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MAPKETHUHI-MHUKC, KOMIUIEKC MAPKETHUHI'A, MAPKETUHI
YCJYT, MAPKETUHT B3AUMOOTHOIIIEHUI, HEWPOMAPKETHHT .

Llenpt0o AWIUIOMHOM paboOTHl sBJSETCS pa3paboTKa MPEAJIOKEHUM T10
coBepuIeHCTBOBaHUIO KomIuiekca mapkeTunra B PYII « HEHTPKYPOPT».

B pamkax gocTuKeHHs TMOCTaBJICHHOM L€ aBTOPOM OBUIM IMOCTaBIICHBI
CJIEIYIOIIHE 3a/1a4uu:

1. PaccMOTpeTh KJIaCCMYECKYIO KOHIEIIIMIO KOMILIEKCa MapKeTUHTa «4Py;

2. Onucarb HOBbIE BEPCUU KOMIUIEKCAa MAPKETUHTa OpraHU3alluu;

3. [Ipoananu3upoBaTh HEOOXOJUMOCTh M PE3YyJbTaThl COBEPIICHCTBOBAHUS
AJIEMEHTOB KOMILJIEKCAa MAaPKETUHIa OpraHU3al1u;

4. PaccMOTpeTh HOpPMATHBHBIE TPABOBBIE JOKYMEHTBHI, PETYJIUPYIOIIHE
MapKETUHTOBYIO JIETEIHLHOCTh CYyOBEKTOB X03siicTBoBaHUs PecyOnuku benapycs;

5. IIpoBectu aHaJIu3 KpaTKOu OpPraHu3alMOHHO-3KOHOMHUYECKOU
xapaktepuctuku PVYII «IIEHTPKYPOPT», OCHOBHBIX HampaBlI€HUU €ro
MAapKETUHIOBOM JEATEIbHOCTH,

6. OLleHUTh pe3yabTaThl UCIOJIB30BAHUS PJIEMEHTOB KOMILJIEKCA MapKETHUHTA
B PYII «HIEHTPKYPOPT».

OOBEKT UCCIeI0BaHUS: KOMIUJIEKC MAPKETHUHTA.

[Ipenmer uccnenoBaHus: UCIOJIb30BAHUE AJIEMEHTOB KOMIUJIEKCA MAPKETHUHT A
B PYII «IIEHTPKYPOPT».

Meroapl HCClIEIOBAHUSA: CHUCTEMHBIM TMOAXOJ U OOIIEHAYYHBIE METO/IbI
MO3HAHUA: CpaBHEHHE, 0000IIeHIE, SKOHOMUYECKUI aHaU3, CUHTE3.

O6iacTb BO3MOXKHOTO TMPAKTUYECKOTO TPUMEHEHHUS: TPEIOKEHHBIE B
HCCIIEIOBAaHUU PEKOMEHIalluU MOTYT OBITH HCIOJIb30BaHbI InI:
COBEPIIICHCTBOBaHUS MapKeTUHToBoM aesitebHOCTH PYII « HEHTPKYPOPT».

ABTOp palOOThl MOATBEPKAAECT, YTO MPUBEAEHHBIA B JUILIOMHOW paboTe
pacuy€THO-aHATUTHYECKUN MaTepual TMPaBWIbHO M OOBEKTHUBHO OTpa’kaeT
COCTOSIHME HCCIIEAYEMOI0 IPOLECCA, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
JPYTUX WCTOYHHUKOB TEOPETUYECKUE, METOMO0JOTUYECKUE W METOJIUYECKUE
MTOJIOKEHUE U KOHIIENIIUU COTPOBOXKIAOTCS CChUIKAMM HA UX aBTOPOB.



Thesis: 65 c., 22 fig., 9 table., 66 sources, 11 adj.

MARKETING-MIX, COMPLEX MARKETING, SERVICE MARKETING,
RELATIONSHIP MARKETING, NEUROMARKETING.

The purpose of the thesis is to develop proposals for improving the marketing
mix in RUE «TSENTRKURORT».

Within the framework of achieving this goal, the author set the following
tasks:

1. Consider the classic concept of the marketing mix «4P»;

2. Describe the new versions of the organization's marketing mix;

3. Analyze the need and results of improving the elements of the
organization's marketing mix;

4. Review the regulatory legal documents regulating the marketing activities
of business entities of the Republic of Belarus;

5. To analyze the brief organizational and economic characteristics of RUE
«TSENTRKURORTY, the main directions of its marketing activities;

6. Evaluate the results of using the elements of the marketing mix in RUE
«TSENTRKURORT».

Object of research: marketing complex.

Subject of research: the use of elements of the marketing mix in RUE
«TSENTRKURORT.

Research methods: system approach and general scientific methods of
cognition: comparison, generalization, economic analysis, synthesis.

Scope of possible practical application: the recommendations proposed in the
study can be used to improve the marketing activities of RUE « TSENTRKURORT».

The author of the work confirms that the computational and analytical
material presented in the thesis correctly and objectively reflects the state of the
process under study, and all theoretical, methodological and methodological
provisions and concepts borrowed from literary and other sources are accompanied
by references to their authors.



