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Llenp nAWUMIOMHOW paboOTBl — OMNpeneauTh OCOOCHHOCTH (OPMHUPOBAHUS
CTepeoTUITHOTO o0pa3a HepabOoTarIero MEeHCHOHepa B OOIIECTBEHHOM MHEHHUH
oenopycoB. OOBEKT NUILUIOMHOW pabOThl — HepalOoTalolue TMEHCUOHEPHl Kak
conuanpHas rpymnma. [IpeaMer numioMHOW paboThl — o0pa3 HepadOoTaroIIero
TICHCHOHEPA, KOTOPBIN CYIIECTBYET B OOIIIECTBEHHOM MHEHHH OEIIOPYCOB.

B nanHoi nunimomHONW paboTe ompenenaeHbl O0COOCHHOCTH (POpMUPOBAHMS
OOIIIECTBEHHOTO MHEHHUS O HEpalOTAIIUX TEHCHOHEPaX, a TaKKe OCOOCHHOCTH
NICHCHOHEPOB KaK Crenu(UIeCKO COIMATbHON TpyHIbl 0eJIopyCcCKOro oOImecTna.
[Ipoananu3upoBaHbl 0COOEHHOCTH HcToNb3oBaHuss CMU u conmanbHOM pekiamMbl IpU
(GOpMUPOBAHUU CTEPEOTHITHOTO 00paza HepabOTAaIOMIer0 TICHCHOHEPA, JIaHBI
pEKOMEHJAIMU, KOTOpble TMOMOTYT wu30exaTh (HOPMUPOBAHHS CTEPEOTUITHOTO
(MperMyIIeCTBEHHO HETaTUBHOI0) 00pa3a HepaboTaoIIero NeHCHOHEpa.

3HaYUMOCTh PabOTHI 3aKIIOYAETCS B TOM, YTO, C TOYKH 3PEHUSI COLIMOJIOTHUH,
KpaiiHe Ba)KHBIM CTAHOBUTCS BOIIPOC O PEAJIbHOM BIUSHUH COLMATIBHBIX CTEPEOTUIIOB
Ha MPAaKTUYECKOE OTHOIIIEHHE COIIMYyMa K JIMIIAM TIEHCHOHHOTO BO3pacTa.
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The purpose of the thesis is to determine the features of the formation of a
stereotypical image of a non-working pensioner in the public opinion of Belarusians.
The object of the thesis is non-working pensioners as a social group. The subject of the
thesis is the image of a non-working pensioner, which exists in the public opinion of
Belarusians.

This thesis defines the features of the formation of public opinion about
unemployed pensioners, as well as the features of pensioners as a specific social group
of the Belarusian society. The features of the use of media and social advertising in the
formation of a stereotypical image of a non-working pensioner are analyzed,



recommendations are given that will help to avoid the formation of a stereotypical
(mostly negative) image of a non-working pensioner.

The significance of the work lies in the fact that, from the point of view of
sociology, the question of the real influence of social stereotypes on the practical
attitude of society towards persons of retirement age becomes extremely important.



