the interaction of the adult world with the world of childhood,
causing it to have a serious conversation: in the process of jointly performed
investigation, the relationship of the teenage characters, their inner world and the
ability to remain a person in the realities of the XXI century.

The results obtained.

1. According to the philosophy of dialogue of M. M. Bakhtin, the results of
functional and receptive research, the perception of fiction is formed both by the
directed action of the art system and by marketing strategies.

2. The formula for the success of the studied writer — Nadia Yasminska — is
a harmonious combination of the content and stylistic features of the realistic fairy
tale created by her and the ways of communication with the reader.

The master's thesis was written independently.



OBIIAA XAPAKTEPUCTUKA PABOTbI

Crpykrypa U odbem. OO0mmii o0beM — 66 MalIIMHOMMCHBIX CTPaHMII,
CIIMCOK MCIOJIb30BAaHHBIX MCTOYHUKOB BKJIFOUAET 59 HAUMEHOBAHHUM.

KmwueBbie caoBa: JIETCKAA JIMTEPATYPA, IIOAPOCTKOBAZ
JINTEPATYPA, KOMMVYHUKALMA, HIUAJIOI, ABTOP, YHUTATEJIb,
T'OPM30OHT OXWUIAHWS, ITOHUMAHME, CMBICJI, JIMTEPATYPHBIMI
MAPKETUHI', PEAJIMCTUYECKASA CKA3KA, ABTOPCKASA CKA3KA,
[TOOTHUKA.

O0bekTOM HMCCIEAOBAHUSI CTajJO0 TBOPYECTBO OEIOPYCCKOM JIETCKOM
nucarenbHulpl HagenScmuncka (Hanexnpr KapenuHoii), B yacTHOCTH, €€ CKa3Ka
«Mope B uemoane, ninm Ckaska BO3BpAILIACTCs.

IIpeamerom nccjieq0BaHus: CIOCOObI KOMMYHUKAIIUU «aBTOP-YUTATENbY B
TEKCTE U B KOHTEKCTE (PYHKIMOHUPOBAHUS MPOU3BEICHUS B UNTATEIbCKON Cpeie.

eap wucciie0BaHUsA: BBISIBICHHE CIIOCOOOB KOMMYHMKAIIMM aBTOpa C
YyUTaTeIeM B TEKCTaX MPOU3BEACHUM U B KOHTEKCTE (DYHKUMOHUPOBAHUS
IIPOU3BEACHUS B UATATEIILCKOM Cpee.

3axavu uccJie10BaHUA:

1. u3yuuTh MyOnUKaIuu o ku3HU U TBopuecTBe HaneuScMmuncka;

2. WCCIenoBaTh MOATHKY peaMCTHUHOM cka3ku HanenScmuncka;

3. BBLICTUTH OCHOBHBIC MHCTPYMEHTHI MPOJIBM>KEHUS KHUT,

4. mpoaHaJIM3UPOBATh COOTHOIIEHHWE MApKETUHTOBBIX XOJOB MUCATEN U

Ka4yeCTBA CO3/IAHHBIX IMPOU3BEICHUM.

JlocTHKeHUE TTOCTABIEHHOW LIENIM TO3BOJUT YBHUAETH BIIUSIHUE YMEIIOW U
OCMBICIICHHOM JEATEIbHOCTA NMUCATEIbHULIBI HA YBEJIIMYECHHUE 3alIPOCOB AETBMH U
UX POJUTENSIMA KAuyeCTBEHHOW JETCKOW JuTeparypbl, BOCTpEOOBAaHHON B
HACTOSIIEE BpEMSL.

B pemieHnn mnocTaBiIEHHBIX 3a4ad ObUIM HCMOJIL30BAHBI  CJEIYHOLIHE
MeTOAbI UCCJIEAOBAHUA:

— (PyHKIIMOHATbHBIN;



— peLenTHBHAs ICTETHKA;

— JKaHPOBBIN AHAIIN3.

AKTYaJlbHOCTh  UCCJICIOBAHMS  HECOMHEHHA: OHA  OIpEAesaeTcs
COLIMOKYJIBTYPHON HEOOXOAMMOCTBIO TEOPETUYECKOTO U MPAKTUUECKOIO U3YyUEHUs
TAKOrO0  HalpaBJ€HUs KaK JIMTEPAaTypHbIA MApKETHHI — IPOJBHKECHHE
IPOU3BE/IECHUSI HAa KHMKHOM pPBIHKE U CHOCOOBI M CTPAaTErMM KOMMYHMKAIUH
aBTOPA C YUTATEIIEM.

[lepcieKTUBHOCTh TaKUX HCCIEJOBAHUN ONpENENsieTcss M TEM, 4YTO
COBPEMEHHBIE ABTOPHl HE OIPAaHWYMBAIOT CBOIO JINTEPATYPHYIO JESITEIBHOCTH
HAIlMCAaHWEM U W3IAHUEM KHUT, HO U UCIOJIb3YIOT PAa3IMYHbIE CIOCOOBI OOIIEHHUS C
YUTATEJIEM, PACIIMPEHHUS YUTATEIbCKOW ayJIWTOPHM, TNPOJABUKEHUS CBOMX
MPOU3BECHUIN HA KHUKHOM PBIHKE.

HoBu3Ha uccnenoBaHusl 3aKiIOYaeTCs B TOM, YTO BIIEPBBIE B KauyeCTBE
O00BEKTa MCCIEI0BAaHUSI BBICTYNAeT COBPEMEHHAs CKa3Ka OeJopyCCKOM JEeTCKOM
nucatenbHulpl  Hagemfcmuucka. A ¢dakt  Ouorpaduu  nHcaTesbHUILIBI
(MapkeToyior, pPEKJIaMIIMK U MHcaTedb B OJHOM JIMIIE) JAajl TOBOA IS
pPa3MBILUICHHUS: JINTEPATypa U MApKETUHT. ECTh 1M TOUKH COTPUKOCHOBEHUS?

IIpakTHYeckass 3HAYMMOCTD JAHHOTO MCCIIEIOBAHUS 3aKIIIOYAETCS B TOM,
4YTO B PE3YyJbTaTe€ BBIABICHHBIX CHOCOOOB KOMMYHMKAI[UM «aBTOP-YUTATEIb,
peanuctuuHas cka3ka HanenflcmMuHcka B OyaylieM MOXET BOWTH B CIHCOK
JUTEPATYpbl Il BHEKJIACCHOTO YTEHHMsS KaK MPOM3BEICHUE, OTpa)Kkaroulee
B3aMMOJIEUCTBUE B3POCIIOrO0 MHpPa C MUPOM JETCTBA, BBI3bIBAsI €r0 HA CEPHE3HBIN
pas3roBop: B MPOIIECCE COBMECTHO BBIMIOJIHAEMOIr0 PACCIEeIOBaHMUS, MOKA3bIBAIOTCS
B3aMMOOTHOIIEHHUS] TEPOEB-MIOJPOCTKOB, HUX BHYTPEHHUH MHpP M YMEHHUE
ocTaBaThCs 4esloBeKoM B peanusix XXI| Beka.

IHosnry4yeHHble pe3y/ibTaThl.

1. Cormacio  ¢unocopun  mmamora M.M.  baxTuna, pe3yiabTatam
(YHKUIHMOHATBHBIX M PELENTUBHBIX HCCIEIOBAHUN BOCHPUATHE XYJI0)KECTBEHHOU
auTepaTypel (POPMHUpPYETCsl KaK HamnpaBiICHHBIM JEHCTBUEM XYIO0>KECTBEHHOU

CHUCTCMBbI, TAK 1 MAaPKCTUHTOBbLIMU CTPATCTHUAMU.



2. QPopmyna ycnexa ucciienyeMon nucarenbHulbl — Hagemflemuucka — 310
FapMOHUYHOE COYETAHUE COAEPKATEIBHBIX M CTHJIMCTUYECKUX OCOOEHHOCTEU
CO3/IaHHOM €10 pealuCTUYECKON CKAa3KU U CIIOCOO0B KOMMYHUKAIIUY C YATATEIIEM.

MaFI/ICTCpCKaHI[I/ICCepTaHI/IHHaHI/IcaHaCaMOCTOHTCHBHO .



