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Hunimomuast pabora: 57 crpanui, 3 wimoctpanuu, 6 tabmuu, 1 guarpamma, 4
npuioxkeHus, 50 UCIOJIb30BaHHBIX UCTOYHUKOB;

MAPKETHHI, MAPKETHHI'OBAS CTPATETI'UA, TEHJAEHITMN
MAPKETUHI'OBBIX CTPATEITMI, PEKJIAMA, AHAJIM3 PBIHKA,
®OPMHUPOBAHUE HOBOM MAPKETUHI'OBOM CTPATEI'MH.

Hear wucciaenoBanusi: DopMHpPOBAHME  MAPKETUHIOBOM  CTpATEruu
opranuzanuu Ha mpumepe OO0 «Cdepa 6e30macHOCTHY.

O0beKT HccIeJ0BaHNs: MAPKETUHIOBAsI CTPATETUsl OPTaHU3AIIHH.

Ilpeamer wmcciaenoBanus: (GOpPMHPOBAHHE HOBOM  MapKETHHIOBOM
ctparerun OO0 «Cdepa 6e30nmacHOCTI.

MeToabl UCC/IeIOBAHMS: AHAIN3, pacueTHO-aHanuThuueckuii, ABC-ananms,

SWOT-ananus.
HccaenoBanusi W pa3padOTKM: HA OCHOBE HM3YUYCHHS TCOPETUUYCCKUX

BONPOCOB (OPMUPOBAHUS MAPKETUHIOBBIX CTpATETHid, ONpEAENIEHbl CYLIHOCTb,
OCHOBHBIE€ BUJbl U TEHJACHIIMM MAapKETHHIOBBIX cTpareruid. Tak ke ompeneneHsl
3Tanbl MOJATOTOBKM W KIIOYEBBIE acleKThl B (POPMHUPOBAHUU MAapKETHHTOBOMN
CTpaTeTuu, NOAXOAbl K OLEHKE pe3yJbTaTOB BHEJIPEHUS MapKETHUHIOBOU
CTpPaTEruy, MPOBEICH aHAJIU3 CYLIECTBYIOIIEN MapkeTHHroBou crparernn OOO
«Cdepa 6e30macHOCTHY, TaHA OIIEHKA OKUAEMOTO IKOHOMHYECKOoro 3¢ dexTa oT
BHEJPEHUS HOBOM.

DJIeMeHTbl  HAYYHOW  HOBM3HBI: TPEUIOKEHO U  OOOCHOBAHO
dbopMHpoBaHUE HOBOI MapKETUHTOBOW CTPATETUH OPTaHU3AIIHH.

Ob0s1acTh BO3MOKHOIO0 TNPUMEHEHHUSI: TPAKTUYECKM B MapKETHUHIOBOU
nesarenbHocT OO0 «Cdepa 6€30macHOCTHY.

TexHNKO-IKOHOMHUYECKAS, COUMAJbHAA 3HAYUMOCTB: (QOopMUpOBaHHE
IIOJIHOLIEHHOM MapKETUHIOBOM CTPAaTErMu YKPENMUT MNO3WLMU OpraHu3aluu Ha
PBIHKE, OTKPOET HOBBIE BO3MOYKHOCTH IIOMCKA KIMEHTOB, a TAaKX€ I103BOJIUT
NOJIYYUTh KOHKYPEHTHbBIE IPEUMYILECTBA.

ABTOp pabOThl MOATBEPXKAAET, YTO MPHUBEACHHBIH B HEW pacyeTHo-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
UCCJIEyEMOro IMpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHX
MCTOYHHUKOB COMPOBOK/IAIOTCS CChIJIKAMU Ha UX aBTOPOB.



JlpimuiomHas mpaua: 57 crapoHak, 3 inroctpanbli, 6 Tabumin, 1 apsirpama, 4 nanaTka,
50 ckapbICTaHBIX KPBIHIII;

MAPKETBIHI', MAPKETBIHI'ABA CTPATOI'TA, TOHA2HIIBII
MAPKETBIHTABBIX  CTPATAI'TH, POKJIIAMA, AHAJI3 PBIHKY,
®APMIPABAHHE HOBA MAPKETHIHI'ABAI CTPATOI L.

MbTa paciaenBanHsi: ¢dapMipaBaHHE MapKeThIHTaBail CTpaTarii apraHizalblli Ha
npsikianze TAA «Cdepa Osacrexi».

AO'eKT nacjielaBaHHsI: MapKeThIHTaBasi CTPATATIS apraHi3allbli.

IIpagmer nacnenaBanHsi: papMipaBaHHE HOBail MapKeTBIHTaBail CTpaTArii
TAA «Cdepa Osicnieki».

MeTtaasl aaciaegaBaHHsI: aHali3, pa3iikoBa-aHamiTeiuHbl, ABC-aHarnis,
SWOT-anami3.

JlacienaBaHHi 1 pacnmpamoyki: Ha acHOBE BBIBYYSHHS TIap3ThIYHBIX
ObITaHHSAY (apMipaBaHHS MapKETBIHTABbIX CTpATArid, BBI3HAUAHBl CYTHACIb,
ACHOYHBIS BIABI 1 TOHADHLBII MApKETHIHIABBIX CTPATATid. ['3Tak ’ka BbI3HAYAHBI
dTambl MagPBIXTOYKI 1 KIIOYaBBIS AaclekThl ¥ (apMmipaBaHHI MapKeTbIHraBan
CTpATAril, MaJbIXOJbl Ja AlPHKI BhIHIKAY YKapaHEHHsS MapKeTbIHraBail CTpPATArii,
npaBeA3€Hbl aHali3 iCHyrouail mMapkeThiHraBaii crpararii TAA «Cdepa Osiciexi»,
Jla/13eHa alPHKa YyaKkaHara skaHaMiyHara 3)eKTy aJi yKapaHEeHHsS HOBai.

DJleMeHTbl HABYKOBall HABi3HBI: TMparaHaBaHa 1 aOrpyHTaBaHa
dbapmipaBaHHE HOBall MapKEThIHTaBall CTPATATI apraHizaiipli.

BoOsiacub MarusiMara NpPbIMSIHEHHSI: TPAKTblUHA Y MapKeTbIHTaBan
n3eitHacii TAA «Cdepa Gsacriexiy.

Thxnika-akaHaMmiuHasi, canbisJibHAsE  3HA4YHacUb:  (dapMipaBaHHE
nayHaBapTacHail MapKeTblHraBail CTpardaril yMmaiye masilpll apradizanbll Ha
PBIHKY, aJKpbleé HOBBIS MardbIMacill MOIIYKY KJIEHTay, a TakcaMa Jaclb
MarybIMacilb aTpbIMalb KaHKYPIHTHBIS TIepaBari.

A¥Tap mparbl manBsipJKae, IMTO MPBIBEA3EHBI ¥ € pa3ikoBa-aHaTITHIYHbI
MaTAIPBISIT TIpaBibHA 1 a0'eKThIVHA aJTFOCTPOYBae CTaH JOCieqHara mparmjcy, a
Yce 3ama3pluaHHs 3 JiTapaTypHBIX 1 IHIIBIX KPBIHII] CyTpaBajXKarolliia crachblikami
Ha IX ayTapay.



Thesis: 57 pages, 3 illustrations, 6 tables, 1 diagram, 4 appendices, 50 used
sources;

MARKETING, MARKETING STRATEGY, TRENDS IN MARKETING
STRATEGIES, ADVERTISING, MARKET ANALYSIS, CREATING OF A
NEW MARKETING STRATEGY.

Purpose of the research: creation of the marketing strategy of the organization on
the example of "Sphere of Security" LLC.

Research object: marketing strategy of the organization.

Subject of research: the creation of a new marketing strategy for "Sphere of
Security” LLC.

Research methods: analysis, calculation and analytical, ABC analysis,
SWOT analysis.

Research and development: based on the study of theoretical issues of the
creation of marketing strategies, the essence, main types and trends of marketing
strategies are determined. The stages of preparation and key aspects in the creation
of a marketing strategy, approaches to assessing the results of the implementation
of a marketing strategy, an analysis of the existing marketing strategy of “Sphere
of Security” LLC, an assessment of the expected economic effect from the
introduction of a new one are also determined.

Elements of scientific novelty: the creation of a new marketing strategy of
the organization is proposed and substantiated.

Possible applying area: practically in the marketing activities of "Sphere of
Security” LLC.

Techno-economic, social significance: the formation of a full-fledged
marketing strategy will strengthen the organization's position in the market, open
up new opportunities for finding customers, and also allow it to gain competitive
advantages.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by links to their
authors,



