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Henbto qunmomMHoOM paboThl siBasieTcs opmupoBanue npeanoxenuit st OO0
«bYPI'EP BK» mo coBepmeHCTBOBaHNIO MapKETUHIOBOM JIEATEIBHOCTH B YCIOBUAX
KpPOCC-KYJIbTYPHBIX KOMMYHUKALIHIA

B pamkax JOCTH>KEHHSI IMOCTaBIEHHOW II€JIM aBTOPOM OBUIA MOCTaBIICHBI
CHEAYIOLIME 3a/1aUH:

1. JlaTe ompeneneHue MOHATUIO «KOMMYHHUKAIUS» W BBIACIHTH €€ LENH,
BUJIBI U (DYHKITUY;

2. BbISABUTBH CYIIHOCTh U COAEPKAHUE KPOCC-KYJbTYPHBIX KOMMYHHUKALIHMA
B MapKETHHTE;

3. Pa3zo0path mpoOieMy NOHUMAHMS U IyTH €€ pEelIeHUs] B MAPKETHHI OBbIX
KPOCC-KYJbTYPHBIX KOMMYHHUKALUAX;

4, PaccmoTrpeTs mokaszarenu pe3yJbTaTUBHOCTH MapKETHHIOBBIX KpOCC-
KYJIbTYPHBIX KOMMYHUKAIIHIA;

5. Hatb kpatkyto xapakrepuctuky OO0 «bYPI'EP bK»;

6. BbIABUTH OCHOBHBIE HaIlpaBIEHUSI MApPKETHHTOBON JESATENbHOCTH B
YCIIOBUSIX MAaPKETUHIOBBIX KPOCC-KYJIbTYPHBIX KOMMYHUKAIIUIA»;

7. OueHuTh  pe3yiabTaTUBHOCTh  JOCTHMXKEHUS  B3aUMOINOHHMMAaHHS B
YCIIOBUSX MAapPKETUHTOBBIX KPOCC-KYJIbTYPHBIX KOMMYHHUKALIUN;

8. OnpenenuTe NOyTH YIYyYIIEHUS MapKETHUHIOBOM JIESITEIBHOCTH B
YCIOBHSX KPOCC-KYJIbTYPHBIX KOMMYHUKALIUI.

OOBEKTOM HCCIEIOBAHUS BBICTYNAIOT KPOCC-KYJIBTYpPHbIE KOMMYHHUKAIIUU B
MapKETUHTOBOM JI€SITEIbHOCTH OPTraHU3aLHH.

[IpeameToM wuccienoBaHusd —SBJISETCA clelMPUKAa peaau3alud  Kpocc-
KyJabTypHbIX KoMMyHuKaiuii B OOO «bYPI'EP BK».

Meroapl UCCIEAOBAHMS. CHUCTEMHBIM TIOAXOJ, OOIEHAYYHbIE METOJbI
MO3HAHUs, & UMEHHO, CpaBHEHHE, 0000IIEHIE, SKOHOMUYECKUN aHATU3, CUHTE3.

O6s1acTh BO3MOXKHOT'O MPAKTUYECKOTO TPUMEHEHHUS: TTPEIJIOKEHHbIE PEIICHUS
MOTYT OBITh MCIOJB30BaHbl HA MPAKTUKE MPHU COBEPIICHCTBOBAHUN MapKETUHTOBOU
nesarenbHocT OO0 «bYPI'EP BK».

ABTOp paboThl MOATBEPXkKAAECT, YTO MNPUBEAEHHBI B IUIUIOMHOW pabote
pacuéTHO-aHATUTHYECKUN MaTepuall MPaBUIbHO U OOBEKTUBHO OTPAXKAeT COCTOSTHUE
UCCIIEyEMOI0 MPOLECCa, a BCE 3aUMCTBOBAaHHBIE W3 JIMTEPATYPHBIX M JAPYIHX
UCTOYHHUKOB TEOPETHUYECKUE, METOJOJIOTMYECKHME M METOAUYECKUE IOJOKEHHE U
KOHLEILNN CONPOBOXKAAKOTCS CChUIKAMU Ha UX aBTOPOB.
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The purpose of the dissertation is to form proposals for «<BURGER BK» LLC
to improve marketing activities in the context of cross-cultural communications

Within the framework of achieving this goal, the author set the following tasks:

1. Define the concept of "communication” and highlight its goals, types and
functions;

2. ldentify the essence and content of cross-cultural communications in
marketing;

3. Analyze the problem of understanding and ways to solve it in marketing
cross-cultural communications;

4. Consider the performance indicators of marketing cross-cultural
communications;

5. Give a brief description of «<BURGER BK» LLC,;

6. Identify the main directions of marketing activities in the context of cross-
cultural marketing communications;

7. Evaluate the effectiveness of achieving mutual understanding in the context
of cross-cultural marketing communications;

8. ldentify ways to improve marketing activities in the context of cross-cultural
communications.

The object of the study is cross-cultural communication in the marketing
activities of the organization.

The subject of the study is the specifics of the implementation of cross-cultural
communications in «<BURGER BK» LLC.

Research methods: system approach, general scientific methods of cognition,
namely, comparison, generalization, economic analysis, synthesis.

Scope of possible practical application: the proposed solutions can be used in
practice to improve the marketing activities of <BURGER BK» LLC.

The author of the work confirms that the computational and analytical material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references to
their authors.
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Mbraii apliiioMHal mpainsl 3'ayisenua ¢gapmipaBaHHe npanaHoy miasa TAA
"BYPI'EP BK" na ynackananeHHl MapKeThIHraBail J3eilHacui Ba yMoOBaxX Kpoc-
KyJIbTYPHBIX KaMyHiKaIlbIi

VYV paMKkax JacsArHEHHs MacTaylieHal MAThl ayTapam OblUIl MacTayJeHbIS
HACTYTHBIS 331446l

1. laup BbI3HAUZHHE MAHSIIIO0 "KaMyHIKalbia" 1 BbUTYYbIlb € MATHI, BIJIHI 1
byHKIIBII;

2. BeIsBine cyTHACITh 1 3MECT KPOC-KYJIBTYPHBIX KaMYHIKAIbIi Y MAPKETHIHTY;

3. Pazabpaiip npabieMy pasyMeHHs 1 IUIAX1 sie BRIPAIIDHHS ¥ MapKEThIHTaBbIX
KPOC-KYJbTYPHBIX KaMyHIKaIbIsX;

4. Pasrnenszenp Maka3yblKl BBIHIKOBACI[I MAapKETBIHTABBIX KPOC-KYJIbTYPHBIX
KaMYHIKallblif;

5. Jaup kaporkyro xapakTtapblcThIKy TAA «BYPI'EP BK»»;

6. BpIsgBILb acCHOYHBIS HalpaMKi MapKeThIHTaBail J3eiHacll Ba YMOBax
MapKETHIHTABBIX KPOC-KYJbTYPHBIX KAMYHIKAIIBIN»;

7. AuaHilb BBIHIKOBaclb JacsiTHEHHS Y3aemapa3yMeHHS Ba YMoBax
MapKETHIHTABBIX KPOC-KYJIbTYPHBIX KaMyHIKaIIbIl;

8. BbI3Haublllh NUISAX1 TASIIIIDIHHS MapKeThIHTaBal a3eHHacIli Ba YMOBax
KPOC-KYJbTYPHBIX KaMyHiKaIlbIH.

AG'ekTaM Jaciie/laBaHHS BBICTYIIAIOIb KPOC-KYJBTYPHBIS KaMyHIKalbll ¥
MapKeThIHTaBall A3eMHACIl apraHi3allbli.

[IpanmMeram paciemaBaHHs — 3'saynsera crenbidpika poamizaieli - Kpoc-
KyJIbTypHBIX kKamyHikaieii y TAA «BYPI'EP BK».

Meranpl nacienaBaHHS: CICTOMHBI IaJIBIXOJI, aryJbHAHABYKOBBIS METaJlbl
Na3HaHHA, a MEHaBITa, MapayHaHHe, adaryibHEHHEe, SKaHAMIUHBI aHaJIi3, CIHTI3.

BobOnacup MarysimMara mpakThluHara MNPBIMSHEHHS: MpariaHaBaHbIS palIdHHI
MOTYIIb OBII[b BBIKAPHICTAHBI HAa MPAKTHILBI TMPbI YAacKaHAJICHHI MapKeThIHTaBau
nzeitHacii TAA «BYPT'EP BK». Ayrtap mparel maupsipjpkae, ITO MPBIBEI3CHBI B
JBITUJIOMHAN Mpaibl pa3liKoBa-aHAMITBIYHBI MATAPBIAJ MpaBibHA 1 a0'eKThIVHA
aJUTIOCTPOYBae CTaH JOCJIeIHAara Iparpcy, a BCe 3ala3bluaHblsd 3 JITapaTypHBIX 1
IHIIBIX KPBIHII[ TIapPATBIUHBIA, METQJaJIaridyHbld 1 METaAbIYHbIA CTAHOBIIIYA 1
KaHIMIBI CyIpaBajiKaroliia criacbIkami Ha 1X ayTapay.



