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Junomuas padota: 67 c., 21 puc., 6 Tabn., 68 HICTOYHUKOB, | IPHIIOKEHUE.
KOHTEKCTHAA PEKITAMA AHAEKC JUPEKT, OLIEHKA
PODOEKTUBHOCTU PEKJIAMHOM KAMITAHUU, AHAJIUTUYECKUE
CUCTEMbI, UHTEPHET-MAPKETHUHT

Lenpto AumioMHOW pabOThl sBiIsieTCA MOBbIMIEHHE 3 (HEeKTHBHOCTH
ucnosb3oBanus Annekc Jupexkt B OOO «IIumoTHbIE TPOESKTHD).

B pamMkax mocTwkeHUs MOCTaBICHHOW IETH aBTOPOM OBLIM ITOCTaBIICHBI
CJIEAYIOIIME 3aJa4u:

— PaccMOTPETh TEOPETUUECKUE OCHOBBI MHTEPHET-PEKIIAMBI;

— mpoBecTu aHanu3 peknamHol aestenbHocTd OO0 «IIunoTHbIE MPOEKTHDY;

— copMyIHpOBaTh TMPEIJIOKEHUS TIO0 COBEPIICHCTBOBAHHWIO PEKIAMHOMN
JEATEeIIbHOCTH OpraHu3allNy;

— pa3paboTaTh peKJIaMHYI0 KaMIaHuto B AAHjekc JIupexT.

OOBEeKT wucclenoBaHUs: HHTEPHET-peKiamMa Ha OCHOBE UCIIOIb30BaHUS
SAunexc JIupexr.

[Ipenmer wccnenoBaHusl: OLEHKAa pekinaMHON  gedarensHoctn OO0
«IIunoTHbie PoeKTh B AHAekc AMpeKT u noBbieHne e€ 3pPEeKTUBHOCTH.

MeToab!l ucclIeTOBaHUS: CHCTEMHBIN IMOAX0 I, HaOMIOICHNE, aHAIN3, CHHTE3,
CpaBHEHHE, TMIO3BOJISIONINE TMPEICTaBUTh HaWOOJee CYIIECTBEHHbIE YEPThl
M3Y4YaeMBbIX SIBJICHUHN U IIPOLIECCOB.

HccnenoBanus M pa3pabOTKU: MPOU3BEAEH aHAINW3 M OLEHKA pPa3MEICHUS
KOHTEKCTHOM peknamMbl opranuszauuen B Sunexc Jupexkr. Ha ocHoBaHuwm
BBISIBJICHHBIX HEJAOCTATKOB OBLIM MPEIJIOKEHBI MEPONPUSITHS MO YIYUIICHUIO
() PEKTUBHOCTH MHCTPYMEHTOB UHTEPHET-MPOJIBIXKCHUS CaliTa OpraHU3aIiy.

ABTOp MOATBEPKIAET, YTO NMPUBEACHHBIA B HEM PACUETHO-aHAUTUTUUYECKUN
MaTepuan OOBEKTHBHO OTPaXaeT COCTOSIHUE HCCIEAYyeMOro mpolecca, a BCe
3aMMCTBOBAHHbIE U3 JIMTEPATYPHBIX U JPYTUX HCTOYHUKOB TEOPETUUECKHUE,
METOJUYECKUE TIOJIOKEHUSI M KOHLEMIIMU COMPOBOXKIAKOTCA CChUIKAMU Ha HUX
aBTOPOB.



Thesis work: 67 p., 21 fig., 6 table., 68 sources, 1 adj.

YANDEX DIRECT CONTEXTUAL ADVERTISING, EVALUATION OF
THE EFFECTIVENESS OF AN ADVERTISING CAMPAIGN, ANALYTICAL
SYSTEMS, INTERNET MARKETING

The purpose of the thesis is to improve the efficiency of the use of Yandex
Direct in LLC «Pilot Projects».

Within the framework of achieving this goal, the author set the following
tasks:

- consider the theoretical foundations of online advertising;

- conduct an analysis of the advertising activities of «Pilot Projects» LLC;

- formulate proposals for improving the organization's advertising activities;

- develop an advertising campaign in Yandex. Direct.

Object of research: Internet advertising based on the use of Yandex. Direct.

Subject of the study: evaluation of the advertising activities of LLC «Pilot
Projects» in Yandex. Direct and improving its effectiveness.

Research methods: a systematic approach, observation, analysis, synthesis,
comparison, allowing to present the most significant features of the studied
phenomena and processes.

Research and development: an analysis and evaluation of the placement of
contextual advertising by the organization in Yandex.Direct. Based on the identified
shortcomings, measures were proposed to improve the effectiveness of the
organization's website promotion tools.

The author confirms that the computational and analytical material presented
in it objectively reflects the state of the process under study, and all theoretical,
methodological provisions and concepts borrowed from literary and other sources
are accompanied by references to their authors.



