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Junomuas pa6ora: 70 ., 19 puc., 7 Tabmn., 43 HCTOYHUKOB, 3 TPHUJL.

®UPMEHHBIM CTWJIb, WMWJK, BPEHJ, JIOI'OTUII, CJIOTAH,
®UPMEHHLIN LIBET, ®UPMEHHBIN IITPU®T, PEKJIAMA

Lenpto  mumIOMHOM  paboOThl  siBIsiETCS  pa3paboTka  MpoeKTa 1o
coBepIeHcTBoBaHuI0 (pupmenHoro ctuist «[Ipuopbank» OAO.

B pamMkax mqocTWKeHHS TMOCTABICHHOW IIEM aBTOPOM OBLIM TOCTaBIEHBI
CJIEAYIOIINE 3aa4uu:

1 W3yunth TeopeTHUecKHe OCHOBBI (POPMHUpPOBaHUS (UPMEHHOTO CTUIIS
OpraHu3aluy;

2 TIpoananu3upoBath U OLIEHUTH (pupMeHHbIN cTuib «[Ipuopbank» OAO;

3 Pazpabotath mpensioKeHus 1o MOBBIIIEHUIO PE3yIbTATUBHOCTH (PUPMEHHOTO
ctuiist «IIpuop6ank» OAO.

OOBEKT uccnenoBaHus: GUPMEHHBIA CTUIIb.

[Ipeamer wuccnenoBanusi: QOPMUPOBAHUE U Pa3BUTUE (PUPMEHHOTO CTHUIIS
«IIpuopOank» OAQO.

Mertoabl UCCJIEIOBAHHUS: CTPYKTYPHO-(YHKIIMOHAIbHBIN METOI,
aHAJIMTHYECKUI METOJl, METO/J| LIEJIEBOT0 MPOEKTUPOBAHUS, OOIIEHAYYHbIE METObI,
METO/Ibl MAPKETUHTOBBIX HUCCIIEIOBAHU.

O06acTb BO3MOKHOTO MPAKTUYECKOTO MPUMEHEHHUS: MPEAJIOKEHHBIE PEIICHUS
MOTYT OBITh HCIOJIB30BaHbl HA IMPAKTUKE IPH COBEPLIEHCTBOBAHWU (PUPMEHHOIO
ctuiist «IIpuopbank» OAO.

ABTOp paboThl TOJATBEPXKAAET, YTO MPUBEAEHHBIM B IUIUIOMHOW paboTe
pacyE€THO-aHATUTUYECKUI MaTepual MpaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE
UCCJIENYEMOT0 MpOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
MCTOYHUKOB TEOPETHUYECKUE, METOJOJIOTMUYECKME M METOAMYECKUE TOJIOKEHUE U
KOHLIETLIUNA COMPOBOXKAAIOTCS CChUIKAMU Ha UX aBTOPOB.



Thesis: 70 p., Figures 19, Table 7, 43 sources, 3 app.

CORPORATE IDENTITY, IMAGE, BRAND, LOGO, SLOGAN,
CORPORATE COLOR, CORPORATE FONT, ADVERTISING

The aim of the thesis is to develop a project to improve the corporate identity
of «Priorbank» OJSC.

In pursuit of this goal the author has the following objectives:

1 To study the theoretical foundations of the formation of the corporate identity
of the organization;

2 Analyze and evaluate the corporate identity of «Priorbank» OJSC,;

3 Develop proposals to improve the effectiveness of the corporate identity of
«Priorbank» OJSC.

Object of research: corporate identity.

Subject of research: formation and development of the corporate identity of
«Priorbank» JSC.

Methods: structural and functional method, analytical method, target design
method, general scientific methods, marketing research methods.

Realm of the possible practical applications: the proposed solutions can be
used in practice to improve the corporate identity of «Priorbank» OJSC.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



