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Junmomuas padora: 71 c., 16 puc., 7 1adi., 50 HCTOYHUKOB, 4 MPUIIOKEHUS.
MOBUWJIBHBIE  ITPMJIOXKEHWS, IIPOJABWXXEHUWE, WHTEPHET,
MHCTPYMEHTEBI, CKAUMBAHUE, GOOGLE PLAY, APPSTORE

Lenpto  OUIUIOMHOW  paboThl  SBISETCS  pa3pabOTKa  HaIpaBJICHUH
COBEpIICHCTBOBAHUS  MPOJBMKEHUS  MOOWIBHbIX  mpuioxeHuit  OOO
«Anprapul pynm».

B pamMkax JOOCTH)KEHHsI MOCTaBJIEHHOM L€ aBTOPOM OBUIM MOCTABJICHBI
CJIEAYIOIINE 3aa4uH:

- [Ipoananu3upoBaTh TEOPETUUECKUE OCHOBBI POJIBUKEHUS B UHTEPHETE

MOOWIbHOTO  mpuiokeHuss kak [T mpoaykra u  mokasarenen
pe3yJIbTaTUBHOCTH;

- IaTh KPaTKYIO0 OPTaHU3AIMOHHO-3KOHOMUYECKYIO XapaKTEPUCTUKY
00O «Anbnapu ['pynny;

- IPOBECTHU aHAJIU3 U OLIEHKY PE3YJIbTATOB MPOJABUKEHHUS MOOUITLHBIX
npuioxennit B OO0 «Anbnapu ['pynmy;

OOBEKT uccie10BaHus: MOOUIIbHBIC IPUIIOKEHUS

[TpenMeTr uccnenoBaHusA: MPOJABHKEHHE MOOWIBHBIX HpuioxeHuit OO0
«Anbnapu [ pynm.

MeToanl HCClIEIOBAHUA: CUCTEMHBIN ITOJIX0JI, HAOJIOICHNUE, aHAIN3, CUHTE3,
CpaBHEHHUE, TMO3BOJIAIONIME TMPEACTaBUTh HaumboJee CYHIECTBEHHbIE YEPTHI
M3y4aeMBbIX SIBJICHUU U MPOLIECCOB.

UccnenoBanust u pa3pabOTKU: MPOU3BENEH aHAIN3 M OLIEHKA MPOJIBHKCHUS
MOOWJIBHBIX ~TPWIOKEHUN Kommanuen «Anbemapul pynm». Ha ocHoBanum
BBISIBJICHHBIX HEJAOCTATKOB OBLIM MPEIJIOKEHBI MEPONPUSITUS MO YIYUIICHUIO
3 PEKTUBHOCTH MHCTPYMEHTOB UHTEPHET-MPOJIBIXKCHUS CaliTa OpraHU3aIiy.

ABTOp TOATBEPAKIAET, UTO NPUBEIEHHBIA B HEW PAaCUETHO-aHATUTHYECKUN
MaTepuaid OOBEKTHBHO OTpPa)XkaeT COCTOSHUE HCCIEIYyeMOro Ipoliecca, a BCe
3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX W JPYIMX MCTOYHMKOB TEOPETUUYECKUE,
METOAUYECKUE ITOJIOKEHHUSI W KOHILENUWU CONPOBOXKAAIOTCS CCBUIKAMM Ha HUX
aBTOPOB.

Thesis work: 71 p., 16 fig., 7 table., 50 sources, 4 adj.



MOBILE APPS, PROMOTION, INTERNET, TOOLS, DOWNLOAD,
GOOGLE PLAY, APPSTORE

The purpose of this thesis is to develop ways to improve the promotion of
mobile applications of LLC AlpariGroup.

In order to achieve the goal the author has set the following tasks:

- To analyze the theoretical basis of Internet promotion

Mobile application as an IT product and performance indicators;

- To give a brief organizational and economic characteristic of

LLC Alpari Group;

- To analyze and evaluate the results of mobile application promotion

applications in Alpari Group LLC,;

Obiject of the research: mobile applications

Subject: Promotion of mobile applications by Alpari Group Ltd.

Research methods: systematic approach, observation, analysis, synthesis,
comparison, allowing to present the most essential features of the studied phenomena
and processes.

Research and development: An analysis and evaluation of the promotion of
mobile applications by AlpariGroup was carried out. Based on the shortcomings
identified, measures to improve the effectiveness of tools for Internet promotion of
the organization's website were proposed.

The author confirms that the computational and analytical material presented
in it objectively reflects the state of the process under study, and all theoretical,
methodological provisions and concepts borrowed from literary and other sources
are accompanied by references to their authors.



