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OOBeKT nccae1oBaHus — y3HaBaEMOCTh OpeH/Ia.

[Ipeamet uccnenoBanusa — pexiiama opranuzauuu OO0 «ANBT-IIPOIYKT» MO
pa3paboTke U MpoABIKeHUI0 Operna «Alteriniy.

lenr nmummomMHONW pabOTBI — pa3paboTaTh CcTpaTeruto OpeHJIuHTa
npeanpusatusd Ha npumepe OO0 «ANBT-IPOTYKTY.

HccnenoBanuss W pa3pabOTKU: HCCIEAOBAaHbl TEOPETUUYECKUE OCHOBBI
OpeHIuHIra OpraHu3alid W OCHOBHBIE 3Talbl pa3pabOTKH CTPATErvH; H3y4eH
MEXaHU3M  pa3pabOTKM  OCHOBHBIX  JJIEMEHTOB  OpEHIMHIA;  BBINOJHEHA
OpraHM3allMOHHO-DKOHOMHYEecKass  xapakrepuctuka OO0  «AnbT-IpOIyKT»;
ompeseNieHsl (akTopsl y3HaBaeMocTh OpeHna «Alteriniy; paspaboTtana pekiamMHas
kamnanus «Kpyaccansl benapycb» Operna «Alteriniy.

Meronbl uWccIEAOBaHMS: CPAaBHUTEIbHBIM aHAIM3; TEOPETUYECKHA H
NPaKTUYECKUN aHaJIU3; UCIIOIb30BaHUE A0COIIOTHBIX U OTHOCHUTEIBHBIX BEJINYUH;
JIOru4ecKoe 00OCHOBAHUE.

O06mactb  MPaKTUYECKOrO  NPUMEHEHHS  PE3yJbTaTOB  JUIIJIOMHOIO
uccienoBanus — copepiieHcToBanre OpenauHra OO0 « ATbT-IPOIYKT.

ABTOp paboThl NMOATBEPKIAET, YTO IMPUBEICHHBIA B HEH pPACUETHBIM H
AHAJIMTHUYECKUI Marepuan NpaBUIbHO M OOBEKTUBHO OTPAKaeT COCTOSHUE
UCCJIEyEMOT0 Mpolecca, a BCE 3aMMCTBOBAaHHBIE M3 JHUTEPATYPHBIX M JAPYTHUX
VMCTOYHUKOB TEOPETHUYECKUE M METOAOJOTUYECKHE IMOJOXKEHUS W KOHUEHIUU
COMPOBOXK/IAIOTCS CChUIKAMH HAa UX aBTOPOB.



ABSTRACT
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ADVERTISING, AWARENESS, BRAND, MARKETING, IMAGE,
RESEARCH, PERFORMANCE

The object of the study is brand awareness.

The subject of the study is an advertising of the Alt-product LLC organization
for the development and promotion of the Alterini brand.

The purpose of the thesis is to develop a branding strategy for an enterprise
using the example of Alt-Product LLC.

Research and development: the theoretical foundations of the organization's
branding and the main stages of strategy development are investigated; the
mechanism for developing the main elements of branding is studied; the
organizational and economic characteristics of «Alt-Product» LLC are performed;
the factors of brand awareness of «Alterini» are determined; the advertising
campaign «Croissants Belarus» of the «Alterini» brand is developed.

Research methods: comparative analysis; theoretical and practical analysis;
use of absolute and relative values; logical justification.

The field of practical application of the results of the diploma research is the
improvement of the branding of «Alt-Product» LLC.

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all theoretical and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



