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MAPKETHUHI', IIPOABMXEHUE IIPOAYKTA, HWHCTPYMEHTEI
ITPOJIBUKEHUS, B2B-CEKTOP, MEXJYHAPOJHBIII MAPKETUHT,
MHTEPHET-MAPKETHHT, ITPSIMOI MAPKETUHT .

[lenpto  mUIUTIOMHOW  pabOTHI  MPEUIOKEHUE  CITOCOOOB  TOBBITIICHUS
3(()PEKTUBHOCTH UCIOJIB30BAHUS HHCTPYMEHTOB MOJUTUKH MTPOJBHKEHUS IPOAYKTOB
Ha BHEIIHUM PBIHOK.

B pamMkax mQocTWKeHHS TMOCTABICHHOW 1€MW aBTOPOM OBLIM TOCTaBIEHBI
CJIEYIOIUE 3aJa4u:

— PACKpBITh CYIIIHOCTb U L€ NPOJABWKEHUS TPOAYKTOB;

— MNpPOAHAIU3UPOBATh OCOOCHHOCTH U OLIEHKY PE3yJIbTATUBHOCTH IPUMEHEHUS
WHCTPYMEHTOB ITPOJIBH>KEHHSI HA BHEIIIHUM PBIHOK;

— PaccMOTPETh HOPMATUBHO-IIPABOBBIE JOKYMEHTHI, PETYJIHPYIOIIHAE TOJIUTUKY
IPOJBUKEHUA B pecityosinke benapyche;

— IPOAHAIM3UPOBATH OCHOBHBIC HAIIPABICHUS W HWHCTPYMEHTHI ITOJUTHUKH
poABMXKeHN NpoayKToB opranu3anuu OO0 «MHTEpTpaKkT» HAa BHEIIHUMN PBIHOK,;

— OLICHUTh  pPE3yJbTATUBHOCTh  ITOJUTHUKH  IPOABWKEHHS  IPOAYKTOB
oprannsanuu OOO «HTepTpakT» U €€ NHCTPYMEHTOB.

OOBEKTOM HCCIIEIOBAHUS BHICTYAET MOJUTUKA MPOJIBIXKEHHSI POAYKTOB.

[Ipeamer wuccnenoBanus — cneuuduka NpoABHKEHUS HpoaykTtoB B OO0
«HTepTpakT.

Meronbl UCCIENOBAaHMS: CUCTEMHBIM MOAXOJ, OOILIEHAYYHBIE METOJIbI
MO3HAHUA, & UMEHHO, CPaBHEHHE, 0000IIEHIE, SKOHOMUYECKUI aHan3, CUHTE3.

O06sacTh BO3MOXKHOTO MPAKTHYECKOTO MPUMEHEHUS: TTPEAJIOKEHHBIEC PEIICHUS
MOTYT OBITh HCIOJIB30BAHBI HA MPAKTUKE MPU Pa3padbO0TKe MOJTUTHKU MPOABUKEHUS HA
0eJI0OpyCCKUX MPEANPUATHSIX.

ABTOp paboThl MOJATBEPKAAET, YTO MPUBEAEHHBIM B IUIJIOMHOW paboTe
pacy€THO-aHATUTUYECKUI MaTepual MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE
HCCIIEAYEMOTO TIPOLIECCa, a BCE 3aUMCTBOBAHHBIE M3 JMTEPATYPHBIX U APYTHUX
MCTOYHUKOB TEOPETUYECKUE, METOAOJIOTMYECKHE M METOJUYECKHE ITOJIOKEHHE U
KOHIIENIIIMN COITPOBOXKIAKOTCA CCHIIKAMU HA UX aBTOPOB.
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MARKETING, PRODUCT PROMOTION, PROMOTION TOOLS, B2B
SECTOR, INTERNATIONAL MARKETING, INTERNET MARKETIN, DIRECT
MARKETING.

The purpose of the thesis is to develop ways to improve the effectiveness of the
promotion tools usage for foreign markets.

In pursuit of this goal the author has the following objectives:

— reveal the essence and goals of product promotion;

— analyze the features and evaluation of the effectiveness of the promotion tool
usage for foreign market;

— consider normative documents regulating promotion policy in the Republic of
Belarus;

— analyze the main directions and tools of the «Intertrakt» LLC foreign market
product promotion;

— evaluate the effectiveness of the «Intertrakt» LLC product promotion and its
tools.

The object of the study is product promotion.

The subject of the study is the «Intertracty LLC product promotion specifics.

Research methods: system approach, general scientific methods of cognition,
namely, comparison, generalization, economic analysis, synthesis.

Realm of the possible practical applications: the proposed solutions can be used
in practice in the development of promotion policy at Belarusian enterprises.

The author of the work confirms that the computational and analytical material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors,



