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CRM-CUCTEMA, COBPEMEHHBIM MAPKETUHI, WHTEPHET-
PEKJIAMA, CRM-TEXHOJIOI'MU, PE3YJIbBTATUBHOCTD

Llenp wucchenoBaHusi: OOOCHOBaHWME © pa3paboTKa MNPEAJIOKEHUNA TIO
noBeIeHUI0 A dektnBHOCTH ucTonb3oBaHuss CRM TexHomormii B WHTEpHET-
mapketurre «OO0O Mwutiaby.

JUtst peanu3anyy 3TOH ey ObLTM MOCTABJICHBI CAEAYIOLINE 3a/1a4u:

— PACKpBITh COJIEP>KaHNE COBPEMEHHOM KOHIIENIIMA HHTEPHET-MAPKETUHTA;

— nath xapakrepuctuky CRM TexHonorusm;

— paccMOTpeTh Mmokazarenu orieHKH dpexktuBHOCTH CRM TexHomorui

— U3YYUTh HOPMATHBHBIC TMPABOBBIE JOKYMEHTBHI, PETyIUPYIOIIUE
WHTEpHET-MapkeTUHT B PecniyOnuke benapych;

— IPOAHATIM3UPOBATH OpraHu3alMOHHO-PKOHOMHYECKYIO u
MapKeTUHTOBYIO AesiTebHOCTh OO0 «Mutnaby;

— uccienoBatb CRM-texHomoruu B uHTEepHET-MapketnHre OOO
«Mwutnad»

— OLICHUThH PE3YIbTaTUBHOCTH BHEIpEeHUs U ncnoyibzoBanuss CRM B OO0
«Mwutnaby.

Oo0swexT uccnenosanuda: CRM-Texnosorun.

[Tpenmer: CRM-texnomornu B MapkeTuHroBo# AestensHoctn OO0 «Mutmnabdy.

Meroabl UcCieoBaHus: UHAYKLIHMS, JeAyKIUs, aHaIU3, HaOt0IeHUEe, METO bl
CTPYKTYPHOTO, (YHKUHOHAIBHOTO, JIOTMYECKOTO UM CPAaBHUTEIIBHOIO AaHalln3a,
oOllleHay4YHbIE, CTAaTUCTHUUYECKHE U HSKOHOMHUKO-MAaTEMAaTUYECKUE METOJbl U
CyOBbEKTUBHO-O0BEKTUBHBIN TTOAXO/I.

UccnenoBanus U pa3pabOTKU: Ha OCHOBE M3YyUYEHHS] TEOPETUUECKUX BOIPOCOB
CRM-cuctem onpeneneHbl GyHKIHH, TTOKa3aTean 3PGHEKTUBHOCTH U MPEUMYIIICCTBA
BHenpeHus: CRM-TexHomoTHiA, TPOBEICH aHAN3 M OIICHKA PE3yJbTaTOB BHEAPEHUS
CRM-cucrem B opranuzanuo OOO «Mwutnabdy.

DJIeMEHThl HAyYHOUW HOBU3HBI: MPEJIOKEHBI U 000CHOBAHBI MEPOIIPUITHS T10
BHeipeHuto CRM-TexHomorui.

O6nacTh BO3MOKHOTO TMPUMEHEHUS: MPAKTUYECKUN MapKeTHHT W paboTra ¢
kieHTamu B OO0 «Mutinaby.

TexHUKO-d7KOHOMHYECKasi, CcoluajdbHas 3HAYUMOCTh: BHeapeHue CRM-
TEXHOJOTUN TOBBIIAET 3(PEHEKTUBHOCTh WHCTPYMEHTOB HHTEPHET-MapKETHHTA B
OpraHu3alysX, YyOpOIIaeT MPOLECChl JJIEKTPOHHON TOPrOBIM M  CHCTEMY
B3aMMO/ICHCTBUS C TOTEHIUATIBHBIMU U TIOCTOSIHHBIMU KJIMEHTAMU.

ABTOp paboThl TMOJATBEP)KJIAET, YTO NPHUBCACHHBIM B HEHW pPacueTHO-
aHAIMTUYECKUI MaTepuan MpaBWIbHO M OOBEKTUBHO OTPaXaeT COCTOSHUE
HCCJIEyEMOT0 MpOoIEecca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpPHBIX U JPYrUX
HMCTOYHUKOB COMPOBOXKJIAIOTCS CChUIKAMH Ha UX aBTOPOB.
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CRM-SYSTEM, MODERN MARKETING, INTERNET-ADVERTISING,
CRM-TECHNOLOGIES, PERFORMANCE

Purpose of the study: substantiation and development of proposals to improve
the efficiency of the use of CRM technologies in Internet marketing "Mitlab LLC".

To achieve this goal, the following tasks were set:

— to reveal the content of the modern concept of Internet marketing;

— to characterize CRM technologies;

— consider indicators for evaluating the effectiveness of CRM technologies

— study the regulatory legal documents governing Internet marketing in the
Republic of Belarus;

— to analyze the organizational, economic and marketing activities of Mitlab
LLC;

— research CRM technologies in Internet marketing of Mitlab LLC

— evaluate the effectiveness of the implementation and use of CRM in
Mitlab LLC.

Research object: CRM technologies.

Subject: CRM technologies in marketing activities of Mitlab LLC.

Research methods: induction, deduction, analysis, observation, methods of
structural, functional, logical and comparative analysis, general scientific, statistical
and economic-mathematical methods and a subjective-objective approach.

Research and development: based on the study of theoretical issues of CRM
systems, the functions, performance indicators and advantages of introducing CRM
technologies were determined, an analysis and assessment of the results of introducing
CRM systems into the organization of LLC "Mitlab" was carried out.

Elements of scientific novelty: measures for the implementation of CRM
technologies are proposed and substantiated.

Possible application: practical marketing and work with clients in Mitlab LLC.

Technical, economic, social significance: the introduction of CRM technologies
increases the efficiency of Internet marketing tools in organizations, simplifies e-

commerce processes and the system of interaction with potential and regular customers

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by links to their
authors,



