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MAPKETHUHI', UMUK OPTAHU3AILINU, B2B-CEKTOP, UHTEPHET-
MAPKETHHI, CAUT KOMIIAHUU, COLIMAJIBHBIE CETU

[enb JTUTUIOMHOM pabOThI: pa3zpaboTka PEIJI0KEHUM o
COBEpIICHCTBOBaHMIO M pa3BuTuio umumka 3A0 «benopycckas HedTsIHAaS
KOMITaHUS».

B pamMkax AoCTHKEHHs MOCTaBIECHHOW LEIW aBTOPOM OBUIM IOCTaBJIEHBI
CJIEAYIOIIME 3aJa4u:

— ONPEACNIUTh  TOHSATHE, CYIIHOCTh W  XapaKTEPUCTUKH  UMHUJDKA
OpraHU3alyu.

— paccMoTpeTh mnpoiiecc GOpMUPOBAHUS UMHUKA OpTraHU3AIIH.

— MPOAHANIM3UPOBAaTh  3apyO€XKHBI  ONBIT  YCHEHIHBIX  HMUDKEH
OpraHu3allyu.

— paccMOTPETh U MPOAHAIU3UPOBATH CTPYKTYPY MMHJKAa OpraHU3AlMHU Ha
npumepe komnanuu 3A0 «benopycckas HeQTAHAS KOMITAHUS.

— npoaHanu3upoBath Bo3MokHOCTH 3A0  «bemopycckas  HedTsHAs
KOMITaHUS» 10 YIYUYIIEHUIO U COBEPILIEHCTBOBAHUIO UMHUKA.

OOBEKT UCCeI0BaHNS: UMUK KOMITAHHUH.

[Ipenmert uccinenoBanus: crpykrypa umuka 3A0 «benopycckoi HeQTsaHON
KOMITaHUHW» U OCOOEHHOCTH €T0 3JIEMEHTOB.

Meroabl HCCIIEIOBaHUSA: CUCTEMHBIM MOAXOJ M OOIIEHAYYHbIE METOIbI
MO3HAHUS:  CpaBHEHWE, O0000IIeHHEe, DKOHOMUYECKUN  aHajau3, CHUHTE3,
HaOJII0ICHUE, AHKETUPOBAHKUE U SKCIEPTHBIN OIpPOC.

UccnegoBanust u pa3pabOTKU: Ha OCHOBE H3YYEHHUS TEOPETHUECKHUX
BOIIPOCOB KOHIIEMIIMM MMHUJKa OpraHU3alUuK ONpPEAENIeHbl CYIIHOCTb, CTPYKTYpa,
npouecc (GOpMUPOBAHUS HMMUKA, KPUTEPUU OLICHKM HUMHUKAa OpraHHU3aluu,
pPacCMOTpPEHbI TMPUMEPHl YCMEIIHBIX HMUJDKEH KOMIAaHWM, MPOBEACH aHaIu3
umuka 3A0 «benopycckast HeTsiHasE KOMITAHUSD.

O6mactb BO3MOXKHOTO MPUMEHEHUsS: MPAKTUYECKH B MapPKETUHTOBOU
nesarenbHocT 3AO «benopycckas HedTsiHAS KOMIAHU.

TexHMueCcKO-9KOHOMUYECKas,  COoluajibHas  3HAYMMOCTb:  CO3/aHHE
COOOIIECTB B COIMAIBHBIX CETSIX U peau3aiiH caiTa MOBBICUT MOJIOKUTEIbLHBIN
UMUK KOMIIaHHH, a TaKkXKe I[I03BOJUT YBEJIUYUTh IMOTOK KIMEHTOB U
ONTUMM3ALMIO BPEMEHHBIX PECYpPCOB, 3aTpPauyMBAEMbIX Ha TMPEIOCTaBICHUE
COTpYIHUKaMU UH(GOPMAIUHU KJIUEHTaM.

ABTOp pabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPaXKaeT COCTOSHUE
UCCJIEyeMOT0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX M JPYTUX
MCTOYHHUKOB COMPOBOK/IAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Diploma work: 83 pages, 15 figures, 18 tables, 58 sources, 12 app.

MARKETING, ORGANIZATION IMAGE, B2B SECTOR, INTERNET
MARKETING, COMPANY SITE, SOCIAL MEDIA.

The purpose of the thesis: development of proposals for the improvement
and development of the image of CJSC «Belarusian Oil Company».

As part of achieving this goal, the author set the following tasks:

— define the concept, essence and characteristics of the organization's image.

— consider the process of forming the organization's image.

— to analyze the foreign experience of successful images of the organization.

— consider and analyze the structure of the organization's image on the
example of the company CJSC Belarusian Oil Company.

— to analyze the possibilities of CIJSC «Belarusian Oil Company» to improve
and improve its image.

Research object: company image.

Subject of research: the structure of the image of CJSC «Belarusian Oil
Company» and the features of its elements.

Research methods: systematic approach and general scientific methods of
cognition: comparison, generalization, economic analysis, synthesis, observation,
questionnaire and expert survey.

Research and development: based on the study of theoretical issues of the
concept of an organization's image, the essence, structure, process of image
formation, criteria for assessing the organization's image were determined,
examples of successful company images were considered, the image of
CJSC «Belarusian Oil Company» was analyzed.

Possible application: practically in the marketing activities of
CJSC «Belarusian Oil Companyy.

Technical, economic, social significance: the creation of communities in
social networks and the redesign of the site will increase the positive image of the
company, as well as increase the flow of customers and optimize the time
resources spent on providing information to customers by employees.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by links to their
authors.
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MAPKETBIHI, IMIZK APT'AHI3ALBII, B2B-CEKTAP, IHTOPHOT-
MAPKETBIHT, CAUT KAMITAHII, CAIIBISIJIBHBIA CETKI.

MbTa nmBITUIOMHAM TIpalel: pacriparjoyka IpanaHoy Ta YJacKaHaJICHHI 1
passinmi iMiky 3AT «benapyckas HapTaBas KaMIaHis».

Y pamkax JacsSTHEHHs MacTayieHal MAIThl ayTapam ObUIl MacTayJeHbI
HACTYIHbIA 3a1a4bl:

— BBI3HAYBILIb MAHSAIIIE, CYTHACID 1 XapaKTapBhICTHIKI IMIJDKY apraHi3allbli.

— pasraeasenp nparpc GapMipaBaHHs IMITKY apTraHi3allbli.

— MpaaHajizaBallb 3aMEKHbI BOTIBHIT ACIIIXOBBIX IMIJXKay apraHi3allbli.

— pasried3elnb 1 TpaaHami3aBalb CTPYKTYpY IMITKYy aprafisanbli Ha
npbikianze kammnadii 3AT «benapyckas HadTaBas kKammaHis.

— npaaHanizaBaipe MardsiMacii 3AT «benapyckas HadTaBas KaMIaHis» mna
NAJSANIIPHHIO 1 YTACKAHAJIEHHIO IMIKY.

AO'eKT macienaBaHHA: IMIDK KaMITaHll.

[IpaagmeTr nacnenaBanHs: cTpykTypa MKy 3AT «bemapyckaii HadTaBaii
KaMIlaHii» 1 acabJiiBacIll Aro JIeMEHTaY.

Meranpl nacnegaBaHHS: CICTAOMHBI MAJbIXOJ 1 aryJibHaHABYKOBBIS METAJIbI
Na3HAHHS: NapayHaHHE, a0aryJbHEHHE, 3KaHaMIYHbl aHalli3, CiHT33, Ha3ipaHHE,
aHKETaBaHHE 1 3KCIIEPTHAE allbITaHHE.

JlacnenaBaHHi 1 pacmpaloyki: Ha acCHOBE BBIBYUSHHS TIAPITHIYHBIX
MBITAHHAY KaHIPMIBI IMIJDKY apraHizaipli BbI3Ha4aHbl CYTHAacCllb, CTPYKTYpa,
npaipc  (papMipaBaHHS  IMIJKY, KpPBITAPbIl  alPHKI  IMIJKY —aprasizaubli,
pasriekaHbl MPBIKIAAbl MACHSIXOBBIX IMIJKAy KaMIaHld, MpaBen3eHbl aHall3
MKy 3AT «benapyckas HadTaBas KammaHis.

BobOnacip  marysiMara TOpbIMSHEHHS: MpPaKTblYHA Y  MapKeThIHIraBaii
n3eitHacti 3AT «benapyckas nadTaBas kaMIaHis.

ToXxHIuHa-7KaHaMiYHas, calblsUIbHAas 3HAYHACIh: CTBAPIHHE CYMOJIbHACLISY
y CalbIsUIbHBIX CETKaX 1 p3JbI3aiiH caiiTa MaBbICIb CTAHOYYBI IMIIK KaMIIaHii, a
TakcaMa J1a3BOJIIb MAaBSJIYBIIL TATOK KJIGHTAY 1 amnThIMI3allbll0 YacOBBIX
pacypcay, sKis  BBIIATKOYBAIOIa Ha MpajacTayjieHHe CyNpalnoyHiKaMi
1H(hapMalbll KJIieHTaM.

A¥Tap mpaibl nauBsipJiKae, IITO MPbIBEA3EHBI ¥ €l pa3iiikoBa-aHAIIThIYHBI
MaTaIpBISJI TIpaBUIbHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JOCieHara mparpcy, a
Yce 3ama3bluaHbls 3 JITapaTypHBIX 1 THIIBIX KPBIHII CyITpaBaKaroIa crachblikaMi
Ha IX ayTapay.



