IN'OCYIJAPCTBEHHOE YYPEKIEHUE OBPA30BAHUA
«MHCTUTYT BU3HECA BEJIOPYCCKOI'O TOCYJAPCTBEHHOI'O
YHUBEPCUTETA»

KA®E/IPA MAPKETHUHI' A

AHHOTAIMA K IUIJIOMHOM padoTre

HCCJIEJOBAHUE MOKYIATEJBCKUX NPEAIOYTEHUN B CETH
HUHTEPHET

IIYKA HOmusa CranuciaBoBHa

PykoBoaurenp
[Nonmuk Bagum CepreeBud
KaHIUJaT S)KOHOMUYECKUX HAYK, JOIEHT

Mumnck, 2021



Junnomuas pabota: 65 C., 19 puc., 18 tadmn., 50 ucrouHukos, 1 mpu.

MAPKETHHI'OBBIE UCCJIEAOBAHUA, MAPKETHUHI', IIOTPEBUTEJIN,
NHTEPHET-MAPKETHUHI'

[enbto numIOMHON pabOTHI SBISETCS PACCMOTPETh M IMPOAHATU3UPOBATH
MOKYIIATENbCKUX MpeanoyTreHuid B cetu HMHTepHer Ha mnpumepe YII «3mopoBslii
MPOAYKTY.

B pamkax pocTukeHUsT TOCTaBICHHOW I aBTOPOM OBLIM TOCTaBJICHBI
CIEAYIOIINE 3aJa4u:

1. PaccMoTpeThb TEOPETHUYECKHE OCHOBBI MApPKETHMHIOBBIX HCCIEIOBAHUN
NOTPEOUTENbCKUX TPEAMOUYTESHUM.

2. O3HaKOMHUTCS C HOPMATHUBHO-TIPABOBBIMU JOKYMEHTAMU PETYIUPYIOLINAE
MapKETHUHTOBYIO JIesITeIbHOCT B Pecniybnuke benapychs.

3. AHanu3upoBaTh M OLICHUTH MPEANOUYTEeHUs] moTpeduTeneit mpoaykuuu YII
«310pOBBIN MPOTYKTH.

4. PaccMOTpeTh OpraHM3allMOHHO-DPKOHOMHUYECKYIO XapakTepucTtuky YII
«310pOBBIN MPOTYKTH.

5. PaccmoTperh pe3ylbTaTUBHOCTh U MPOOJIEMBI MHTEPHET-UCCIICAOBAHUN
npeanouTeHuit norpedurteneit npoaykuu Y11 «310poBbIit TPOIYKTY.

6. Pa3zpaboTaTh npesioKeHUs MO BHEIPEHUI0 MHPOPMAIIMOHHBIX TEXHOJIOTUN
JUISL MCCJIEJOBAHUS MpeanouTeHuil mnorpedurtenedd mnpoaykuuu YII «3m0poBblid
IPOAYKT».

OOBEKTOM HCCIIeIOBAaHUSl SBIAETCA IMOKYIMATEIbCKUE TMPEANOUTEHUsI B CETU
HNuTepHer.

[IpenmeTom uccae0BaHUs BBICTYNAET OLICHKA NOKYIIATENbCKUX MPEATIOYTEHUN
B cetu MHTepHeT YII «310pOBbBIN MPOAYKT.

MeTtoapl UcClieJOBAaHUS — AHAIN3, PACUETHO-aHATUTHYCCKUN, CPABHUTEIbHBIMN,
SWOT-ananus.

O6macTb BO3MOYKHOTO MPAKTUYECKOTO MPUMEHEHHUS: Ha TPAKTHKE APYTHUMH
KOMITaHHSIMH.

ABTOp pabOTHl MOATBEPKAAET, YTO NPUBEACHHBIM B JUIUIOMHOW padoTe
pacuy€THO-aHATMTUYECKUI MaTepual MpaBUiIbHO U O0OBEKTUBHO OTPAKAET COCTOSHHE
HCCIIEYEMOr0 IpOLEecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX WU JPYIUX
WCTOYHHUKOB TEOPETUYECKUE, METOJOJOTMYECKUE W METOAUYECKHUE IIOJIOKEHHE U
KOHIIEIIINHU COMMPOBOKIAKOTCA CChUIKAMU HA UX aBTOPOB.
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MARKETING RESEARCH, MARKETING, CONSUMERS, INTERNET
MARKETING

The purpose of the thesis is to consider and analyze consumer preferences on the
Internet using the example of UE «Healthy Product».

As part of achieving this goal, the author set the following tasks:

1. Consider the theoretical foundations of marketing research of consumer
preferences.

2. Get acquainted with the regulatory documents regulating marketing activities
in the Republic of Belarus.

3. Analyze and evaluate the preferences of consumers of the UE «Healthy
Product» products.

4. Consider the organizational and economic characteristics of the UE «Healthy
Product».

5. Consider the effectiveness and problems of Internet research of consumer
preferences for UE «Healthy Product» products.

6. Develop proposals for the implementation of information technologies to
study the preferences of consumers of UE «Healthy Product» products.

The object of the research is consumer preferences on the Internet.

The subject of the research is the assessment of consumer preferences on the
Internet, UE «Healthy Product».

Research methods - analysis, calculation and analytical, comparative, SWOT
analysis.

Possible practical application: in practice by other companies.

The author of the work confirms that the calculated and analytical material given
in the diploma work correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological positions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



