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Jlunimomuas padota: 58 C., 22 tabi., 55 UCTOYHUKOB, / TIPHUJL.

KOHKYPEHIIMS, KOHKYPEHTOCIIOCOBHOCTDH, TYPUCTUUYECKHWH
[MPOAVYKT, TYPUCTUYECKAA YCIIVTA, METO/bI OLEHKU
KOHKYPEHTOCIIOCOBHOCTH ITPOAYKIUMHA, HEHOBAA KOHKYPEHIINA,
HEIIEHOBA KOHKYPEHIIM A, PACCPOYKA.

[lenpto maHHOW pabOTHl Ha OCHOBE aHAIM3a TEOPETUYECKUX HMCTOYHUKOB U
npaktuku PYII «IIEHTPKYPOPT» pa3paborath u 000CHOBATH IyTH IMOBBIIICHHUS
KOHKYPEHTOCTIOCOOHOCTU TYPUCTUYECKUX MTPOTYKTOB.

B cooTBeTcTBMY € TOCTAaBIEHHOW LETBIO MOYKHO BBIJIEIUTD CIECAYIOIIUE 3a0aUH:

1. UccnenoBaTh CyIIHOCTh M BUIbl KOHKYPEHTOCIIOCOOHOCTH;
2. Paccmotpets crienu(puKy KOHKYPEHTOCIIOCOOHOCTH TYPUCTHUUYECKOIO

MPOAYKTA U €€ NT0KA3aTEIH;

3. OnenuTts cocrosinue chepsl Typusma Pecryonuku benapycs;

4. PaccMOTpeTh HOPMATHUBHO-TIPABOBBIE JOKYMEHTBI, PETYIHPYIOLINE
pasButHe Typusma B PecniyOimke benapych;

5. [lpoananu3upoBaTh  OCHOBHBIE  HANpaBICHHUS  MapPKETUHTOBOM

JESATEIbHOCTH U OLIEHUTh KOHKYPEHTOCIIOCOOHOCTh TYPUCTUYECKOTO MPOIYKTa

PVII «IIEHTPKYPOPT»;

6. [IpennoxuTh Iy TH MTOBBILICHUS KOHKYPEHTOCTIOCOOHOCTH

Typuctudeckux npoayktoB PYII «IIEHTPKYPOPT».

OOBEKT UCCiIeI0BaHUs: KOHKYPEHTOCIIOCOOHOCTh TYPUCTUUECKOTO TIPOIYKTA.

[Ipeamer wuccienoBanus: OCOOCHHOCTH (HOPMHUPOBAHMS U  TOBBIIICHUS
KOHKYypeHTocTocoOoHocTH Typuctudeckux mpoaykroB PYIT « ITEHTPKYPOPT».

MeToapl uCClEeIOBaHUs: aHAIU3, pacueTHo-aHamutuueckuii, SWOT-ananms,
CMENIaHHBIA METOJ OLIEHKU KOHKYPEHTOCIIOCOOHOCTH, IKCIIEPTHBIA METOI.

O6sactTb  BO3MOXKHOTO  TMPUMEHEHUS:  TMPAKTUYECKU B  TOBBIINICHUH
KOHKYpeHTocTocoOHOoCTH TypucTrudeckoro npoaykra PYII «IIEHTPKYPOPT».

ABTOp paboThl TOJTBEPKAACT, YTO MPHUBEAEHHBIM B JTUIJIOMHOW paboTe
pacy€THO-aHATUTHYECKUN MaTepual MPaBUILHO U OOBEKTUBHO OTPAKAET COCTOSIHHE
HCCIIEYEMOTO IIpolecca, a BCE 3aUMCTBOBAHHBIC W3 JIMTEPATYPHBIX U APYTHUX
VMCTOYHHKOB TEOPETUYECKUE, METOAOJIOTUYECKHE M METOJUYECKHE TOJIOKEHUE U
KOHIUEIIINU COITPOBOXIAIOTCS CChUIKAMU HA UX aBTOPOB.



Thesis: 58 p., Table 22, 55 sources, 7 app.
COMPETITION, COMPETITIVENESS, TOURIST PRODUCT, TOURIST

SERVICE, PRODUCT COMPETITIVENESS ASSESSMENT METHODS, PRICE
COMPETITION, NON-PRICE COMPETITION, INSTALLMENT.

The aim of the thesis: based on the analysis of theoretical sources and practice
of RUE «CENTRKURORTY, to propose ways to increase the competitiveness of
tourism products.

In pursuit of this goal the author has the following objectives:

1. Explore the nature and types of competitiveness;

2. Consider the specifics of the competitiveness of the tourist product and
its indicators;

3. Assess the state of the tourism sector of the Republic of Belarus;

4. Review the legal documents regulating the development of tourism in
the Republic of Belarus;

5. Analyze the main directions of marketing activities and evaluate the
competitiveness of the tourist product of RUE « CENTRKURORT».

6. Suggest ways to increase the competitiveness of tourism products of

RUE «CENTRKURORT».

Object of research: competitiveness of the tourist product.

Subject of research: peculiarities of formation and increase of competitiveness
of tourism products of RUE « CENTRKURORT».

Methods: analysis, calculation and analytical, SWOT analysis, mixed method of
assessing competitiveness, expert method.

Realm of the possible practical applications: practically in improving the
competitiveness of the tourist product of RUE « CENTRKURORT».

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical and
methodological position and concepts accompanied by references to their authors.



