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MAPKETHHI, MAPKETHUHI'OBBIE NCCIIEJOBAHMA B
MHTEPHETE, MTHTEPHET-MAPKETUHI', AHAJIN3 UTHOOPMAILINA

[Henb JTUTUIOMHOM paboTHI: pa3zpaboTka HaNpaBJICHUN o
COBEPIICHCTBOBAHUIO M  Pa3BUTUI0 MAPKETHUHIOBBIX HMHTEPHET-UCCIIEAOBAaHUMN
000 «CBETOMUPEA».

B pamkax AocTH>KeHUsI MOCTaBJIICHHOW 1I€JIM aBTOPOM OBUIA TOCTaBIICHBI
CJIEAYIONIME 3a/1a4d UCCIICIOBAHMUS:

- ONIPEJCIUTh TOHSATHUE, CYIIHOCTh M XAPAKTEPUCTUKU MAPKETUHTOBBIX
WCCIICIOBAHUN B CETU UHTEPHET;

- paccMOTpEeTh MPOIECC OpPraHu3allUd MApPKETUHTOBBIX HCCIICIOBAHUN B
CETU UHTEPHET;

- paccMoTpeTh Ha npuMmepe kommanuu OO0 «CBETOMUPBAI» Mertonp!
MapKETHUHTOBBIX UHTEPHET-UCCIICI0BaHUM;

- IPEJITIOKUTh  HAIPABIICHUS] IO COBEPIICHCTBOBAHUIO MAapKETUHTOBBIX
nccaegoBannii kommnaguu OO0 «CBETOMUPBA».

O6mwekT uccnenopanus: opranuzaius OO0 «CBETOMMWPBAWN.

[IpenMer wuccieaoBaHusA: TPOLECC W HMHCTPYMEHTHI MApPKETHHTOBBIX
uHTepHeT-Hccnenoannii 000 «CBETOMUPBA».

Metoapl HCCIIENOBAaHUS: CUCTEMHBIM MOJAXOJ U OOIIEHAYYHBIE METOJbI
MO3HAHUS:  CpaBHEHUE, O0000IIeHHEe, DSKOHOMUYECKUN  aHajau3, CHUHTE3,
HaOJII0/ICHNE, AHKETUPOBAHKUE U DKCIIEPTHBIN OMpOC.

UccnenoBanusi U pa3pabOTKU: HA OCHOBE H3YUYCHHUS TEOPETUUYECKUX
pa3pabOTOK pa3IMYHBIX AaBTOPOB MAapPKETUHTOBBIX HWHTEPHET-UCCIETOBAHUM
OpraHU3alliy ONpPEJEIeHbl UX CYIIHOCTh, CTPYKTYpa, MPOLIECC, KPUTEPUHU OLICHKH,
JnaHa oreHka A(PGEeKTUBHOCTU TpoIecca, PAaCCUUTaH SKOHOMHYECKUM APPekT
ONTUMU3AIUHU MTPOIIECCAa MAPKETUHTOBBIX HHTEPHET-UCCIICI0BaHUMH.

O6nacTe BO3MOXKHOTO TPUMEHEHMS: TNPAKTUUYECKH B MapKETUHIOBOMN
nestensHoctn 000 «CBETOMUPBA».

TexHUYeCcKO-IKOHOMHUYECKasi, COIMalibHasl 3HAYMMOCTh. ONTHUMHU3AIUS
MpoIlecca MapKETUHTOBBIX UCCIEIOBAHUN B UHTEPHETE MTOMOXKET ONTUMHU3UPOBATH
OI0/KET KOMIIAHUM 3a CUET YCKOPEHHUsS TMOJydeHHUsl Haubojee T0CTOBEPHOM
MapKeTUHTOBOM HMH(pOpMalMi C MHHUMH3AIUEH 3aTpaT, a BHEJIPEHUE
MH(OPMAITMOHHOU CHUCTEMBI OMOKET B (POpMUPOBAHUH UHPOPMALIMOHHOMN
Cpelbl, B paMKax KOTOpPOM OyayT BBINOJHITHECS OCHOBHBIE MapKETHUHIOBbHIC
HCCIICIOBAHUSI IPEANPUITHS U 00ECIIEYUBATHCS UX €AUHCTBO.

ABTOp palOOThl TMOATBEPXNKIAET, UYTO TMPHUBEACHHBII B HEW pacueTHO-
aHAJUTUYECKUN MaTepuan TMpaBWIbHO W OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIeyeMOTO Tpollecca, a BCE 3aMMCTBOBAHHBIC M3 JIUTEPATyPHBIX U JIPYTHUX
HMCTOYHUKOB COMPOBOXKIAIOTCS CChUIKAMU Ha UX aBTOPOB.
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MARKETING, INTERNET MARKETING RESEARCH, INTERNET
MARKETING, INFORMATION ANALYSIS

The purpose of the thesis: development of directions for the improvement
and development of marketing Internet research LLC "SVETOMIRBAY™".

As part of achieving this goal, the author set the following research
objectives:

- to define the concept, essence and characteristics of marketing research on
the Internet;

- consider the process of organizing marketing research on the Internet;

- consider on the example of the company "SVETOMIRBAY" the methods
of marketing Internet research;

- to propose directions for improving marketing research of the company
"SVETOMIRBAY" LLC.

Obiject of research: organization LLC "SVETOMIRBAY™".

Subject of research: the process and tools of Internet marketing research of
LLC "SVETOMIRBAY".

Research methods: systematic approach and general scientific methods of
cognition: comparison, generalization, economic analysis, synthesis, observation,
questionnaire and expert survey.

Research and development: based on the study of theoretical developments
of various authors of Internet marketing research organizations, their essence,
structure, process, evaluation criteria are determined, the effectiveness of the
process is assessed, the economic effect of optimizing the process of marketing
Internet research is calculated.

Scope of possible application: practically in the marketing activities of LLC
"SVETOMIRBAY™".

Technical, economic, social significance: optimization of the marketing
research process on the Internet will help optimize the company's budget by
accelerating the receipt of the most reliable marketing information with
minimizing costs, and the implementation of an information system will help in the
formation of an information environment within which the main marketing
research of the enterprise will be carried out and ensured their unity.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by links to their
authors.
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MAPKETBIHI', wmapketbiaraBeisi  gacienaBanni Y [HTOPHOIIE,
IHTOPHOT-MAPKETBIHI', AHAJII3 IHOAPMAIIBII

MbTa ABIIJIOMHAN Mpambl: pacmhpanoyka Hampamkay Ta YJacKaHaJICHHI i
pa3Billlli MApKETHIHTABBIX iHTAPHAIT-HacTenaBanHay TAA «CBETOMUPBA».

VY pamkax JacsATHEHHs TMacTayleHail MATHI ayTapam ObUIlI MacTayJeHbI
HACTYIHbIA 3aa4bl 1acClIC€JaBaHHS:

- BBI3HAYBIIp TAHSAIIE, CYTHACIb 1 XapaKTapbICThIKI MapKETHIHTaBbIX
JacieaBaHHAY y CETKI IHTIPHIT;

- pasriien3erh mparpc apraHizamnbli MApPKETHIHTABBIX JTACeIaBaHHAY Y CEeTKi
IHTAPHAT;

- pasrien3enp Ha NphikiIang3e kammnanii TAA «CBETOMUWPBAN» MeTazml
MapKETBIHTABBIX 1THTAPHAT-ACIIEIaBaHHAY;

- IpanaHaBallb HaIpaMKi na  yJacKaHaJIECHHI MapKETBIHTaBbIX
nacienapannsay kammanii TAA « CBETOMUHPBA».

AO'exT gacienaBanHs: aprasizanpis TAA «CBETOMUPBA.

[IpagmeT nacnegaBaHHs: MPaUAC 1 IHCTPYMEHThl MapKEThIHTABbIX 1HT3PHAT-
nacnenapannay TAA «CBETOMUPBA».

Meranpl nacnegaBaHHS: CICTAMHBI MAJbIXOJ 1 aryJibHaHABYKOBBIS META[IbI
Na3HAHHS: NapayHaHHE, a0aryJbHEHHE, 3KaHaMIYHbl aHalli3, CiHT33, Ha3ipaHHE,
aHKETaBaHHE 1 3KCIIEPTHAE albITaHHE.

JlacnenaBanHi 1 pacmpaloyki: Ha acCHOBE BBIBYUSHHS TIAPITHIYHBIX
pacrmpalioBaKk  pO3HBIX  ayTapay MapKETBIHTaBBIX  1HTIPHAT-JACICIaBAHHSY
apraHizaipll BbI3HAYaHbl 1X CYyTHAaclb, CTPYKTypa, IpaidC, KPbITAPbIl AlDHKI,
JNaj3eHa alpPHKa d3(eKThIyHAcll Mpaipcy, pasiiiyaHbl SKaHAMIYHBI 3(EKT
anThIMi3allbll MPALRCy MAapPKEThIHTABBIX IHTAPHAT-AACIICJaBAHHSY .

BobOnacip  marysiMara TOpbIMSHEHHS: MpPaKTblYHA Y  MapKeThIHIraBaii
m3eitnaci TAA «CBETOMUPBAI».

TrxHIYHA-IKaHaMiIYHAas, CcallbisUIbHAs 3HAYHACIb: AaNThIMI3alblsl MpaldCy
MapKEThIHTABBIX JAClIEJABAHHSIY y 1HTIPHAILIE JarnaMoXa anThiMi3aBallb OFOIKAT
KaMIaHil 3a KOIIT MacKap HHsS aTpbIMaHHS HAOOMbIN AaKiIaJHAal MapKeTbIHTaBal
1H(hapManpll 3 MiHIMI3albIAA BbIIATKAY, a YKapaHeHHE iH(apMallbliiHail C1CTAMBI
narnamoxka ¥ dapMmipaBaHHi iHpapMalplifHara acsipoai3s, y paMkax sSiKou Oynyib
BBIKOHBAIIIIA ACHOYHBISI MAPKETBHIHTaBbIs AaclieJaBaHHI MPAIIPbIEMCTBBI.

A¥Tap mparnbl nanBsipipkae, ITO NPbIBEA3EHbI ¥ €l pa3iiikoBa-aHaTITHIYHBI
MaTIpBISII TIpaBUIbHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JOCieaHara mparpcy, a
yce 3ama3bluaHbls 3 JITapaTypHBIX 1 THIIBIX KPBIHII CYTIpaBaKarollia ClachkuIKami
Ha iX ayTapay.



