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Heap wuccaenoBanusi: pazpaboTka U 00OCHOBaHHME TPEUIOKEHHNA TIO
M3MEHEHUIO COJIEPKaHUSI U MPOBEICHUS PEKJIAMHBIX KaMIaHui, peanusyembix 3A0
«BbTA bank» Ha OCHOBE U3y4Y€HHU U aHAIN3a 0COOCHHOCTEN MMOBEIEHUS IOTPEOUTENEH
ycayr banka.

OO0beKT uccjie0BaHMsA: IOBEICHUE TOTPEOUTENEN.

IIpeamer wucciieqoBaHusi: MOBEICHHE NOTPEOUTENIEH NPOAYKTOB M YCIYyT
nesarenbHocTH 3A0 «BTA banky.

MeToabl HCCJIeI0OBAHMS: HaOIII0IcHNUE, WHIYKIHS, NETyKIHs,
JTAANIEKTUYECKUM ~ METOJT  MCCIEAOBAaHUS  TEOPETUYECKUX  ACIEKTOB  TEMBI,
CUCTEMATUYECKUM MOJIX0/l K MU3YYCHUIO MPOIECCOB U SBJICHUHN, METO/bl aHaIu3a U
CUHTE3a, rpapuuecKuii METOo 1, METOJ] OAIbHBIX OIEHOK U T. .

HccnenoBanuss u  pa3padOTKU: TPOBEACH AaHAIM3  MAapKETUHTOBOM
nearelibHOCTH baHka, mpoaHalu3upoBaHbl CEITMEHTHI MoTpeduTeneit yciyr baHka,
JlaHA OLIEHKAa HCIOJIb3yEeMbIM METOJAaM HCCIEIOBAHUS W aHalM3a MOTpeOuTeNnei,
BBISIBJICHBI OCHOBHBIC HAMpaBJICHUS IO pPa3pabOTKE U BHEAPEHUIO TPOBEICHUS
MEpONPUSTUN  HCCIEOBaHUS  OCOOEHHOCTEW TOBEIEHHMS MOTpeOuTened u
MPEI0KEHBl KOHKPETHBIE MEPOTIPUSITUSL UX PEATU3ALNH.

DJieMeHThl HAYYHOH HOBHM3HbI: Pa3paO0OTaHbl KOHKPETHBIE MEPONPUATHUS TIO
MOBBIIIIEHUIO PE3YILTATUBHOCTH HUCClieIoBaHus nmoBeaeHus morpedureneit 3A0 «bTA
baHk».

O0s1acTh  BO3MOKHOIO MNPAKTHYECKOr0 TMPUMEHEHMS: TPAKTUYECKUI
MapkeTuHT 3A0 «bTA baHk».

TexHUKO-IKOHOMHYECKAS,  COUMAJIbHAS  3HAYUMOCTH: BHEJIpEHUE
MPEIOKEHUM TT0 pa3pabOTKe U BHEAPECHUIO MPOBEICHUS MEPOIIPUATUIN UCCIEIOBAHUS
OCOOCHHOCTEM TMOBEACHUSI TOTPEOUTENC C 1ebI0 YBEIWYEHHUE IOKa3aTeseu
a3 PekTUBHOCTH JeITeNbHOCTH baHk, a Takke JOSJIBHOCTH MoTpeduTenei u
YAOBJIETBOPEHUS UX OTPEOHOCTEH.

ABTOp paboThl TMOJATBEP)KJIAET, YTO NPHUBCACHHBIM B HEH pacyeTHO-
aHAIMTUYECKUI Marepuanl OOBEKTUBHO OTPAXKAET COCTOSHHUE HCCIEAYEMOTO
mpoliecca, a BCE 3aMMCTBOBAaHHBIE W3 JIMTEPATYPHBIX U JPYTUX HCTOYHUKOB
TEOPETUYECKUE, METOJOJIOTHYECKUE U METOAMYECKHUE TOJIOKECHHUS U KOHLEMIUU
COMPOBOXKIAIOTCS CCHIIKAMH HAa UX aBTOPOB.
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CONSUMER, CONSUMER BEHAVIOR, BANK, BANKING, SERVICES,
CLIENT, MARKETING, MARKETING RESEARCH.

Purpose of the study: development and substantiation of proposals for changing
the content and conducting advertising campaigns implemented by CJSC «BTA Bank»
on the basis of studying and analyzing the characteristics of the behavior of consumers
of the Bank's services.

Research object: consumer behavior.

Subject of research: behavior of consumers of products and services of CJSC
«BTA Bank».

Research methods: observation, induction, deduction, the dialectical method of
researching the theoretical aspects of the topic, a systematic approach to the study of
processes and phenomena, methods of analysis and synthesis, the graphic method, the
method of scores, etc.

Research and development: an analysis of the Bank's marketing activities was
carried out, the segments of the Bank's service consumers were analyzed, an
assessment was made of the methods used for research and analysis of consumers, the
main directions for the development and implementation of measures to study the
characteristics of consumer behavior were identified and specific measures were
proposed for their implementation.

Elements of scientific novelty: specific measures have been developed to
improve the effectiveness of research on consumer behavior of CJSC BTA Bank.

Area of possible practical application: practical marketing of BTA Bank CJSC.

Techno-economic, social significance: introduction of proposals for the
development and implementation of measures to study the characteristics of consumer
behavior in order to increase the performance indicators of the Bank, as well as
consumer loyalty and satisfaction of their needs.

The author of the work confirms that the computational and analytical material
presented in it objectively reflects the state of the process under study, and all
theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.



